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Reagan  holds 
first  press 
conference 
(See  page  11) 

Sunday  paper 
hailed  as  top 
ad  medium 
(See  page  12) 

Agencies  want 
contracts  based 
on  $  volume 
(See  page  17) 
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’s  prove  something 


Don  Dwight,  Publisher 

The  Minneapolis  Star  Minneapolis  Tribune 


Let’s  prove  how  serious  we  are  about  getting  more 
advertising  from  both  national  advertisers  and  major 
retailers.  We  can  do  it — by  quickly  and  enthusiastically 
endorsing  the  new  Standard  Advertising  Units  System.  We 
have  signed  up  and  will  offer  it  to  advertisers  September  1. 

Just  about  everyone  affected  by  the  SAU  plan  has 
had  a  hand  in  its  design.  The  AAAA  calls  it  an  “ideal 
solution”  to  the  format  problem.  Major  retailers  like  JC 
Penney  Co.,  Inc.  “enthusiastically  endorse”  it.  The  ANPA 
Board  of  Directors  views  it  as  a  “necessary  and  positive 
step  forward.”  It  requires  no  changes  in  a  newspaper’s 
format  or  equipment. 

When  adopted,  SAU  has  the  potential  of  bringing 
many  additional  advertising  dollars  to  newspapers. 

But  this  can  happen  only  if  newspapers  across  Ameri¬ 
ca  get  involved.  Your  commitment  is  essential.  Adopt  the 
plan.  Let  the  ANPA  know  now  that  you’ll  be  an  SAU 
member-newspaper. 

This  is  the  third  program  in  the  last  two  years 
designed  to  facilitate  buying  national  newspaper  advertis¬ 
ing.  NEWSPLAN  has  been  adopted  by  1,037  newspapers. 
Standardized  research  by  THREE  SIGMA  covers  34 
markets.  And  now — standardized  ad  sizes  can  be  a  reality 
by  fall.  Collectively,  we  can  bring  newspapers  to  a  new 
competitive  position.  Let’s  show  advertisers  that  we’re 
serious  about  wanting  their  business. 


PART  OF 
OUR  SECRET  IS 


Here’s  a  clue  to  our  success:  In 
1980,  The  Union-Tribune  published 
nearly  3,000,000  classified  ads.  Na- 
tionwide,  that  ranks  us  in  the  top  ten  among 
papers  reporting  to  ANCAM. 

Our  people?  Not  even  breathing  hard.  It’s  been  a 
snap  for  our  outside  and  national  staff  of  15.  And  a  whiz  for 
our  75  permanent  telephone  salespeople  who  handled  66%  of 
the  linage.  An  average  of  35,623  ads  were  turned  in  by  each 
telephone  salesperson  and  16,647  by  every  classified  sales 
account  exec. 

Part  of  our  secret .  .  .  installation  of  our  new  Version  II 
Classified  Management  DEC  Computer  System.  Apart  from  in¬ 
creasing  morale  and  productivity,  our  customers  get  fast,  accu¬ 
rate  service  —  thanks  to  precise  line  count,  automatic  credit 
check  and  instant  editing.  That’s  led  to  fewer  complaints. 

Something  else  is  down  too  —  the  noise  level  in  the  phone 
room.  Now,  it’s  all  very,  well,  hush-hush  in  classified. 

We’ve  also  teamed  up  with  Ad  Sitters,  Inc.,  an  answering 
service  that  frees  our  advertisers  from  the  telephone.  The 


Union-Tribune  is  one  of  the  few  major 
metropolitan  newspapers  to  offer  this 
customer  convenience.  And  in  less  than  a 
year,  we  are  averaging  450-500  ad  sitter  orders 

At  the  Union-Tribune,  we  stay  well  ahead  of  the 
times.  Soon,  in  fact,  we’ll  be  adding  pagination ,  com¬ 
puterized  layout  and  typesetting  of  each  entire  classified 
page,  ready  for  platemaking.  Think  of  the  makeup  time  it’ll  save. 

If  you’d  like  to  know  more  about  what  we’re  doing  and  how 
you  can  benefit,  we’re  ready  to  open  our  classified  files.  Just 
write  or  call  Chuck  Apgar,  Classified  Advertising  Manager, 
Union-Tribune  Publishing  Co.,  Box  191,  San  Diego  CA.  92112; 
(714)  293-1461. 

The  San  Diegc  Union 
The  Evening  Tribune 

A  menilKT  of  Newsplan 


One 


lias  led  in  total  advertising 
for  25  straiglit  years. 

Another  record  for  the  books:  169,6(X),000  lines 
of  advertising  In  1980!  Over  40,000,000  hnes  ahead 
of  the  number  two  newspaper! 

The  numbers  set  50  personal  records  for  The  Times, 
Including  an  aU-tlme  high  In  number  of  Display  hnes 
and  the  largest  single  Classified  special  section  In 
histoiy — 190  pages. 

It  all  shows  what  our  more  than  130,000  advertisers 
know:  when  you  want  to  reachavltal  market, 
you  have  to  use  a  vital  medium. 
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Order  this  book  today  for 
details  on  how  to  win 

MORE  THAN  500 
JOURNALISM 
AWARDS  IN  1981! 


Editor  &PubHs^^ 


Directory  of 

JOURNALISM 

awards  and 
fellowships 


*)ih  Annual  pn-^-- 
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In  the  coming  year,  hundreds  of  awards — cash 
prizes,  fellowships,  scholarships  and  grants — will 
be  presented  for  journalistic  excellence.  The  9th 
Annual  E&P  Awards  Directory  lists  more  awards 
than  ever,  with  details  on  sponsors,  entry  qualifica¬ 
tions,  competition  deadlines,  and  where  to  send 
entries.  All  media  are  included,  subjects  are  as 
diverse  as  the  news,  and  cash  prizes,  grants  and 
benefits  worth  thousands  of  dollars  may  be  within 
your  grasp.  Why  not  find  out? 

$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1981  Journalism  Awards  Directory. 

Name  _ _ _ 


Address 
City _ 


State 


.Zip 


(New  York  State  residents  add  8%  sales  tax.) 
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FEBRUARY 

13 — New  England  Daily  Newspaper  Assn  .  Hyatt  Regency,  Cam¬ 
bridge,  Mass. 

12-13 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation,  Hyatt  Regency,  Cambridge,  Mass. 

12-15 — California  Newspaper  Publishers  Association,  annual  meet¬ 
ing,  Doubletree  Inn,  Monterey,  Calif. 

12- 16 — Communications  Conference,  Howard  University  School 

of  Communications,  Washington,  D.C. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel.  Biloxi.  Miss. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

17- 20 — NACON,  Plaza  of  Americas,  Dallas,  Tex. 

18- 20 — Ohio  Newspaper  Assn.,  Hyatt  Regency.  Columbus,  Ohio. 
26-28 — N.  E.  Association  of  Circulation  Executives  Conference, 

Boston  Marriot  Hotel.  Newton,  Mass. 

MARCH 


1-3 — N.Y.  State  Publishers  Association,  Winter  Convention,  Ameri¬ 
cana,  Albany,  N.Y. 

1- 3 — SNPA  Production  Conference,  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-6— National  News  Council,  World  Room,  Columbia  University, 
Graduate  School  of  Journalism.  New  York  City. 

5-8 — New  York  Press  Association,  Sheraton  Airport  Inn.  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D  C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25- 27— Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 

Plaza  Hotel,  Oklahoma  City,  Okla. 

26- 28 — Mid-Atlantic  Newspaper  Ad  Executives  Assn..  Hyatt  Winston- 

Salem,  Winston-Salem,  N.C. 

27- 29— Northwest  Mechanical  Conference,  Sunwood  Convention 

Center,  St.  Cloud,  Minn. 

29- April  19 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Foundation,  Plaza  International.  Tucson.  Ariz. 

30- Aprll  2 — Inter  American  Press  Assn,  mid-winter  board  of  directors,  Sam 

Lords  Castle,  Barbados 

APRIL 

2- 4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood.  III. 

3 — Kentucky  Press  Assn.  Press  and  Courts  Seminar,  Galt  House, 

Louisville,  Ky. 

3- 4 — Montana  Press  Assn.  Workshop.  Sheraton.  Great  Falls, 

Mont. 

5-7 — Southern  Newspaper  Publishers  Assn.  Circulation  Sympo¬ 
sium,  Colony  Square  Hotel.  Atlanta,  Ga. 

9-11— Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel. 
Des  Moines.  Iowa 

9-11 — North  and  East  Texas  Press  Assn.  Convention.  Fredonia 
Inn.  Nacogdoches,  Tex. 

9-11 — South  Dakota  Press  Assn.  99th  Convention.  Holiday  Inn, 
Watertown,  S.D. 

9- 11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 

son,  Kans. 

10 — Maine  Press  Assn,  Spring  Conference,  Augusta  Civic  Center, 
Augusta,  Me. 

10- 12 — Louisiana  Press  Assn.  101st  Annual  Convention,  Royal 

Sonesta  Hotel,  New  Orleans.  La. 

21-24 — American  Society  of  Newspaper  Editors,  Sheraton  Wash¬ 
ington,  Washington,  D.C. 
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Hole-page  Makeup.  Whole-page  Makeup. 


Look  at  the  difference.  The  Information  International  newspaper  pagination  system  is  a  totally  htegraled 
full-page  makeup  and  pagesetting  system  for:  illustration  scanning;  page  makeup  of  text  and  graphics; 
pagesetting  of  text,  ads,  line  art,  rules  and  halftones.  ^  ^ . 

For  free  brochure  write  to:  Arnold  R  Sorenson,  Corp.  Comm.  Director,  Information  Internationai,  Inc.,  5933 
Slauson  Avenue,  Culver  City,  CA  90230,  U.S.A.  — 

INFORMATION  INTERNATIONAL'* 
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Photo  credits 


Newsbriefs 


Anchorage  News  adds  Sunday 

Anchorage  (Alaska)  Daily  News  started  a  Sunday  paper 
February  1. 

Called  News  SundayM  is  described  as  a  “compact 
newspaper  with  an  emphasis  on  graphics,  color,  news 
digests  and  tight  writing.”  The  Daily  News’  weekend  edi¬ 
tion  continues  to  be  published  on  Saturday. 

“We  are  offering  a  complete  weekend  reading  package 
for  Alaska  residents,”  said  Kay  Fanning,  editor  and  pub¬ 
lisher  of  the  News.  “Our  studies  convinced  us  that  the  ex¬ 
panded  Saturday  Daily  News  and  the  tighter,  contempor¬ 
arily-designed  News  Sunday  reflect  the  way  an  increasing 
number  of  Alaskans  spend  their  weekends.” 

“We  feel  we  now  have  the  means  to  equal  or  pass  the 
Times  in  circulation,”  Fanning  told  E&P. 

With  the  addition  of  News  Sunday,  the  Daily  News  now 
publishes  seven  mornings  a  week.  The  Anchorage  Times, 
which  moved  its  Saturday  afternoon  edition  to  morning 
last  November,  publishes  afternoons  Monday  through  Fri¬ 
day  and  mornings  on  Saturday  and  Sunday. 

Bonfils  sue  employee  stockholders 

The  ink  has  barely  dried  on  the  $95  million  sale  of  the 
Denver  Post  to  the  Times  Mirror  Co.  when  rival  Post 
stockholder  groups  are  at  each  other’s  throats  in  the  local 
courts. 

At  issue  is  a  $36  million  difference  of  opinion  over  the 
block  of  shares  owned  by  the  ailing  afternoon  daily’s  em¬ 
ployees. 

The  Helen  G.  Bonfils  and  Frederick  Bonfils  Founda¬ 
tions,  which  owned  91%  of  the  stock  before  the  sale,  have 
sued  the  Denver  Post  Employees  Stock  Trust  claiming  the 
employees  want  too  big  a  share  of  the  purchase  price. 

The  employees  say  their  block  of  483,000  shares  should 
be  valued  at  $49,749,000-$103  per  share-based  on  the 
price  paid  for  the  Post  by  the  Los  Angeles-based  newspap¬ 
er  group. 

But  the  foundation  claims  the  employees  stock  should 
be  valued  on  the  going  rate  for  the  stock  before  the  sale, 
$27  per  share,  for  a  total  value  of  $13,041,000. 

The  issue  is  to  be  settled  in  Denver  District  Court. 

Hammell  sells  daily  to  Schaub 

Hammell  Newspapers,  Inc.  of  Tequesta  Fla.,  has  sold 
the  Boone  (la.)  News-Republican  to  Robert  C.  Schaub  of 
Decatur,  111.,  who  was  connected  in  a  management  capac¬ 
ity  for  10  years  with  the  Lindsay-Schaub  Newspapers  of 
Decatur  when  the  company  was  sold  to  Lee  Enterprises  in 
1979. 

Schaub  and  his  family  plan  to  move  to  Boone  as  soon  as 
his  wife,  Jeannine,  is  sufficiently  recovered  from  an  auto 
accident. 

The  sale  was  handled  by  Robert  N.  Bolitho,  Krehbiel- 
Bolitho  Newspaper  Service  Inc.  of  Norton  and  Shawnee 
Mission,  Kans. 

Bolitho  told  E&P  that  “some  leaders  of  larger  groups 
have  told  me  they  are  thinking  of  selling  off  smaller  news¬ 
papers  since  policy  regarding  size  has  changed.” 

Fink  resigns  from  Park 

Conrad  C.  Fink,  who  moved  from  the  Associated  Press 
to  Park  Newspapers,  Inc.,  and  Park  Broadcasting,  Inc.,  in 
December  of  1977,  has  resigned.  Fink  was  executive 
vicepresident-administration,  based  in  Ithaca,  New  York, 
for  the  past  three  years.  He  was  with  AP  20  years,  serving 
as  vicepresident  and  corporate  secretary  at  the  time  of  his 
move  to  Park. 


For  the  second  consecutive  year,  Louie  Favorite  of  the 
Atlanta  Journal  and  Constitution,  has  been  named  Georgia 
Press  Photographer  of  the  Year. 

More  than  140  photographers  from  1 1  southeastern  states 
participated  in  the  competition  sponsored  by  the  Atlanta 
Press  Photographers  Association. 


Before  joining  the  Journal 
and  Constitution  in  1977  as  a 
staff  photographer.  Favorite 
worked  at  the  Thomasville 
(Ga.)  Times  Enterprise  and 
the  Titusville  (Fla.)  Star- 
Advocate. 


Shown  are  excerpts  from 
the  photographer  of  the 
year’s  portfolio.  At  top — The 
photo  is  of  “Miss  Mit’’, 
mother  of  Georgia  Senator 
Herman  Talmadge,  during 
the  celebration  of  her  1 00th 
birthday.  Below — Favorite 
captures  Michael  Marlin,  an 
Atlanta  juggler,  in  action. 


Louie  Favorite 
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Reliability.  Productivity.  Advanced  technology. 
All  in  one  easy-to-operate  stacker. 


New  Goss  Stackmaster^. 

It  incorporates  high  speed  plus  the 
very  latest  technology.  It  offers 
improved  circuitry  reliability,  accu¬ 
rate  counting,  positive  control 
over  bundles  —  both  compensated 
and  uncompensated  —  plus  a  host 
of  built-in  extras  not  found  in 
other,  similar  equipment. 

Its  features  are  tailored  to  the 
needs  of  today’s  high  production 
mailrooms:  High  speed*  Compact, 
modular  construction  •  Portability 

•  Left,  right  or  alternating  delivery 

•  Microprocessor  control  •  Fully 
programmable  •  Automatic  error 
indication  •  Easy  maintenance 

•  Optional  external  computer  input 
and  processor  interlink  capability 
for  program  transfer. 


It’s  the  answer  to  complex  produc¬ 
tion  requirements.  And  it  comes 
with  our  strong  parts  and  service 
backing  plus  the  reliability  traditional 
for  Goss  equipment  since  1885. 

For  more  information, 
contact  Goss  Mailroom  Products, 
Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:(312)656-8600. 

The  Goss  systems  solution 
to  printing  production. 


The  uncompli- 
cated  design  of  the 
Goss  Stackmaster  not 
only  contributes  to  more  reliable 
operation  but  to  investment 
economies.  It  also  assures  easy 
maintenance. 

The  input  section  is  electrically 
driven,  while  the  remainder  of  the 
stacker  is  pneumatically  operated. 
There  are  few  moving  parts.  And 
parts  are  easy  to  reach  and  replace, 
The  Goss  Stackmaster:  Afford¬ 
able.  Sophisticated.  Productive. 


Rockwell 

International 


.where  science  gets  down  to  business 


Let’s  have  di^osable 
tetirement  income, 
not  disposable  retirees. 

Despite  $609  billion  in  pennon  funds  today,  tomorrow  could 
be  less  than  golden. 

More  men  and  women  are  retiring,  often  years  earlier,  and 


living  to  collect  checks  loi^.‘  While  inflationis  share  of  those 
checks  keeps  increa^g. 

Can  Social  Security  prevent  disaster?  At  best,  it^  a  partial 
answer.  At  worst,  it  may  go  broke  unless  its  bite  on  salaries  ^)es 
much  deeper  or  its  provisions  change  drastically.^ 

The  burden  is  on  private  pensions.  And  we  at  lEtiia  Life  & 
Casualty  are  convinced  private  pennons  can  help  shoulder  tt. 

Employers  can’t  pull  dollars  out  of  thin  air.  So  let^  change 
tax  laws  that  discourage  small  bu^sses  from  setting  up  pensions 
in  the  hrst  place.^ 

Let^  also  give  employees  incentives  to  put  a  litde  extra  into 
their  company  pension  or  savings  plan.  And— especially  impor¬ 
tant  for  today  Is  mobile  work  force— improve  their  pension 
vesting. 

Neither  last  nor  least,  pensions  should  be  better  designed 
to  stave  off  the  munching  of  inflation.  Etna’s  acutely  aware  of 
this  problem,  and  we’re  working  on  it'* 

If  you  don’t  want  the  American  dream  of  retirement  to  be 
permanently  retired,  use  your  influence  with  the  powers  that  be 
—as  we  are  tiying  to  use  ours. 


^tna 

wants  retiiemeiit  to  be  affwdaUe. 


'America  is  crossing  over  to 
what’s  been  called  “the  other  side 
of  the  baby  boom.”  The  median 
age  is  shifting  upwards,  and  with 
it  the  proportion  of  over-65’s  to 
the  general  population.  In  1979 
there  were  5.4  workers  to  every 
retiree,  as  opposed  to  7.5  to  1  in 
1950,  and  by  2030  the  ratio  will 
be  about  3  to  1. 

^Social  Security  was  never 


intended  to  be  more  than  a  basic 
system  supplemented  by  private 
pensions  and  individual  savings. 
The  price  for  forgetting  this  has 
been  high  and  promises  to  get 
higher:  combined  employer/em¬ 
ployee  FICA  taxes  on  our  grand¬ 
children’s  salaries  could  reach 
25%.  Of  course,  there  are  alter¬ 
natives.  Social  Security  could  in¬ 
crease  the  official  retirement  age. 


pay  benefits  based  on  govern¬ 
ment-determined  need,  or  simply 
. . .  reduce  benefits  in  general! 

*Two-thirds  of  small  busi¬ 
nesses  surveyed  in  1978  offered 
no  pension  plans  at  all.  One  rea¬ 
son:  Typically,  big  employers  can 
write  off  464  in  taxes  for  every 
fjension  dollar  they  contribute, 
while  most  small  ones  can  only 
write  off  about  204 .  In  some  cases. 


they  can’t  write  off  anything. 

40ur  real  estate  and  participat¬ 
ing  mortgage  separate  accounts, 
for  example,  are  designed  to  offer 
larger  returns  in  the  face  of 
double-digit  inflation. We’ve  also 
helped  fund  the  Pension  Research 
Council’s  study  of  pensions  and 
inflation. 


LI  FE&  CASUALTY 

For  /Etna  “Backgrounders” on  pensions,  auto  theft,  health  care,  national  health  insurance,  the  rise  of  hospital  costs,  arson,  tort  reform,  and  government  regulation,  write: 
Rebecca  Cantor,  ^na  Life  &  Casualty,  Corporate  Communications  DA06,  151  Farmington  Avenue,  Hartford,  CT  06156.  If  you’re  on  a  deadline,  call  (203)  273-3682. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown.  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner.  Publisher  Publisher.  Chairman  of  the  Board,  1912-1959 


ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 
Newspaper 
Publishers  Association 
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No  more  Jumping  jacks 

Every  one  has  talked  about  it  for  years  but  no  one  has  ever 
done  anything  about  it  until  last  week. 

How  do  you  add  some  dignity  to  the  mad  house  sometimes 
called  a  Presidential  press  conference? 

All  it  took  was  a  word  from  Jim  Brady,  President  Reagan’s 
press  secretary,  and  it  was  accomplished.  No  more  jumping 
jacks  screaming  for  attention.  Just  hands  quietly  raised 
seeking  recognition? 

The  press  conference  got  out  of  hand  during  the  final  days 
of  the  Nixon  Administration.  Some  reporters  became  noisy 
and  bold  in  their  clamor  to  be  noticed  and  some  were  just 
plain  rude.  President  Ford  didn’t  do  anything  to  correct  the 
situation.  But  it  became  a  subject  for  discusssion — that  was 
all — in  the  early  days  of  the  Carter  Administration. 

It  was  suggested  even  then  that  some  sort  of  a  lottery 
system  be  used  to  select  those  reporters  who  would  be  per¬ 
mitted  to  ask  questions.  They  would  be  given  a  number  when 
they  entered  the  room  and  the  selections  would  be  made  at 
random.  That  idea  has  been  “refined"  to  a  suggestion  now 
being  made  that  reporters  would  be  pre-selected  by  the  lot¬ 
tery  method.  Supposedly,  they  and  everyone  else  would  know 
who  was  going  to  ask  a  question. 

We  hope  the  Reagan  press  office  doesn’t  go  that  far.  It  will 
destroy  the  spontaneity  of  the  conference.  It  could  lead  to 
reporters  ganging  up  on  the  President  with  an  organized 
series  of  questions.  And  it  could  even  lead  to  accusations  that 
the  White  House  was  playing  favorites  for  political  advan¬ 
tage. 

President  Reagan  needs  none  of  those  headaches  at  this 
time.  He  has  made  great  progress  in  this  purely  American 
institution  by  eliminating  the  jumping  jacks.  Give  that  time 
to  work  before  making  more  changes. 

The  old  ad  threat 

When  the  senior  vicepresident  for  marketing  for  Metro- 
Goldwyn-Mayer  said  his  industry  might  switch  its  $500  mil¬ 
lion  ad  budget  from  newspapers  to  some  other  medium  un¬ 
less  it  received  better  editorial  treatment,  it  was  the  most 
blatant  attempt  to  use  advertising  muscle  on  a  news  medium 
we  have  heard  in  a  long  time. 

“I  need  not  tell  you  there  are  a  lot  of  other  places  we  can  go 
with  our  advertising  in  the  1980s,“  he  told  the  International 
Newspaper  Advertising  and  Marketing  Executives  in  Holly¬ 
wood,  Fla.,  last  week. 

Richard  Kahn  aired  numerous  complaints  his  industry  has 
about  newspaper  coverage  of  the  movies  and  it  was  his  pri¬ 
vilege  to  do  so.  He  might  make  more  progress  if  he  discussed 
them  with  newspaper  editors.  Nevertheless,  we  feel  sure  his 
grievances  will  reach  the  editors’  offices  even  though  it  won’t 
be  as  the  result  of  pressure  from  ad  managers. 

Certainly,  he  has  not  helped  his  case  with  admen,  pub¬ 
lishers  or  editors  by  threatening  to  yank  his  ad  budget  “un¬ 
less.” 
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Letters 


FOR  THE  RECORD 

E&P’s  January  10  editorial  claiming 
the  Bell  System  plans  a  takeover  of  the 
news  business  in  this  country  is  more 
than  a  little  far-fetched.  But  knowing  the 
history  of  the  situation.  1  can  understand 
why. 

Some  publishers  have  set  up  the  Bell 
System  as  a  straw  man  to  hide  the  real 
issue:  the  economic  self-interest  of  their 
newspapers.  It’s  an  old  dodge,  and  in  the 
long  run,  it  will  help  neither  the  newspap¬ 
er  industry's  reputation  nor  the  First 
Amendment  freedoms  that  are  so  essen¬ 
tial  to  our  concept  of  democracy. 

The  argument  fools  no  one.  As  you 
point  out,  there  are  those  in  Washington 
as  well  as  some  national  magazines  who 
have  shown  little  sympathy  for  the  Amer¬ 
ican  Newspaper  Publishers'  association 
stand  on  the  issue.  They  know  the  AN  PA 
position  is  weak  because  they  know  the 
rules  that  the  FCC  and  the  Congress  are 
written  will  prevent  the  Bell  System  from 
taking  over  any  communications  market 
in  the  future. 

They  know,  for  example,  that  those 
rules  require  telephone  companies  to 
open  up  their  network  to  all  vendors  of 
information  on  equal  terms  and  condi¬ 
tions.  No  one  can  be  denied  access  to 
American  phone  customers  nor  the  elec¬ 
tronic  information  markets  that  are  de¬ 
veloping  around  them. 

In  fact,  if  the  Bell  System  itself  wants  to 
get  into  those  markets,  it  has  to  set  up  a 
fully  separated  company  that  would  have 
no  special  advanages  over  its  competitors 
because  of  its  relationships  to  parent  Bell. 

It  would  compete  on  the  same  terms  as 
many  other  vendors  of  electronic  in¬ 
formation  for  use  of  telephone  facilities 
necessary  to  serve  their  customers. 

The  Bell  System  seeks  no  monopoly  in 
electronic  home  information  services. 
Besides  which,  the  rapid  evolution  ol 
competing  technologies — satellites,  two 
way  video  cables,  lightwave,  new  techni¬ 
ques  for  encoding  data  in  "smart"  ter¬ 
minals — provide  absolute  assurance  that 
no  monopoly  ever  will  be  possible. 

It’s  apparent  to  virtually  everyone,  ex¬ 
cept  the  AN  PA.  that  the  Bell  System  does 
not  intend  to  go  into  the  business  of  re¬ 
porting.  writing  and  editing  the  news  in 
competition  with  the  established  media. 

And  what's  happening  in  Austin 
doesn’t  change  that.  Bell  is  investing 
time,  money  and  resources  in  a  trial  in 
Austin  to  find  out,  to  the  extent  possible, 
how  customers  in  the  real  world  would 
respond  to  electronic  information  ser¬ 
vices.  Until  consumers  have  an  oppor¬ 
tunity  to  experience  them,  it  is  not  possi¬ 
ble  to  know  what  kinds  of  information 
may  be  marketable  at  what  price.  It's  as 
simple  as  that. 
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There  are,  in  summary,  cogent  reasons  Tom  Speed,  Atlanta  Journal  and  Con- 
why  you  may  want  to  more  critically  ex-  stitution,  states  that  newspapers  are  10- 

amine  the  implications  of  the  ANPA’s  15  years  behind  other  companies  and  in¬ 

current  position.  Should  the  publishers  dustries  in  training  and  development 
prevail  in  freezing  out  the  nation's  largest  efforts.  This  approach — to  improve  the 
communications  carrier  they  may  have  management  Human  Resources — can 
themselves  been  frozen  out  of  the  only  narrow  the  gap  considerably, 
feasible  home  distribution  system  avail-  SiD  Scott 

able  to  them.  (Scott  is  director  of  organizational  im- 

Edward  M.  Beck  provement,  Dubuque  (la.)  Telegraph- 
Herald.) 

HAPPINESS  DIALOGUE 

It  pleased  me  to  see  that  E&P  is  begin-  I  intrigued  by  Nick  Russell's  piece, 
ning  to  devote  some  space  to  much  "Unfunny  side  of  newspaper  comic 
needed  subjects— the  development  of  strips”  (E&P.  Jan.  10,  but  even  more  in- 
Human  Resources  and  the  improvement  terested,  and  somewhat  irritated,  by  the 
of  management  in  the  newspaper  indus-  response  from  Bob  Curtiss  in  the  Jan.  24 
try.  For  too  long,  we  have  joked  about  the  issue. 

fact  that  "for  cotyimunicators.  we  do  a  Russell  was  bemoaning  the  number  of 
poor  job  communicating  internally.  grammatical  and  spelling  errors  on  the 

The  article  I  am  referring  to  is  “Hap-  comic  pages — the  pages  most  likely  to 
pier  Employees  in  West  and  S  West  influence  young  readers.  Curtiss  was  up- 
which  appeared  in  the  January  24  issue,  set  that  anyone  would  dare  to  "nit-pick" 
The  employee  attitude  survey  under-  the  comics.  He  pointed  out  that  comic 
taken  by  Media  Surveys  is  indeed  com-  strips  have  traditionally  represented  the 
mendable.  Our  company  began  an  masses  and  that  the  use  of  slang,  street 
“Organizational  Improvement  program  talk  or  distorted  language  is  appropriate 
three  years  ago  with  an  attitude  survey  to  them.  Of  course  it  is.  But  that  was  not 
conducted  by  The  University  of  Chicago  Russell's  point. 

Human  Resources  Center.  It  is  more  than  His  concern,  which  I  share,  is  with 
coincidental  that  we  discovered  many  of  those  “unconscious  and  flagrant"  errors 
the  same  deficits — internal  communica-  which  are  nothing  more  than  out  and  out 
tions,  inconsistent  management  and  lack  mistakes. 

of  a  set  performance  appraisal/pay  review  l  suppose  journalism  professors  tend  to 

system  to  reward  employees.  overreact  to  spelling  and  grammatical 

As  a  final  thought,  the  other  thing  that  errors.  We  see  so  many  of  them  every 
becomes  apparent  and  parallels  our  day.  But  Curtiss  overreacted  in  the  oppo- 
efforts  is  that  an  employee  attitude  sur-  site  direction.  “Statistics  seem  to  indi- 
vey  is  not  a  panacea.  The  company  must  cate  that  a  great  many  college  grads  can’t 
make  a  commitment  to  both  short  term  spell  anyhow,”  he  wrote,  “and  as  for 
and  long  term  improvements  in  the  areas  grammar — how  many  of  us  out  here  on 
that  need  changing.  This  commitment  the  reader  side — know  right  from 
MUST  start  at  the  top  management  wrong.” 

level — it  cannot  be  delegated  to  person-  Well,  somebody  needs  to  be  concerned 
nel  specialists  or  staff  organizational  de-  about  the  state  of  the  language.  And  when 
velopment  employees.  Organizational  amediumaswellreadasnewspapercom- 
improvement  involves  every  employee  in  ics  contains  so  many  blatant  errors  in 
the  newspaper.  Perhaps  if  we  all  begin  to  spelling  grammar,  somebody  needs  to  be 
find  out  how  people  “really  feel"  about  concerned  about  that.  At  least  Nick  Rus- 
the  company,  the  policies,  the  training  sell  is. 

and  their  jobs,  then  we  will  be  on  the  way  Jack  Gladden 

to  team  building,  increased  productivity  (Gladden  is  assistant  professor  of  journal- 
and  improved  communications.  ism,  Wayne  State  University.) 
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RANK  METRO  AREA 

1  BIRMINGHAM 

2  MOBILE 

3  HUNTSVILLE 

4  MONTGOMERY 

®  1980  S&MM  Survey  of  Buying 


POPULATION  EBI 

829.100  $5,727,469,000 

446.100  2,544,572,000 

297,000  1,937,417,000 

262,300  1,702,353,000 


TOTAL  RETAIL  SALES 
$3,441,452,000 
1,655,976,000 
1,134,911,000 
1,057,446,000 


HUNTSVILLE  I 
HMES&NEWS  I 


Represented  by  Newhouse  Newspapers 


MEETING  THE  PRESS-President  Ronald  Reagan  faces  reporters  (January 
30)  in  the  Old  Executive  Office  Building  across  from  the  White  House  for  his 
first  press  conference  as  president.  New  guidelines  kept  the  proceedings 
quieter  than  usual.  Photo  by  Barry  Thumma,  AP,  Washington,  D.C. 


New  press  conference 
guidelines  established 


By  I.  William  Hill 

Along  with  budget  cutting,  reducing 
Federal  payrolls  and  changing  the  life 
style  of  Washington  society  the  Reagan 
Administration  has  set  out  to  make  the 
televised  presidential  news  conference 
more  useful  and  dignified. 

Last  week,  for  the  first  time,  corres¬ 
pondents  attending  the  press  conference 
were  asked  not  to  jump  up  from  their 
seats  seeking  attention  by  calling  out 
“Mr.  President.”  Instead,  before  the 
conference  began.  Press  Secretary  James 
S.  Brady  asked  that  any  reporter  wishing 
to  ask  a  question  simply  raise  his  hand 
and  the  President  would  call  on  whomev¬ 
er  he  pleased. 

“Like  many  of  you,”  Brady  said,  “we 
have  been  concerned  about  some  of  the 
more  hectic  characteristics  of  the  Pres¬ 
idential  Press  Conference.  Working 
together,  I  think  we  can  all  make  progress 
in  avoiding  having  these  important  ses¬ 
sions  fall  into  shouting  matches  which 
create  confusion  even  as  they  detract 


from  the  importance  of  what  we  are  trying 
to  accomplish.” 

To  the  amazement  of  many  conference 
observers,  the  correspondents  complied, 
though  it  was  noticed  that  some  snapped 
their  fingers  to  try  and  catch  the  Resi¬ 
dent’s  eye.  Toward  the  end  of  the  tradi¬ 
tional  30-minute  session,  one  eager  Latin 
American_^e£orter_^called_ouL_J_Tre^ 

See  page  14  for  a  full  report  on  the 
recommendations  contained  in  the 
Commission  on  Presidential  Press 
Conferences. 

idente.  Por  favor.”  Reagan,  almost  by 
reflex,  pointed  to  the  inquirer  who 
wanted  to  know  about  his  plans  to 
appoint  Hispanics,  blacks  and  women. 
When  several  others  cried  “Mr.  Presi¬ 
dent,”  following  his  answer,  Reagan  de¬ 
liberately  turned  to  a  reporter  with  raised 
hand.  “By  the  time  the  session  ended,  the 
new  system  seemed  to  be  well  in  place,” 
reported  UPI  senior  editor  Arnold 
Sawislak. 
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Every  Saturday  since  1884 

Reagan,  ruddy-cheeked  and  wearing  a 
brown  suit,  virtually  lived  up  to  comedian 
Rich  Little's  impersonation  of  him  at  the 
inaugural  gala.  Eleven  times  he  began  his 
answers  with  the  word  “Well”  and  the 
characteristic  bob  of  the  head. 

Unlike  Jimmy  Carter,  who  used  to 
show  up  at  press  conferences  heavy  laden 
with  enough  facts  and  figures  to  over¬ 
whelm  any  inquisitor,  Reagan  worked 
without  notes  answering  questions  about 
the  former  hostages,  the  arms  race  and 
the  economy  with  a  delivery,  complete 
with  pauses,  that  would  have  pleased  any 
Hollywood  director.  Reagan  responded 
to  24  questions,  compared  to  the  16  or  so 
usually  fielded  by  his  predecessor.  At  the 
end,  he  apoligized  for  not  recognizing 
more  questioners. 

Afterward,  President  Reagan  was 
pleased  with  the  format  of  the  new  press 
conference,  according  to  Brady.  The 
same  appeared  true  of  the  correspon¬ 
dents  generally,  although  one  correspon¬ 
dent  said  it  was  “too  tame.” 

At  the  same  time,  some  were  con¬ 
cerned  over  Brady’s  revelation  that  the 
next  experiment  in  improving  the  format 
of  the  conference  will  be  to  use  a  method 
of  calling  on  pre-selected  reporters  to  ask 
questions.  Before  the  conference,  those 
reporters  who  will  be  permitted  to  ask 
questions  would  be  chosen  by  lot.  At  the 
conference,  the  President  would  then  call 
on  their  names  in  the  order  provided  him. 

Among  those  not  so  pleased  with  this 
idea  are  the  television  and  wire  service 
reporters  who,  in  the  past,  have  been 
guaranteed  an  opportunity  to  ask  ques¬ 
tions.  Their  complaints  to  Brady  brought 
a  typical  light-hearted  answer:  “I  don’t 
think  the  republic  will  stop  if  we  try  this 
experiment.” 

Former  President  Ford,  while  traveling 
away  from  the  White  House,  sometimes 
used  a  lottery  system  to  pick  the  reporters 
to  be  allowed  to  ask  questions. 

Asked  by  E&P  if  the  change  in  press 
conference  format  was  a  Reagan  idea, 
Brady  grinned.  “He  approved  it.” 

Actually,  the  changes  stem  from  for¬ 
mer  government  officials.  White  House 
correspondents  plus  a  study  of  the  pres¬ 
idential  press  conference  made  by  the 
University  of  Virginia.  A  report  was  pre¬ 
pared  to  recommend  ways  to  improve  the 
relationship  between  the  chief  executive 
and  the  reporters  assigned  to  cover  him. 
The  speed  with  which  the  report  was 
acted  upon  was  unusual,  suggesting  that 
Brady  and  Reagan  are  anxious  to  improve 
the  system. 

Historically,  the  press  conference  be¬ 
gan  with  conferences  around  the  presi¬ 
dent’s  desk  in  the  days  of  President  Theo¬ 
dore  Roosevelt  and  continued,  off  and 
iContinued  on  page  35) 
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Inserter  hails  Sunday 
as  top  ad  medium 


By  Jerry  Walker 

Russ  Bowman,  vicepresident/market¬ 
ing,  Blair  Marketing,  New  York,  which 
sells,  prints,  and  places  free  standing 
coupon  inserts  in  about  100  newspapers, 
called  Sunday  newspapers  the  “greatest 
medium  in  the  country”  today. 

Bowman  was  one  of  three  who  partici¬ 
pated  on  a  panel  dealing  with  inserts  at 
the  International  Newspaper  Advertising 
Executives  sales  conference  last  week. 

Bowman  said  figures  will  be  released 
shortly  that  will  show  100  billion  coupons 
will  be  used  by  advertisers  in  1981,  up 
from.  8  billion  in  1972.  In  1980,  Bowman 
said  it  was  estimated  that  25  billion  free 
standing  inserts  were  run,  with  the  major¬ 
ity  by  retailers.  He  said  most  of  the  in¬ 
serts  and  coupons  are  distributed  by 
newspapers. 

He  said  the  goal  of  Blair  Marketing  is  to 
“get  more  linage  from  magazines  for  Sun¬ 
day  newspapers  in  the  top  50  markets 
from  consumer  product  advertisers.” 

In  order  to  do  this,  he  gave  the  news¬ 
paper  ad  execs  a  glimpse  of  the  newspap¬ 
er  vs.  magazine  research  studies  used  by 
Blair  sales  personnel  to  document  the  su¬ 
periority  of  Sunday  newspapers,  which 
he  claims  have  a  greater  audience  than 
Super  Bowl,  and  TV  Guide  and  Reader’s 
Digest  combined. 

The  other  thing  going  for  newspapers, 
he  said,  is  the  diversity  of  creative  de¬ 
vices  that  can  be  used  by  advertisers  us¬ 
ing  free  standing  coupon  inserts  plus  cost 
efficiency  and  unduplicated  coverage.  He 
mentioned  scratch  and  sniff,  tip  on  sam¬ 
ples,  and  wash  offs  as  popular  creative 
techniques. 

He  said  the  biggest  negative  is  the  rate 
of  redemption.  He  said  the  coupon  rede¬ 
mption  rate  is  much  higher  in  magazine 
and  direct  mail,  with  direct  mail  leading 
the  pack  with  a  redemption  rate  of  10%  as 
compared  to  5%  for  ESI  and  6%  for  maga¬ 
zines  when  tip-ins  are  used. 

Gary  Blau,  president.  Marketing 
Showcase,  New  York,  said  his  firm  also 
works  very  hard  on  selling  newspaper 
against  magazines. 

He  said  a  powerful  weapon  in  their 
sales  arsenal  is  a  Starch  readership  study 
that  shows  free  standing  inserts  are 
second  only  to  the  main  news  section  and 
first  when  the  news  is  not  that  powerful. 
Blau  said  studies  now  are  turning  up  that 
show  women  are  disappointed  if  they 
don't  find  a  coupon  insert  in  their  papers. 
“A  major  benefit  to  newspapers,”  said 
Blau, “is  the  enrichment  of  the  Sunday 
newspapers.” 

Blau  disclosed  that  a  New  England  su¬ 
permart  chain  has  discovered  that  week- 
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days  are  not  the  best  food  day  to  run 
coupons.  As  a  result,  Blau  said  the  chain 
has  begun  running  coupon  inserts  in  the 
Sunday  papers  in  addition  to  the  ROP 
best  food  day  ad.  The  reason  being,  Blau 
said,  is  that  Sunday  is  the  best  time  to 
reach  both  the  working  women  and  the 
housewife. 

Blau  said  the  key  to  continued  success 
lies  in  a  closer  relationship  with  newspap¬ 
er  and  insert  firms. 

One  area  he  would  like  to  see  solved  is 
the  problem  of  short  falls.  Blau  said  all  the 
insert  firms  rely  on  Audit  Bureau  of  Cir¬ 
culations  totals,  which  have  proved  unre¬ 
liable.  He  said  short  falls  are  costing  his 
company  extra  revenue  since  the  short 
fall  usually  runs  about  5%  less  than  the 
number  actually  needed  to  achieve  100% 
distribution  in  the  papers.  He  said  adver¬ 
tisers  would  prefer  short  falls  than  over¬ 
age  due  to  the  problem  of  misredemption. 
“Nobody  knows  what  happens  to  the 
copies  leftover,”  he  pointed  out. 

He  urged  more  papers  to  join  the  new 
ABC  Coupon  Verification  service.  The 
service  set-up  last  year  has  113  members. 
Blau  said  the  problems  of  short  falls  and 
overage  probably  could  be  worked  out  if 
more  papers  joined  the  ABC  service. 

Larry  Johnson,  Valassis  Co.,  Livonia, 
Mich.,  the  third  member  of  the  panel, 
moderated  by  Roy  Follett,  marketing 
manager,  Allentown  (Pa.)  Call- 
Chronicle,  said  a  basic  misunderstanding 
newspapers  have  about  insert  firms  is  the 
feeling  that  inserters  are  competitors  or 
clients  when  in  actuality  “we  act  as  a 
sales  force  for  the  newspaper  industry.” 

Johnson  called  for  better  research  from 
the  134  papers  that  Valassis  does  regular 
business  with.  At  present,  Johnson  said 
there  is  a  “hodge-podge”  of  research 
which  makes  it  practically  impossible  to 
come  up  with  meaningful  figures  to  com¬ 
pare  newspapers  with  magazines  and 
direct  mail.  He  said  the  Newspaper 
Advertising  Bureau’s  CanDo  plan  was  a 
step  in  the  right  direction,  but  fell  short 
because  it  measures  just  weekday  and  not 
Sunday,  “a  day  we  are  interested  in.”  He 
said  Three  Sigma  was  perfect,  but  he  de¬ 
plored  those  papers  in  the  study  which 
“shoot  holes  in  it  when  they  lose  the  com¬ 
petitive  edge.” 

Johnson  said  he  was  also  displeased  to 
hear  “rumblings  that  we  will  be  charged 
for  information”  while  the  ad  agencies 
will  get  it  for  no  cost. 

9|c  *  % 

Roger  Clapp,  ad  director,  Richmond 
(Va.)  News-Leader  and  Times-Dispatch, 
moderated  a  panel  on  travel,  which  con¬ 
sisted  of  Marshall  E.  Murdagh,  commis¬ 
sioner,  Virginia  Travel  Service,  H.E. 


Dowse,  vicepresident  of  advertising. 
Eastern  Airlines,  and  Ashton  Albert, 
sales  manager,  American  Express  Co. 

Murdagh  said  that  tours  advertising  is 
expanding  and  represented  an  opportun¬ 
ity  for  newspapers.  He  said  more  news¬ 
papers  should  provide  additional  editorial 
coverage  of  travel.  It  was  noted  that  only 
52%  of  the  daily  newspapers  in  the  U.S. 
have  travel  sections. 

Dowse  said  deregulation  of  the  airline 
industry,  which  took  place  about  2  years 
and  three  months  ago,  had  proved  benefi¬ 
cial  to  newspaper  because  it  created  a 
retail  marketing  environment  in  which 
speed  and  flexibility  was  necessary  and 
only  newspapers  are  able  to  fill  the  need. 

Whereas  origin  and  destination  were 
the  predominant  newspaper  ads  of  two 
years  ago,  the  rule  now  is  price  competi¬ 
tion.  Dowse  said  he  can  see  no  let-up  in 
the  fare  ads  or  the  continued  use  of  news¬ 
papers. 

He  thanked  the  ad  execs  for  cooperat¬ 
ing  on  making  quick  price  adjustments  in 
the  ads.  He  noted  that  recently  Eastern 
placed  a  Friday  morning  ad  in  a  California 
daily  and  then  revised  the  same  ad  for  a 
Sunday  insertion. 

“We  couldn’t  manage  without  news¬ 
papers,”  Dowse  said.  “We  are  in  the  re¬ 
tail  business  and  newspapers  are  the  best 
place  to  be,”  Dowse  said. 

He  disclosed  that  Eastern  recently 
started  using  Metro  Sunday  magazines 
for  full-color  spreads.  He  said  the  money 
came  out  of  magazines. 

While  he  did  not  say  how  much  Eastern 
was  investing  in  newspapers.  Dowse  said 
for  the  first  nine  months  in  1980,  Eastern 
went  from  below  the  industry  average  to 
above  the  average  and  that  the  percent  of 
dollars  spent  in  magazines  and  broadcast 
had  fallen  way  down. 

Dowse  said  he  did  not  see  any  shift 
away  from  the  airlines’  retail  oriented 
marketing  for  years  to  come. 

He  urged  the  ad  execs  not  to  “take  us 
for  granted.”  He  suggested  “more  ambi¬ 
tious  resort  and  travel  sections.”  He  said 
the  sections  he  sees  are  “too  scrimpy  on 
editorial  and  not  very  appealing.”  Conse¬ 
quently,  he  said  many  travel  ad  managers 
feel  “more  comfortable  in  the  main 
body”  of  the  newspaper.  He  said  the 
adoption  of  standard  ad  sizes  was  good 
news. 

On  the  subject  of  co-op  ads  and  barter, 
he  said  Eastern  was  “mildly  interested” 
in  both,  but  “nothing  had  come  to  pass”. 
He  said  newspapers  that  want  to  ex¬ 
change  tickets  for  ads  are  usually  the  pap¬ 
ers  who  are  not  on  the  media  schedule. 

He  said  Eastern  was  continuing  to  keep 
a  close  watch  on  the  Sunday  Metro  cam¬ 
paign  and  was  studying  the  possibility  of 
using  resort  and  travel  section  ads  in  con¬ 
cert  with  other  parts  of  the  newspapers. 

Albert,  who  is  responsible  for  Florida 
and  Carribean  areas  for  American  Ex¬ 
press,  said  many  travel  agents  do  not 
(Continued  on  page  20) 
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Tandy  chief  advises  move 
to  eiectronic  newspaper 


By  Bill  Gloede 

Tandy  Corporation,  the  parent  com¬ 
pany  of  Radio  Shack  stores,  builds  and 
markets  home  computers.  So  it  was  no 
surprise  to  members  of  the  International 
Newspaper  Advertising  and  Marketing 
Executives  that  the  chairman  of  Tandy, 
Phil  R.  North,  would  advise  newspapers 
to  jump  headlong  into  the  electronic  in¬ 
formation  revolution. 

“  You  had  better  get  ready  for  it — ready 
to  accept  this  change  as  an  opportunity 
rather  than  a  challenge,”  said  North  as  he 
opened  his  address  before  a  luncheon 
meeting  of  the  INAME  this  week. 

“This  very  minute,  AT&T  is  selecting 
60  businesses  and  600  residences  in  Au¬ 
stin,  Texas,  for  a  no-tariff  test  for  direc¬ 
tory  service  and  classified  and  display 
advertising — don’t  forget,  Ma  Bell  knows 
how  to  sell  advertising — she's  been  doing 
it  with  the  Yellow  Pages  for  years. 

He  then  warned,  “Perhaps  you  may 
not  remember  this,  but  decades  ago  the 
Supreme  Court  ruled  the  Associated 
Press  must  sell  its  news  services  to  any 
subscriber  of  good  repute  and  financial 
soundness — certainly  AT&T  qualifies — 
so,  if  unfettered  by  the  Justice  Depart¬ 
ment,  Ma  Bell  may  be  the  first  national 
electronic  newspaper  publisher.” 

North  said  he  believes  the  potential  for 
newspapers  to  enter  electronic  publishing 
is  the  biggest  opportunity  your  industry 
ever  has  had.  Today,  with  newsprint  at 
$4.‘i0  a  ton  and  fuel  costs  what  they  are. 


there  are  areas  it  is  unprofitable  for  you  to 
serve.”  He  advised,  “Don’t  be  fright¬ 
ened  to  make  this  change.” 

Said  North,  “I  suggest  that  you  stop 
thinking  you  are  in  the  business  of  pro¬ 
ducing  newspapers  as  defined  by 
Webster.” 

He  also  delivered  some  good  news  tc 
the  INAME  members  concerning  Radic 
Shack’s  advertising  budget,  and  then 
sharply  criticized  some  newspapers’  rate 
policies. 

He  announced  that  the  budget,  which 
will  be  increased  in  1981,  would  be  more 
heavily  invested  in  newspapers  than  last 
year’s  budget.  Some  1.023  newspapers 
received  a  47.2%  of  Radio  Shack’s  $101 
million  ad  budget  last  year.  This  year, 
they  will  receive  almost  51%.  or  roughly 
$60.5  million.  Of  that,  he  said.  $27.5  mil¬ 
lion  is  earmarked  for  inserts;  $30.5  mil¬ 
lion  for  ROP,  and  about  $700,000  for  local 
store  openings. 

He  then  began  criticizing  rates.  “We 
are  most  conscious,”  said  North,  “that  in 
our  newspaper  network  we  took  a  1 0.86% 
column  inch  rate  increase  and  a  4.6%  mil¬ 
line  increase  between  May  15  and  De¬ 
cember  I  last  year.  A  300,000  plus  cir¬ 
culation  paper  jumped  its  milline  16.76% 
despite  a  circulation  loss.  One  nearly  that 
big  bounced  the  rate  22.2%  during  that 
year.  A  mountain  resort  daily  leaped 
24%.” 

North  rapped  what  he  called  the  “in¬ 
discriminate  pricing”  of  insertion  cost. 
He  reported  that  an  eight-page  insert,  run 


INAME  PRESIDENT,  Richard  Ockerbloom,  vicepresident/marketing  for 
the  Boston  Globe;  Frank  Sovino,  outgoing  INAME  president  and  vicepresi- 
dent/morketing  for  the  Hackensack  (N.J.)  Record;  and  Joe  Flanagan,  IN¬ 
AME  executive  vicepresident  and  vicepresident/marketing  for  the  Milwaukee 
Journal  and  Sentinel,  gathered  for  a  photo  session  with  Phil  North,  chairman 
of  the  Tandy  Corporation,  after  his  luncheon  address. 

EDITOR  &  PUBLISHER  for  February  7,  1981 


January  II,  cost  from  less  that  $15  per 
thousand  up  to  more  than  $45  per 
thousand.  And  he  noted  that  the  costs  did 
not  correspond  to  circulation  coverage. 

“The  lowest  cost  per  thousand  was 
$12.77,  a  metropolitan  paper  in  the  north¬ 
east — highest  was  $71.72  per  thousand  by 
a  smallish  paper  whose  subscribers  read 
English  and  speak  Cajun,”  said  North. 

He  then  warned,  “We  currently  are 
looking  for  alternate  methods  of  distribu¬ 
tion  in  any  market  where  the  cost  per 
thousand  exceeds  $50  for  an  8-page  in¬ 
sert — this  means  we  are  looking  for  door- 
to-door  saturation  in  zip  code  areas 
around  our  stores,  and  we  will  try  some 
experimenting  to  beat  the  cost  down  in 
areas  where  greed  has  supplanted  reaso¬ 
nableness. 

The  Tandy  chairman  praised  the  IN- 
AME’s  moves  toward  adoption  of  the 
Standard  Advertising  Unit  system, 
saying,  “I  congratulate  you  on  this  step — 
it  will  help  make  it  easier  for  us  to  do 
business  with  newspapers — printed  ones, 
that  is.” 

North  is  a  former  reporter  for  the 
Nashville  Tennessean  and  was  also  ex¬ 
ecutive  editor  and  general  manager  of  the 
Fort  Worth  (Tex.)  Telegraph  and  a  press 
aide  to  the  late  General  Douglas  McAr¬ 
thur. 

Black  newspapers 
closed  in  S.  Africa 

Two  of  South  Africa’s  leading  black 
newspapers  have  decided  to  close  per¬ 
manently  because  of  a  government  deci¬ 
sion  to  ban  them  if  they  resume 

The  newspapers  involved  are  the  Post 
and  the  Sunday  Post,  which  are  owned  by 
the  white-controlled  Argus  Company. 
The  newspapers  were  started  in  1978  to 
reflect  black  feelings  and  to  campaign  for 
the  redress  of  black  grievances. 

Both  newspapers  were  closed  tempor¬ 
arily  late  last  year  when  their  registration 
lapsed  during  a  two-month  strike  by  black 
media  workers.  The  strike  prevented  the 
newspapers  from  fulfilling  a  requirement 
under  South  African  law  to  publish  at 
least  once  a  month. 

Following  settlement  of  the  strike, 
Argus  applied  for  re-registration  of  its 
newspapers.  A  joint  statement  by  the 
Minister  of  Internal  Affairs  and  the  Minis¬ 
ter  of  Justice  stated  their  intention  to  ban 
the  two  newspapers  under  the  Internal 
Security  Act  if  the  company  persisted 
with  its  application  for  re-registration. 

Aware  of  this,  Argus  Company  decided 
to  withdraw  its  application  for  re¬ 
registration.  Post  circulation  was  about 
1 12,000  daily  and  the  Sunday  Post  had  a 
circulation  of  about  118,000.  Both 
claimed  estimated  readerships  of  around 
one  million. 

“Another  bar  has  been  added  to  the 
cage  which  is  beginning  to  circumscribe 
our  freedom,”  said  Hal  Miller,  managing 
director  of  the  Argus  Company. 
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Frequency  is  the  key 


Reagan  given  tips  on  how 
to  deai  with  the  press 


How  an  orderly  presidential  press  con¬ 
ference  can  provide  the  public  with  what 
it  has  a  right  to  know  as  well  as  provide 
the  President  with  an  opportunity  to  “ex¬ 
press  leadership”  are  spelled  out  in  a  re¬ 
port  by  a  commission  of  former  journal¬ 
ists  and  students  of  the  presidency  under 
auspices  of  the  White  Burkett  Miller  Cen¬ 
ter  at  the  University  of  Virginia. 

Holding  that  “the  key  to  the  success  of 
any  presidential  press  conference  is  fre¬ 
quency,”  the  commission  urges  a  confer¬ 
ence  with  more  decorum  than  the  present 
television  spectacular,  but  makes  two 
major  recommendations: 

1 .  The  President  should  have  a  regular 
monthly  press  conference  available  for 
live  television  coverage  and  open  to  all 
reporters.  This  would  let  the  president 
“communicate  directly  with  the  people  of 
America  and  of  the  world;  it  also  serves 
the  important  symbolic  function  of  dis¬ 
playing  a  President’s  continuing  mental 
and  physical  vigor,  as  shown  by  the  abil¬ 
ity  to  handle  a  series  of  unrehearsed  and 
probing  questions  with  the  nation  as  wit¬ 
ness.” 

2.  The  President  should  have  weekly 
informal  meetings  with  reporters  in  a  set¬ 
ting  of  his  choice,  with  or  without  radio 
and  television  equipment.  This,  the  com¬ 
mission  observes,  “is  an  opportunity  for 
more  reflective,  candid  discussions  of 
issues  and  events.  It  allows  the  President 
to  educate  the  public  indirectly;  and,  by 
providing  reporters  with  the  necessary 
background  on  important  topics,  it  en¬ 
ables  them  to  ask  more  informed  ques¬ 
tions  which  better  protect  the  public’s 
right  to  know.” 

The  commission  then  says: 

“To  the  argument  that  weekly  informal 
meetings  and  at  least  one  large  televised 
conference  a  month  are  too  much  of  a 
demand  on  a  President’s  time,  we  might 
point  out  that  Roosevelt — hardly  an  inac¬ 
tive  executive,  and  President  during  the 
difficult  depression  and  war  years — met 
the  press  twice  a  week.  And  both  Truman 
and  Eisenhower  regularly  held  sessions 
once  a  week;  it  is  only  in  the  past  twenty 
years  that  the  frequency  and  regularity  of 
press  conferences  have  declined.” 

Regarding  the  disorderly  press  confer¬ 
ences  of  recent  years,  the  commission 
says; 

“The  manner  in  which  presidential 
press  conferences  are  presently  con¬ 
ducted  on  live  television — with  reporters 
jumping  up,  waving  their  hands  and 
shouting,  ‘Mr.  President’  in  an  effort  to 
gain  the  President’s  eye  and  the  oppor¬ 


tunity  to  ask  a  question — is  what  so  many 
viewers  (and  participants)  find  appalling. 
The  easiest  remedy  for  this  requires  little 
more  than  an  exercises  in  presidential 
leadership.  The  President  could  enforce 
order  by  refusing  to  acknowledge  or 
answer  any  reporter  who  shouts.  He 
answers  only  those  who  raise  their  hand 
and  allows  follow-up  questions. 

“Another  option  which  might  be  consi¬ 
dered  would  be  to  have  the  questioners  at 
a  televised  press  conference  chosen  by 
lot.  This  has  worked  well  on  presidential 
trips  out  of  Washington.  Reporters  desir¬ 
ing  to  ask  a  question  would  submit  their 
names — but  not  their  questions — in  adv¬ 
ance  of  the  conference.  Those  chosen  in  a 
system  of  random  selection  would  be 
listed  in  the  order  picked  and  the  list  post¬ 
ed,  with  a  copy  going  to  the  President, 
who  would  call  on  those  on  the  list  and 
allow  each  questioner  a  follow-up  ques¬ 
tion.  At  least  two  exceptions  could  be 
made:  The  Associated  Press  and  United 
Press  International  correspondents 
would  retain  their  traditional  right  to  ask 
the  first  two  questions.” 

In  making  the  report,  the  commission 
asks  only  that  it  be  considered,  and  the 
presidential  press  conference  of  January 
19  certainly  suggests  that  it  has  been. 

In  its  study  of  the  presidential  press 
conference,  the  commission  reviewed  its 
80-year  history,  beginning  with  Theodore 
Roosevelt  bringing  groups  of  reporters  to 
the  White  House  for  interviews,  “often 
while  he  was  being  shaved  in  the 
morning.” 

It  was  recalled  that  there  was  a  four- 
year  lapse  during  the  Taft  administration 
with  Woodrow  Wilson  bringing  back  the 
White  House  press  conference  in  1913. 
Warren  G.  Harding,  Calvin  Coolidge  and 
Herbert  Hoover  continued  the  sessions 
although  they  required  that  questions  be 
submitted  to  them  in  advance  in  writing. 

“With  the  presidency  of  Franklin  D. 
Roosevelt,  the  press  conference  entered 
its  most  productive,  and  perhaps  most 
colorful,  era,”  the  report  says. 
“Roosevelt’s  skillful  mixing  of  elements 
when  he  met  with  one  hundred  or  so  re¬ 
porters  gathered  around  his  desk  gave  the 
press  conferences  of  his  day  a  distinctive 
flavor.” 

Radio  taping  and  television  filming  for 
delayed  airing  began  during  the 
Eisenhower  regime.  “This  made  it  more 
difficult  for  presidents  to  provide  exten¬ 
sive  background  information  off-the- 
record.  They  also  became  more  reluctant 
to  speak  freely,  fearful  of  being  caught  in 


a  slip  of  the  tongue.  The  decision  to  tele¬ 
vise  press  conferences  live,  made  by  John 
F.  Kennedy,  accelerated  these  trends. 
Projected  in  black  and  white,  later  in  ‘liv¬ 
ing  color,’  a  president  was  directly  in  the 
public  eye  and  seemed  to  feel  that  he 
could  neither  seek  a  delay  for  more  in¬ 
formation  nor  say,  ‘no  comment.’” 

Then,  as  the  press  began  to  regard  Lyn¬ 
don  Johnson’s  reports  about  Vietnam  and 
Richard  Nixon’s  about  Watergate  as  de¬ 
ceptive,  the  role  of  the  news  media  in 
their  relationship  to  the  White  House, 
which  had  hitherto  been  adversarial, 
“now  became  down  right  antagonistic.” 

Now,  the  commission  notes,  “the  cli¬ 
mate  is  propitious  for  new  ideas,  new  in¬ 
itiatives  and  new  departures.  Moreover, 
there  is  every  indication  that  the  Amer¬ 
ican  people,  however  great  their  alleged 
cynicism  and  distrust  of  government, 
long  for  a  restoration  of  confidence.” 

The  Miller  Center  Press  Conference 
Study  had  its  origin  in  talks  during  the 
autumn  of  1979  between  Lloyd  N.  Mor- 
riset,  president  of  the  John  and  Mary  B. 
Markle  Foundation,  and  Professor  Ken¬ 
neth  W.  Thompson,  Director  of  the  Miller 
Center. 

The  center  staff  organized  interviews 
and  round  tables  with  a  broad  cross- 
section  of  White  House  correspondents 
and  press  secretaries  organized  into  two 
groups.  In  one,  the  staff  interviewed  par¬ 
ticipants  in  press  conferences  conducted 
by  Roosevelt,  Truman  and  Eisenhower, 
with  more  limited  attention  given  to  the 
Coolidge  and  Hoover  press  conferences. 
In  stage  two,  the  staff  turned  its  attention 
to  the  live  televised  conferences  of  Ken¬ 
nedy,  Johnson,  Nixon,  Ford  and  Carter. 

In  the  next  phase  of  the  project,  a  com¬ 
mission  chaired  jointly  by  Governor  Lin-' 
wood  Holton  and  Ray  Scherer,  RCA 
vicepresident  and  former  White  House 
correspondent  for  NBC,  was  created. 
The  co-chairman  selected  the  following 
commission  members,  all  of  whom  signed 
the  report:  Douglas  Cater,  Washington 
editor  of  Reporter  magazine  before  be¬ 
coming  a  special  assistant  to  Lyndon 
Johnson;  Julius  Duscha,  director  of  the 
Washington  Journalism  Center;  Robert 
Pierpoint,  an  old  hand  on  the  Potomac 
beat;  James  Rowe  once  a  member  of 
Roosevelt’s  staff;  and  Felicia  Warburg 
Rogan,  New  York  and  Charlottesville, 
Va.  journalist. 

Participants  in  the  backgrond  meetings 
included; 

Lawrence  Burd,  former  Chicatto  Tri¬ 
bune  White  House  correspondent;  Pro¬ 
fessor  James  W.  Ceaser,  University  of 
Virginia;  AP  White  House  correspondent 
Frank  Cormier;  Kenneth  G.  Crawford, 
former  Newsweek  columnist;  James 
Deakin,  White  House  correspondent  for 
St.  Louis  Post-Dispatch',  Robert  J.  Dono¬ 
van,  former  Washington  Bureau  Chief  for 
the  New  York  Herald-Tribune  and  Los 
Angeles  Times',  Professor  Michael  Gross- 
( Continued  on  page  24  i 
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Tillotson  envisions 
empire  of  small  dailies 


By  Andrew  Radolf 

Dolph  Tillotson’s  first  big  job  in  news¬ 
papers  was  being  editor  of  the  Northing- 
ton  Elementary  School  Nugget. 

Now  20  years  later  at  3 1 ,  he  is  president 
of  Boone  I^blications,  one  of  three  news¬ 
paper  companies  comprising  the  Boone 
Newspaper  Group,  and  president  and 
controlling  stockholder  of  Tillotson  Pub¬ 
lications. 

Tillotson’s  own  newspaper  company 
came  into  being  last  December  18  when 
he  purchased  the  evening  Troy  (Ala.) 
Messenger,  a  5,000  circulation  daily,  and 
the  weekly  Brundidge  (Ala.)  Banner  irom 
J.  Frank  Heiderman  Jr. 

Though  he  is  non-committal  on  how 
many  newspapers  he  eventually  wants  to 
own,  Tillotson  commented  he  “would  be 
surprised”  if  the  Troy  acquisition  turned 
out  to  be  his  only  one. 

“On  my  own  financing  and  ingenuity  I 
want  to  create  a  small  newspaper  com¬ 
pany  I  can  control,”  he  said.  “I  like 
small,  manageable  dailies,  and  1  want 
each  newspaper  I  own  to  be  self  sus¬ 
taining.” 

Tillotson  said  a  small  newspaper  can 
have  profit  margins  in  the  25%  to  35% 
range  and  still  put  out  a  good  editorial 
product. 

“You  can’t  assume  authority  in  your 
community  without  being  a  well  run  busi¬ 
ness  to  begin  with,”  he  said.  “Otherwise 
you  become  vulnerable  to  pressure.” 

Troy,  Alabama  is  a  university  town  of 
15,000  full  time  residents  and  another 
10,000  students.  It  is  located  about  140 
miles  southeast  of  Boone  headquarters  in 
Tuscaloosa. 

With  Boone’s  twin  engine  turbo  prop 
airplane  “at  my  disposal,”  Tillotson  has 
little  trouble  visiting  his  newspaper  where 
he  sees  his  role  as  advisor  rather  than 
manager. 

C.  David  Marion,  publisher  under  the 
previous  owner,  is  still  running  things  at 
the  Messenger. 

“I  help  analyze  the  situation  and  help 
him  (Marion)  deal  with  his  problems,” 
Tillotson  said.  He  remarked  advertising 
sales,  finance,  and  equipment  problems 
are  his  strongest  business  areas. 

“Circulation,”  he  admitted,  “is  one  of 
my  weakest  areas  and  one  of  the  real 
challenges  of  our  industry  in  the  80’s.  1 
wish  I  had  spent  more  training  time  in  that 
area.”  He  said  improving  carrier  service 
and  instituting  more  effective  sales  opera¬ 
tions  have  become  two  of  his  top  priori¬ 
ties  at  both  Boone  Publications  and  his 
own  paper. 

He  also  is  a  crusader  against  waste  in 
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the  pressroom  and  complacency  in  the 
advertising  sales  department. 

“Advertising  people  in  other  media 
don’t  have  much  regard  for  newspaper  ad 
sales  people,”  he  remarked.  “Our  sales¬ 
people  have  ready-made  entree.  They 
don’t  work  hard  enough  getting  new 
sales.  They  forget  about  the  mom  and  pop 
businesses.” 

Regarding  pressroom  waste,  he  said, 
“poor  maintenance  is  its  greatest  cause. 
Maintain  everyday  or  it  will  cost  you 
money.” 

In  covering  news,  Tillotson  believes  a 
small  town  paper  must  establish  a  “run¬ 
ning  dialogue”  with  its  audience  and  be¬ 
come  “a  forum  for  every  issue  of  import¬ 
ance”  in  the  community. 

“There  are  two  approaches  to  news,” 
he  declared.  “You  can  cover  what  hap¬ 
pened,  or  you  can  cause  things  to  happen 
by  what  you  cover  and  the  way  you 
choose  to  cover  it.” 

Tillotson  credits  Jim  Boone,  president 
of  Boone  Newspaper  Group,  with  being 
his  mentor. 

“Jim’s  advised  me  on  everything  I’ve 
done,”  he  explained.  “He  understood  1 
wanted  my  own  newspaper,  and  I  could 
not  have  done  it  without  him.” 

Noting  that  Boone  Newspaper  Group 
has  grown  from  “one  to  28  papers  in  10 
years,”  Tillotson  continued,  “Jim  Boone 


is  a  genius.  He’s  a  good  newspaperman 
and  a  good  businessman.. ..At  this  point 
in  my  career,  Jim  always  has  first  choice. 

1  wouldn’t  negotiate  for  myself  unless  he 
has  no  interest  in  the  property.” 

Tillotson  started  working  for  Boone  at 
19  when  he  became  a  reporter  for  the 
Tuscaloosa  News  while  he  was  enrolled 
in  the  University  of  Alabama’s  journal¬ 
ism  school. 

While  he  was  a  reporter,  Boone  asked 
Tillotson  to  become  a  management 
trainee.  The  experience  introduced  him 
to  advertising,  accounting,  and  produc¬ 
tion. 

Tillotson  eventually  became  city  editor 
of  the  News,  then  moved  to  Mississippi  to 
become  general  manager  and  later  editor 
of  the  Natchez  Democrat. 

When  Boone  purchased  the  Oskaloosa 
(Iowa)  Herald  in  1975,  he  appointed  Til¬ 
lotson  publisher  and  gave  him  15%  stock 
ownership. 

The  Oskaloosa  move  is  what  made  the 
creation  of  Tillotson  Publications 
possible. 

Managing  the  Monday  through  Satur¬ 
day  evening  Herald  with  7,000  daily  cir¬ 
culation  gave  Tillotson  experience  with 
the  kind  of  small  town  newspaper  he 
wanted  to  own. 

In  May  1980,  the  Herald  was  sold  to 
Donrey  Media.  Tillotson’s  share  of  the 
proceeds  provided  him  with  the  capital  he 
used  for  down  payment  on  the  Troy  Mes¬ 
senger. 

The  rest  of  the  money  came  from  what 
he  called  “equity  kickers,”  a  method  of 
financing  learned  from  Jim  Boone. 

(Continued  on  page  20) 


J-prof  raps  sad  state 
of  newspaper  writing 


By  John  Consoli 

Many  newspaper  publishers  and  edi¬ 
tors  have  apparently  been  spending  more 
time  with  video  display  terminal  sales¬ 
men  than  they  have  with  discussing  the 
quality  of  writing  in  their  papers  with  re¬ 
porters. 

Kelly  Leiter,  a  journalism  professor  at 
the  University  of  Tennessee,  said  as  a 
result  of  this,  “the  prognosis  for  the  ailing 
language  in  American  newspapers  is  not 
good.” 

Good  writing,  he  said,  “may  not  be 
dead,  but  it  is  mortally  wounded.” 

Speaking  at  the  winter  meeting  of  the 
Tennessee  Press  Association,  Leiter 
criticized  newspapers  that  have  placed  so 
much  emphasis  on  computer  technology, 
while  neglecting  the  quality  of  writing  by 
their  reporters. 

“We’ve  spent  more  than  a  decade  with 
those  damned  electronic  gadgets — shell¬ 
ing  out  millions  on  them — in  fact  some 
papers  are  already  into  the  so-called  third 
generation  of  front  end  systems,  as  they 
say  in  computer  jibberish,”  Leiter  said. 
“And  we’ve  done  little  or  nothing  about 
the  caliber  of  the  words  we  feed  into 
them. 

“You  can  call  a  VDT  a  front  end  sys¬ 
tem  if  you  want  to — but  to  me  the  real 
front  end  system  is  that  reporter  who  is 
feeding  words  into  the  machine,”  Leiter 
said.  “The  best  electronic  gadgetry  in  the 
world  certainly  won’t  make  your  news¬ 
paper  sound  literate  if  the  guy  feeding 
words  into  it  isn’t  literate.” 

,  “One  could  stand  in  the  center  of  this 
state  or  almost  any  other,”  Leiter  told  the 
newspaper  executives,  “point  in  any 
direction  and  home  in  on  more  than  one 
newspaper  that  “spends  almost  as  much 
on  maintenance  contracts  for  electronic 
gadgets  as  it  does  for  reporter’s  salaries.” 

Leiier  said  ne  thinks  a  “helluva  lot’  of 
what  readers  are  getting  in  newspapers 
today  is  more  “typing”  than  “writing.” 
He  labeled  it  “formal  writing — quick  and 
mindless.  Almost  fill  in  the  blanks.” 

Too  many  election  stories,  he  said, 
have  had  voters  “marching  to  the  polls” 
to  vote.  “Well,  where  else  do  voters  go  to 
vote?” 

“And  don’t  forget  the  ever  popular  and 
always  boring;  ‘City  Council  voted  last 
night  to.  .  .  or  County  Commission 
voted  last  night  to.  .  .  or  the  school 
board  voted  last  night  to.  .  .  ’” 

“Not  all  city  council  stories  have  to 
start  that  way,”  he  said.  “I  don’t  care 
what  your  venerated  city  hall  reporter 
says  or  your  grizzled  old  city  editor  who 
cut  his  eye  teeth  on  rot  gut  gin  and  still  sits 
around  dreaming  that  old  Hildy  Johnson 


will  bust  through  the  door  any  minute 
screaming  stop  the  presses.” 

Leiter,  who  spent  15  years  with  the 
Indianapolis  (Ind.)  News,  Chicago  News 
and  the  weekly  Hialeah  (Fla.)  Home 
News,  in  addition  to  21  years  as  a  journal¬ 
ism  instructor,  said  the  newspapers  “in 
deep  trouble”  today  are  those  that  are 
poorly  written. 

“I’m  not  saying  bad  writing  is  killing 
them  off,  but  it  is  hastening  their  de¬ 
mise,”  he  said.  “Too  many  news  stories 
are  hard  work  for  the  reader  when  they 
don’t  have  to  be.” 

Leiter  said  today’s  newspaper  reader 
“simply  doesn’t  have  the  time — or  won’t 
take  it — and  doesn’t  have  the  patience  to 
re-read  and  interpret  a  muddy  lead,  let 
alone  a  long,  muddy  story. 

“I  think  we  should  paint  on  the  walls  of 
every  city  room  in  letters  a  foot  high  the 
results  of  current  studies  which  show  that 
the  average  person  spends  from  35  to  45 
minutes  a  day  reading  compared  to  6.7 
hours  watching  tv,”  Leiter  said.  “That 
statistic  alone  should  be  all  the  warning 
we  need  that  if  we  don’t  write  with  clarity 
and  style  and  a  certain  grace,  our  readers 
won’t  be  readers  very  long.” 

Leiter  said  he  did  not  mean  to  imply 
that  publishers  should  turn  their  news¬ 
papers  into  tv. 

“A  newspaper’s  success  depends  on 
certain  qualities — credibility,  impartial¬ 
ity,  accuracy,  clarity — and  on  its  ability 
to  use  those  qualities  to  help  readers  and 
keep  them  coming  back  for  more,”  Leiter 
said.  “Credibility  is  its  most  important 
asset.  And  you  build  that  credibility  by 
careful  reporting,  clear  and  smart  writing 
and  precision  editing.  It  all  starts  with 
strong  reporting,  of  course,  but  the  writ¬ 
ing  must  be  creative  and  the  editing 
careful. 

“Have  you  ever  noticed  how  in  American 
newspapers,  everyone  sounds  alike — in 
direct  quotes — whether  it  is  Ronald 
Reagan  or  Leonid  Brezhnev?  But  they 
don’t  have  to.  A  good  writer,  a  careful 
writer,  can  use  a  person’s  accent  to  bring 
a  story  alive.” 

“Why  don’t  we  find  more  good  writing 
in  newspapers?” 

“Frankly,”  Leiter  said,  “it  is  because 
managing  editors  don’t  demand  it.  If  the 
managing  editor  or  the  city  editor — the 
editor  who  works  directly  with  the  staff— 
doesn’t  care — nobody  will.” 

Many  editors,  Leiter  said,  “simply  are 
willing  to  accept  trashy,  thoughtless, 
often  mindless  writing.  And  reporters 
who  have  been  known  to  be  a  lazy  and 
disgruntled  lot,  often  are  willing  to  do  no 
more  than  is  demanded  of  them.  Or  when 


demands  are  made  they  fall  back  on  all 
the  standard  excuses,  deadlines,  over¬ 
work,  not  enough  time — that  whole  whin- 
ning  litany  we  all  march  out  when  trying 
to  cover  up  for  our  laziness,  sloppiness 
and  even  lack  of  self-respect  as  a  writer. 

According  to  Leiter  the  favorite  excuse 
of  reporters  is  they  do  not  have  enough 
time. 

“Editors  must  force  reporters  to  disci¬ 
pline  themselves  to  plan  their  stories  in 
their  minds  while  they  are  gathering  the 
facts,  and  while  enroute  back  to  the  office 
before  they  even  sit  down  at  the 
keyboard.” 

“We  use  pressure  of  time  as  an  excuse 
for  sloppy  use  of  the  language,  failure  to 
get  the  complete  facts,  our  own  lack  of 
enthusiasm  for  the  assignment  and — 
what  I  fear  is  perhaps  the  worst  reason  of 
all — our  lack  of  imagination,”  he  said. 

“The  right  balance  between  imagina¬ 
tion  and  facts  makes  the  difference  be¬ 
tween  a  writer  and  a  typist. 

“It’s  the  imagination  that  helps  the  wri¬ 
ter  create  the  images  that  transforms 
pedestrian  writing  into  prize  winning 
stories.  People  go  to  the  Encyclopedia 
Britannica  for  facts.  If  facts  alone  made 
an  article,  the  Britannica  would  be  on 
every  best  seller  list  every  week  and  we’d 
be  out  of  business. 

“Most  of  the  reporters  I  know  don’t 
want  to  do  a  mediocre  or  sloppy  job,” 
Leiter  said.  “But  many  of  them  never 
were  pushed  to  do  better.  Fill  the  space 
around  the  ads  and  roll  the  presses,  seems 
to  be  the  motto  of  many  newspapers. 

“And  it  has  been  my  experience  that  no 
small  number  of  reporters  with  ideas, 
with  imagination,  with  flare,  frequently 
are  discouraged  by  editors  who  insist  that 
we  always  do  it  this  way. 

“For  writing  to  be  improved,  the  push 
has  to  come  from  the  top,”  Leiter  said. 
“And  the  editor  has  to  care.  He  should  be 
sensitive  to  good  writing  and  the  needs  of 
the  writer.  There  should  be  praise  and 
encouragement  and  just  as  much  time 
should  be  spent  encouraging  the  good 
writers  as  working  with  the  weak  ones. 

“Of  course,  the  problem  stems  from  an 
overall  decline  in  the  use  of  the  language. 
But  sitting  back  and  decrying  the  decline 
of  the  language  isn’t  going  to  improve  the 
quality  of  writing  in  your  newspaper. 

“You  simply  have  to  push  writers;  to 
demand  excellence,”  he  told  the  news 
execs.  “No  editor  should  ever  make  an 
apology  for  being  tough  on  a  writer,  as 
long  as  he  also  is  fair.  No  editor  should 
ever  feel  guilty  about  demanding  excell¬ 
ence.” 

Roland  Weeks,  Jr.,  president  of  Gulf 
Publishing  Co.,  publisher  of  the  Southern 
Mississipi  Sun  and  the  Daily  Herald, 
urged  Tennessee  news  executives  to 
appoint  editors  who  are  good  leaders  and 
who  can  motivate  staffers  to  do  a  better 
job. 

Weeks  also  urged  news  executives  to 
(Continued  on  page  26) 


16 


EDITOR  &  PUBLISHER  for  February  7,  1981 


ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 

SAU  rate  cards  cause  confusion 


A  minor  brouhaha  developed  during 
the  early  committee  sessions  proceeding 
the  INAME  meeting  in  Hollywood,  Fla. 
last  week  over  how  newspapers  are  going 
to  establish  discount  structures  under  the 
Standard  Advertising  Unit  system. 

The  advertising  agency  media  execu¬ 
tives  who  attended  the  INAME  commit¬ 
tee  meetings  made  no  secret  of  their  de¬ 
sire  for  contracts  based  on  dollar,  not 
linage,  volume.  They  are  admittedly  per¬ 
sistent  in  their  pursuit  of  the  complete 
demise  of  the  line  as  a  unit  of  newspaper 
national  advertising  measurement. 

When  the  subject  of  contracts  based  on 
dollar  volume  arose,  representatives  of 
newspapers  grimaced,  according  to 
sources.  If  contracts  were  based  on  dollar 
volume,  any  rate  hikes  effected  after  con¬ 
tracts  were  signed  would  have  the  net 
effect  of  reducing  the  amount  of  advertis¬ 
ing  contracted  for  —  and  the  additional 
revenue  the  rate  hikes  were  supposed  to 
generate. 

Out  of  the  spirited  interaction  came  a 
plan  to  develop  SAU  rate  cards,  which,  if 
the  concept  of  developing  an  industry¬ 


wide  format  for  rate  cards  is  approved  by 
a  battery  of  lawyers,  will  state  contract 
linage  equivalency  for  standard  size  ads. 

The  SAU  rate  cards  would  contain 
three  columns  of  information.  The  first 
column  would  identify  the  standard  units 
by  number;  the  second  would  note  the 
dollar  prices  for  the  corresponding  units; 
and  the  third  would  identify  the  contract 
linage  equivalence  (CLE)  which  would  be 
used  to  compute  contract  data. 

Marion  Lockett  of  the  Scott  Paper  Co. 
said  during  a  session  concerning  the 
SAUs  that  it  will  be  the  newspaper’s  re¬ 
sponsibility  to  calculate  the  linage 
equivalency  figures  and  price  them  in 
units. 

Newspapers  which  plan  to  participate 
in  the  SAU  system  are  being  advised  to 
await  notification  from  Standard  Rate 
and  Data  Service  concerning  how  to  for¬ 
mat  their  rate  cards.  SRDS  plans  to  get 
that  information  to  newspapers  sometime 
within  a  month  —  the  process  is  currently 
on  hold  pending  favorable  review  by 
attorneys. 


ARF:  Magazine  audience  research 
methods  are  not  comparabie 


An  Advertising  Research  Foundation 
(ARF)  subcommittee  has  concluded  that 
the  two  most  widely  used  methods  of 
measuring  magazine  audiences  are  not 
comparable  by  any  existing  formula. 

According  to  the  committee,  the  recent 
reading  method  (which  asks  respondents 
whether  they’ve  looked  at  particular 
books  during  a  given  time  period)  and  the 
through  the  book  method  (which  takes 
respondents  through  abbreviated  edi¬ 
tions  of  magazines)  are  not  comparable. 
Magazine  audience  research  must  follow 
one  or  the  other  method  or  a  new  method 
in  order  to  be  acceptable,  the  committee 
said. 

The  committee  based  its  opinions  on  a 
study  which  reportedly  cost  nearly  a  half 
million  dollars.  The  study  aimed  “re¬ 
troactively”  to  develop  a  reliable  proce¬ 
dure  to  calibrate  the  findings  generated 
by  the  two  methods.  Its  primary  objective 
was  to  assess  the  comparability  of  the  two 
methods. 

The  ARF  decision  leaves  in  the  air  the 
muddled  question  of  what  and  whose  fi¬ 
gures  to  believe.  The  American  Associa¬ 
tion  of  Advertising  Agencies  recently  re¬ 
leased  a  set  of  guidelines  for  reliable 
EDITOR  &  PUBLISHER  for  February  7,  1981 


magazine  audience  research,  and  the 
Starch  INRA  Hooper  Co.  is  reportedly 
moving  into  the  magazine  research  area 
with  methods  which  closely  follow  the  4 
A’s  guidelines. 

In  other  ARF  news,  Edgar  A.  Roll  has 
resigned  as  president  and  chief  executive 
officer  of  the  organization  after  six  years 
with  the  research  foundation.  He  will 
continue  in  the  post  through  February 
following  the  ARF’s  annual  convention  in 
New  York  City. 

Additionally,  at  a  recent  meeting  of  the 
ARF  board  of  directors,  the  following 
new  officers  were  elected  for  the  term  of 
January  through  December  1981: 
Michael  J.  Naples  (chairman)  is 
vicepresident,  Chilton  Research  Ser¬ 
vices;  Theodore  F.  Dunn  (vice  chairman) 
is  senior  vicepresident,  director  of  re¬ 
search,  Benton  &  Bowles,  Inc.;  Paul  H. 
Chook  (secretary)  is  vicepresident, 
marketing  planning  and  research,  Ziff- 
Davis  Publishing  Company;  Robert  F. 
Lyman  (treasurer)  is  senior  vicepresi¬ 
dent-finance,  Benton  &  Bowles,  Inc. 

New  members  of  the  board  of  directors 
will  be  elected  at  the  annual  business 
meeting  to  be  held  April  28,  1981. 


Save  water. 


TAYLOR  CALIFORNIA  CELLARS  has 
urged  water  conservation  in  drought- 
affected  areas  of  the  Northeastern  United 
States  via  an  advertisement  in  the  New 
York  Times,  Philadelphia  Inquirer  and 
Long  Island's  Newsday.  A  large  black 
and  white  photograph  of  a  magnum  (1 .5 
liters)  of  Taylor  California  Cellars  Chablis 
and  the  message,  "Save  Water"  in  bold 
letters  appeared  in  these  newspapers  dur¬ 
ing  the  week  of  January  19,  just  after 
AAayor  Edward  Koch  declared  a  drought 
emergency  in  New  York  City. 

New  product  intros 
rebouded  in  1980 

Dancer  Fitzgerald  Sample,  Inc.,  re¬ 
ports  that  new  product  introductions  in¬ 
creased  9%  in  1980,  representing  a  strong 
rebound  from  a  two-year  decline. 

DFS’s  New  Product  News  reported 
1,268  new  product  introductions  last 
year,  the  largest  figure  reported  in  the 
publication’s  16-year  history.  The  hottest 
new  product  categories  were  frozen 
foods  (34  items);  health  and  beauty  aids 
(24  items);  and  sauces,  spices  and  condi¬ 
ments  (21  items).  On  the  other  hand,  be¬ 
verages,  macaroni,  potatoes,  rice  and 
soup  categories  registered  major  declines 
over  previous  years. 

“In  view  of  the  recession,  tight  money 
and  sharp  inflation,  1980  was  a  surpri- 
zingly  energetic  year  for  new  product  in¬ 
troductions,”  commented  Martin  Fried¬ 
man,  editor  of  the  publication. 
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Ad  scene  _  By  Dan  Lionel 

How  to  sell  more  ads  by  phone 


“Having  attracted  an  individual  to  use 
classified,  we  have  a  responsibility  to  that 
person  and  to  the  newspaper  to  keep  the 
advertiser’s  best  interest  in  mind,”  notes 
Marge  Grogan,  in  her  recently  published 
book  Classified  Telephone  Selling  (Harri¬ 
son  C.  MacDonald  &  Sons,  Inc.  Lafayet¬ 
te,  Indiana).  “And,”  she  continues,  “the 
advertiser’s  best  interest  is  in  achieving 
the  results  hoped  for  when  the  ad  was 
placed.  That’s  where  callbacks  come  into 
the  picture  and  wny  they  are  so  impor¬ 
tant.” 

Grogan’s  views  on  callbacks  come  at  a 
time  when  CAMs  are  casting  about  for 
ideas  to  bolster  classified  linage  hard  hit 
by  slowdowns  in  real  estate,  employment 
and  automotive  advertising.  In  recent 
years,  with  the  burgeoning  volume  of 
classified  zooming  to  new  records  year 
after  year,  many  CAMs  abandoned  the 
practice  of  calling  back  expired  ads  for 
renewals  or,  equally  important,  testimo¬ 
nials.  Just  as  selling  multiple  insertions 
benefits  both  the  advertiser  and  the  pub¬ 
lisher,  it  is  mutually  beneficial  to  call  back 
and  help  an  advertiser  write  better  copy 
and  continue  running  an  ad  that  failed  the 
first  time  around. 

In  her  book,  Grogan  spells  out  in  mi¬ 
nute  detail  how  to  go  about  resoliciting  an 
ad.  She  believes  that  distribution  of  call¬ 
back  duplicates  on  the  basis  of  available 
time,  which  may  involve  conversations 
with  advertisers  by  part-time  workers 
who  are  unfamilar  with  the  classification, 
is  less  desirable  than  distributing  these 
callbacks  to  regular  solicitors  in  charge  of 
the  particular  classification — real  estate, 
merchandise,  etc:  Their  knowledge  of  the 
business  involved  enables  them  to  be 
more  helpful  to  the  advertiser. 

Far  from  the  perfunctory  “I’m  calling 
to  see  if  you  got  results”  kind  of  call, 
Grogan  urges  pre-call  planning.  “You 
will  want  to  make  certain  how  many  days 
the  ad  has  appeared  in  the  paper  and 
when  it  is  expiring.  Assess  the  ad  insofar 
as  completeness  of  the  copy  is  con¬ 
cerned.  Spend  a  few  minutes  thinking  ab¬ 
out  and  perhaps  making  notes  on  how  the 
copy  can  be  improved.  If  you  have  suc¬ 
cess  stories  on  similar  ads  be  prepared  to 
use  this  information  in  convincing  the 
advertiser  to  renew  or  reword  the  original 
ad.” 

In  too  many  phone  rooms  the  stress  is 
often  laid  on  the  number  of  calls,  or  call¬ 
backs  made.  This  leads  to  routine  calling 
that  lacks  depth  and  effectiveness  that 
Grogan  calls  for  not  only  with  respect  to 
callbacks  but  in  preparation  for  commer¬ 
cial  solicitations. 

With  costs  of  fielding  outside  sales  peo¬ 
ple  soaring,  newspaper  ad  execs  are  de- 
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pending,  more  than  ever,  on  garnering 
business  by  telephone.  They  are  finding 
that  diplay  as  well  as  agate  can  be  handid 
by  phone.  The  (N.Y.)  Village  Voice  for 
many  years,  has  maintained  a  special  de¬ 
partment  which  handles  hundreds  of 
small  display  ads  weekly  by  telephone. 

For  soliciting  new  commercial  adver¬ 
tisers  by  phone,  Grogan  proposes  a 
phone-mail-phone  technique.  The  first 
call  is  used  basically  to  obtain  informa¬ 
tion  about  the  prospect’s 
business.  .  .  “which  will  enable  you  to 
put  together  an  ad  or  advertising  program 
which  will  serve  that  particular  advertis¬ 
er’s  need.” 

Because  people  are  generally  eager  to 
talk  about  their  own  business  it  is  not  too 
difficult  to  glean  such  data  as  brand 
names  handled,  prices,  bank  card  accept¬ 
ances,  delivery  facilities,  etc.  The  mate¬ 
rial  thus  gathered  is  put  together  into  an 
ad.  The  advertiser  is  told,  on  the  first  call, 
to  expect  the  ad  or  series  of  ads  in  the  mail 
along  with  rates  for  a  complete  program. 

A  follow  up  call  is  then  made  to  close  the 
deal. 

In  her  rundown  of  instructions  Grogan 
provides  step  by  step  details  of  how  to  go 
about  the  solicitations  including  speci¬ 
men  opening  and  closing  remarks,  which 
should  not  be  delivered  by  cant.  The 
general  tenor  of  the  dialogue  should  be 
designed  to  give  the  solicitor  a  feeling  of 
security  in  making  “cold  turkey”  calls, 
which  can  be  a  traumatic  experience,  par¬ 
ticularly  for  beginners. 

For  both  the  trainer  and  the  trainee,  as 
well  as  the  experienced  solicitor,  this  new 
book  should  help  make  the  cash  register 
ring. 

Network  tv  up  10.3% 
in  11  months  of  1980 

Network  television  advertising  ex¬ 
penditures  for  the  first  eleven  months  of 
1980  reached  $4.7  billion,  increasing 
10.3%  over  the  $4.3  billion  in  network 
billings  during  January-November  1979, 
the  Televsion  Bureau  of  Advertising 
announced  in  releasing  Broadcast  Adver¬ 
tisers  Reports  (BAR)  figures. 

During  the  January-November  period, 
weekday  daytime  posted  the  greatest  in¬ 
crease,  up  13.0%  to  $1.1  billion,  followed 
by  nighttime,  up  9.7%  to  $3.1  billion  and 
weekend  daytime,  up  to  8.9%  to  $535.7 
million. 

For  the  month  of  November,  network 
TV  advertising  investments  rose  2.6%  to 
$539.7  million  from  November  1979’s 
$525.9  million.  Weekend  daytime  reg¬ 
istered  the  largest  gain  in  November  1980. 


Editorial  inherits 
“Homes”  section 
from  advertising 

The  real-estate  section  of  the  Dallas 
Times  Herald,  which  until  now  has  been 
produced  by  the  advertising  department, 
on  Feb.  1  became  the  province  of  the 
editorial  department. 

The  section  had  been  an  outlet  for  what 
public  relations  newsletter  editor  Jack 
O’Dwyer  openly  termed  “the  usual  puff 
PR  pieces  for  real  estate  advertisers.” 
The  newsletter  publisher  also  reported 
the  move  “shakes  up”  local  ad/PR  firms. 

The  new  section  according  to  the  paper, 
will  be  targeted  toward  all  its  readers, 
rather  than  just  the  segment  of  readers  in 
the  home-buying  market.  It  will  contain 
news  and  features  on  real  estate  trends, 
housing  projects  and  decorating. 

“A  home  is  for  the  most  part  the  largest 
single  asset  anyone  will  have  in  their 
lives.  This  major  investment  requires  the 
breadth  of  coverage  this  new  section  will 
afford  our  readers,”  commented  Times- 
Herald  president  Tom  McCartin  in  mak¬ 
ing  the  official  announcement. 

John  Steger,  a  marketing  executive 
with  a  local  developer,  said  he  felt  the 
section  will  “increase  newsworthiness 
and  will  challenge  us  to  develop  news¬ 
worthy  public  relations  activity.  I  love 
the  idea  of  having  editorial  coverage  of 
our  stories  and  events.” 

Rick  Ramsey,  another  local  developer, 
said  of  the  move:  “The  old  editorial  rules 
for  the  real  estate  section  at  the  Times 
Herald  work  well  for  us,  but  we  have 
never  opposed  change,  and  if  the  paper 
thinks  it  can  produce  a  better  product  for 
readers  and  advertisers,  then  we  are  cer¬ 
tainly  behind  the  concept.” 

The  policy  of  running  copy  aimed  at 
pleasing  advertisers  in  what  is  usually 
perceived  as  a  news  section  has  come 
under  sharp  criticism  from  real  estate  edi¬ 
tors  throughout  the  country  who  feel  the 
practice  violates  journalistic  ethics. 


Times  Mirror  posts 
19.5%  1980  ad  gain 

Advertising  revenues  for  Times- 
Mirror’s  Newspaper  Publishing  group  for 
the  13  accounting  periods  from  January  1 
through  Dec.  31,  1980  were  up  19.5% 
over  1979  totals  to  over  $692  million,  the 
group  has  announced. 

Excluding  the  Hartford  Courant, 
whose  advertising  revenues  were  in¬ 
cluded  beginning  with  the  tenth  period  of 
1979,  advertising  revenues  groupwide  in¬ 
creased  14.6%.  Advertising  revenues  for 
the  Denver  Post  will  be  included  as  of  the 
first  period  of  1981. 
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Eight  auto  advertisers 
win  NAB  ‘DANDYs’ 


Eight  auto  dealers,  dealer  assoications 
and  advertising  agencies  have  been  rec¬ 
ognized  for  their  creative  use  of  newspap¬ 
er  display  advertising  in  the  Newspaper 
Advertising  Bureau's  annual  DANDY 
Awards  competition. 

The  awards,  which  eight  years  ago 
were  created  by  the  NAB  to  encourage 
the  best  use  of  advertising  space  in  daily 
newspapers,  went  to  six  dealers  and  two 
dealer  associations.  The  judging  panel  in¬ 
cluded  Jack  Neal,  executive  director  of 
communications  for  the  National  Auto¬ 
mobile  Dealers’  Association;  Maurice 
Mahler,  senior  vicepresident  for  Van 
Leeuwen  &  Partners;  and  Hank  Simons, 
the  bureau’s  creative  director. 

The  Southern  California  Oldsmobile 
Dealers’  Assocation  took  first  prize  in  the 
dealer  association  campaign  category 
with  a  campaign  which  keyed  off  the 
theme,  “Nobody  Else  Comes  Close.’’ 
The  campaign,  created  by  Kauffman  & 
Associates  Advertising  of  Santa  Monica, 
was  an  “excellent  continuity  campaign 
that  makes  effective  use  of  small  space 
ads  (and)  attention-getting  headlines  with 
the  kind  of  informative,  concise  copy  that 
builds  traffic  and  sales,’’  according  to  the 
panel  of  judges. 

The  New  York,  New  Jersey  and  Con¬ 
necticut  Volkswagen  dealers  won  first 
prize  for  the  best  single  ad  for  a  dealer 
association  with  an  ad  called  “Strike 
Back.’’  The  ad,  which  ran  during  the  New 
York  City  subway  strike,  was  created  by 


uoyie  Dane  Bembach,  New  York.  It  was 
“an  outstanding  example  of  the  immedia¬ 
cy  dealers  get  in  newspaper  ads,’’  accord¬ 
ing  to  the  judges. 

Martin  Cadillac  of  Los  Angeles  took 
first  prize  for  the  best  campaign  for  an 
individual  dealer  appearing  in  daily  news¬ 
papers  with  more  than  100,000  circulation 
with  an  ad  entitled  “You  are  important  to 
us,’’  created  by  James  R.  Powers  & 
Associates.  The  ad  campaign  was  a 
“well-written  service  campaign  with  be¬ 
nefit-oriented  copy  that  speaks  the  read¬ 
er’s  language,’’  according  to  the  judges. 

Martin  &  Marvin  Starr  Lincoln- 
Mercury,  Pontiac  and  Buick  of  Toronto 
was  a  co-winner  in  the  best  single  ad 
appearing  in  daily  newspapers  with  over 
100,000  circulation  for  an  ad  which  in¬ 
vited  customers  to  drive  and  compare  the 
competitive  products  sold  under  its  roof. 
The  ad,  created  by  the  Jerry  Goodis 
Agency,  Inc.  used  color,  an  imaginative 
headline  and  attention-getting  illustra¬ 
tions  to  convey  the  sales  message. 

The  other  co-winner  in  the  category 
was  Ed  Black’s  Chevrolet  Center  of 
Albuquerque.  Created  by  Rick  Johnson 
&  Co.,  the  ad  was  a  “clever,  unique  way 
of  competing  against  the  imports,’’ 
according  to  the  judges.  It  compared  the 
prices  Japanese  consumers  have  to  pay 
for  an  American  car  with  the  price  Amer¬ 
icans  pay. 

Empire  Lincoln-Mercury  of  Sioux 
Falls,  S.D.  won  first  prize  for  the  best 
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THESE  "DANDY"  ADS  advertised  the  wares  of  the  New  York,  New  Jersey 
and  Connecticut  Volkswagen  Dealers  Association;  and  Martin  &  Marvin  Starr 
Lincoln-Mercury,  Pontiac  and  Buick  of  Toronto. 
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campaign  appearing  in  daily  newspapers 
with  under  100,(X)0  circulation  with  an  ad, 
created  by  the  Sioux  Falls  Argus-Leader, 
which  highlighted  six  reasons  to  buy  a  car 
from  the  dealer.  The  judges  said,  “Bold, 
colorful  graphics  and  compelling,  con- 
usmer-oriented  headline  are  effective  eye 
stoppers.”  They  said  the  ad  campaign 
was  a  great  image  builder  which  strongly 
positioned  the  dealer  in  terms  of  selec¬ 
tion,  service  and  price. 

Confederate  Chevrolet  of  Albermarle, 
N.C.  took  first  prize  for  the  best  single  ad 
appearing  in  newspapers  with  under 
100,000  circulation.  The  ad,  created  by 
Gamer  &  Associates  of  Charlotte,  fo¬ 
cused  on  service,  pointing  out  that  “Our 
mechanics  learn  on  our  time.  And  not  on 
your  car.” 

The  Lawrence  (Ks.)  Journal-World 
created  the  ad  which  won  first  place  in  the 
best  use  of  color  category  for  Jim  Clark 
Motors  of  Lawrence.  The  judges  said  the 
ad  represented  “highly  imaginative  use  of 
color,  a  well-organized  layout  (which) 
works  effectively  to  draw  the  reader’s 
eye  from  the  headline  to  the  dealer’s 
logo.” 

The  NAB,  recognizing  the  difficulty 
newspapers  had  in  selling  auto  display 
advertising  in  the  depressed  auto  market 
of  1980,  recognized  six  newspapers  with 
special  awards  for  innovative  sales  ideas. 
Among  them  were  the  Buffalo  Evening 
News,  for  a  “test  drive”  traffic  building 
promotion;  Cocoa  Today,  for  an  adapta¬ 
tion  of  NADA  “reasons  why”  campaign, 
Honolulu  Star-Bulletin  and  Advertiser 
for  its  “1981  Hawaiian  Auto  Show”  spe¬ 
cial  section;  Norfolk  Virginian-Pilot  & 
Ledger-Star  for  its  “Auto  Fair  and  Sale” 
newspaper-organized  inventory  clear¬ 
ance  sale;  Souix  Falls  Argus-Leader  for 
its  “deal  writers”  inventory  clearance 
sale  promotion;  and  Windsor  Star  for  its 
“Canadian  Automotive  Report,”  three 
individual  editorial  special  sections. 
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Tillotson 

(Continued  from  page  15) 

Tillotson  said  the  basic  idea  of  his  equi¬ 
ty  kickers  was  to  sell  stock  in  his  com¬ 
pany  “at  today’s  price  to  people  familiar 
with  the  newspaper  industry.  The  agree¬ 
ment  calls  for  me  to  buy  the  stock  back  in 
10  years  at  a  price  arrived  at  through  a 
formula  based  on  gross  revenues  and 
debt.” 

He  stated  the  details  of  his  equity 
agreement  were  “a  bit  more  compli¬ 
cated”  and  actually  involved  stock  op¬ 
tions  rather  than  the  outright  sale  of 
shares. 

In  return  for  being  able  to  participate  in 
his  stock  option  plan,  Tillotson  said  his 
backers  loaned  him  money  “at  favorable 
rates.” 

There  are  two  classes  of  stock,  voting 
and  non-voting,  in  Tillotson  Publications. 
The  options  are  for  non-voting  stock 
only.  Tillotson  owns  all  the  voting  stock 
to  give  him  complete  control  of  the  com¬ 
pany. 

As  president  of  Boone  Publications, 
Tillotson  spends  the  majority  of  his  time 
“working  with  newspapers  that  have 
some  difficulty.  In  a  tough  competitive 
situation  I  work  with  the  sales  depart¬ 
ment  and  the  editorial  department.  I  also 
work  closely  with  accounting  related 
things.” 

Tillotson  remarked  he  does  “a  lot  of 
acquisition  work.” 

Besides  Boone  Publications,  Inc.,  the 
other  companies  in  the  Boone  Newspap¬ 
er  Group  are  Boone  Newspapers,  Inc. 
and  Boone  Newspaper  Corp.,  Inc. 

Tillotson  stated,  “We  re  currently  put¬ 
ting  any  new  acquisitions  into  Boone 
Publications.” 

He  explained  Jim  Boone  divided  his 
newspaper  group  into  three  companies 
in  order  “to  offer  people  an  opportunity 
to  own  stock  in  the  companies  they  run 
without  diluting  the  stock  of  any  one  com¬ 
pany.  When  we  created  Boone  Publica¬ 
tions  we  were  able  to  sell  lots  of  people 
stock  who  work  for  our  group.” 

Boone  Publications  presently  owns 
four  newspapers  which  were  acquired 
over  the  last  two  years.  They  are  the 
evening  Ironton  (Ohio)  Tribune,  and 
three  Alabama  weeklies  which  will  some¬ 
day  be  converted  into  dailies:  Atmore 
Advance,  Brewton  Standard,  and  De- 
mopolis  Times. 

Tillotson  said  there  are  two  ways  to 
share  ownership  in  the  Boone  group.  The 
first  way  is  to  have  stock  in  one  of  the 
group’s  three  companies.  The  second  is 
to  own  stock  in  a  newspaper  which  a 
Boone  company  acquired. 

“We  buy  100%  ownership.  Then  what 
we  generally  do  is  dissolve  the  existing 
corporate  entity,”  Tillotson  explained. 
“We  create  a  new  corporation  to  operate 
the  newspaper.” 
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Tillotson  said  Boone  keeps  enough 
stock  in  the  newly  formed  company  to 
retain  control  and  offers  the  rest  to  the 
publisher  and  other  managers. 

Tillotson  commented,  “To  make  a  pap¬ 
er  profitable,  or  more  profitable,  look 
first  at  the  payroll.  Frequently  there  are 
more  people  on  the  payroll  than  a  news¬ 
paper  can  afford  to  pay.  There  are  a  lot  of 
low  paid  employees.” 

Saying  it  is  “not  advisable  to  fire  all 
those  people,”  he  recommended  instead 
finding  new  ways  to  make  people  produc¬ 
tive  and  “redeploying  employes  from 
overstaffed  to  understaffed  areas.” 

There  were  no  layoffs  at  the  Troy  pap¬ 
er,  Tillotson  said,  because  it  was  well 
managed  when  he  bought  it. 

Tillotson  remarked  the  Messenger 
“pays  competively  for  the  size  of  news¬ 
paper  we  operate”  but  stated  the  news¬ 
paper  industry  overall  has  to  do  a  better 
job  of  paying  its  workers. 

“People  who  wanted  to  be  reporters 
had  a  strong  desire  to  be  in  the  industry, 
and  newspapers  took  advantage  of  that,” 
he  commented.  “We’re  not  up  to  the 
standards  of  other  industries.  The  only 
way  to  make  money  on  a  newspaper  is  to 
own  it.” 

Dallas  reporter 
wins  drama  award 

Dallas  Times  Herald  drama  critic  Sean 
Mitchell  has  received  the  1979-1980 
George  Jean  Nathan  award  for  Dramatic 
Criticism. 

Mitchell  is  only  the  second  critic  out¬ 
side  the  East  Coast  to  earn  the  national 
award.  He  will  receive  $5,000,  the  richest 
prize  for  theater  reviewers,  in  addition  to 
a  sterling  silver  medallion. 

Mitchell  was  recognized,  in  particular, 
for  the  body  of  his  daily  reviews  of  new 
production  in  Dallas.  A  native  of  Dallas, 
he  joined  the  Times  Herald  in  1976  as  a 
feature  writer  and  music  critic,  and  be¬ 
came  the  paper’s  chief  drama  critic  in 
1977. 

Established  under  the  will  of  the  late 
George  Jean  Nathan,  the  prize  is  awarded 
for  the  “best  piece(s)  of  drama  criticism 
during  the  year,  whether  in  an  article,  an 
essay,  treatise  or  book,”  and  honors  only 
U.S.  citizens  whose  works  are  published 
in  the  United  States. 

Tomme  buys  weekly 

Marvin  L.  Tomme  of  Kansas  City  has 
purchased  the  weekly  San  Antonio  (Tex.) 
Citizen-News  from  Gary  Burford,  its 
owner  for  a  decade.  The  paper  serves  the 
communities  of  Northwest/Southwest 
San  Antonio. 

Tomme’ s  27  years  of  experience  in 
newspaper  publishing  included  work  with 
a  Rotary  International  periodical,  Chica¬ 
go  and  Kansas  City  suburban  newspap¬ 
ers.  Robert  N.  Bolitho  was  the  broker  in 
the  San  Antonio  sale. 


Inserter 

(Continued  from  page  12) 

advertise  because  newspapers  do  not 
have  travel  sections  or  the  sections  are 
not  attuned  to  tlye  community. 

Albert  said  smaller  and  medium  size 
dailies  must  develop  sections  with  strong 
editorial  departments.  He  cited  a  small 
Florida  paper  without  mentioning  its 
name  that  he  said  has  one  of  the  top  3 
travel  sections  in  the  state. 

“Every  travel  agent  in  the  city  adver¬ 
tises  in  that  paper,”  Albert  said.  In 
another  instance  he  said  a  newspaper  ran 
a  lengthy  story  about  Greece  a  week  after 
the  local  travel  agent  wound  up  an  8-week 
ad  campaign.  Albert  said  the  editor  never 
told  the  agent  when  it  was  going  to  run 
even  though  he  said  the  story  had  been  on 
file  for  six  months.  He  said  the  agent 
would  have  liked  to  run  a  tie-in  ad  with 
the  story. 

“Learn  needs  and  desires  and  keep 
them  informed,”  Albert  urged  his 
listeners. 

Albert  said  the  newspaper’s  main  com¬ 
petition  is  not  broadcast  but  direct  mail 
and  alternate  publications.  He  said  even 
these  two  forms  of  competition  are  “a 
scratch”  when  compared  to  the  “great 
percentage  of  travel  agents  who  do  not 
advertise  whatsoever.” 

One  new  trend  that  is  starting  to  gain 
momentum,  he  said,  is  co-op  advertising. 
He  said  many  agents  are  “banding 
together”  to  run  newspaper  ads.  He  said 
recently  a  group  of  about  15  travel  agents 
in  South  Florida  started  a  campaign  in  the 
Miami  Herald.  He  saia  40  insertions  are 
planned,  costing  anywhere  from  $40,000 
to  $50,000.  If  the  agents  had  not  banded, 
he  said  the  Herald  might  have  seen  a  total 
ad  buy  worth  $3,000  by  three  individual 
agents.  He  said  American  Express  has  a 
50-50  co-op  plan.  He  said  that  in  most 
cases  the  agents  who  band  together  were 
being  charged  the  local  rate  by  news¬ 
papers. 

Benton  &  Bowles 
gets  Blistex  account 

Blistex,  Inc.,  Oak  Brook,  Ill.,  marketer 
of  medicated  health  products,  has 
selected  Benton  &  Bowles,  Inc.  as  its 
new  agency  for  print  and  broadcast 
advertising.  The  Chicago  office  of  Benton 
&  Bowles  will  handle  the  account. 

Blistex  marketing  director  Frank 
Neaylon  said  Benton  &  Bowles  will  hand¬ 
le  the  Blistex  line  of  medicated  products 
including  Blistex  lip  ointment,  Blistik  lip 
balm.  Foil  First  Aid  pain  reliever  of  minor 
bums  and  sunburn,  Kank-A  ointment  for 
mouth  and  canker  sores,  Ivarest  poison 
ivy  lotion  and  cream  and  other  new  pro¬ 
ducts. 
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Beat  deadlinei^ 

conquer  costs 


For  ultimate  efficiency  and  sav¬ 
ings,  Lithomatic  II  offers  a  range  of 
press  consoles,  from  basic  remote 
to  the  computerized  command  sys¬ 
tem  of  our  Programmed  Press 
Control. 

And  if  you’re  thinking  of  con¬ 
version  from  letterpress,  Lithomatic  II 
is  designed  to  replace  Colormatic 
units  and  others.  And  change  cut¬ 
off  at  the  same  time. 


For  the  metropolitan  newspaper,  the 
rugged  and  reliable  Lithomatic  II 
beats  deadlines.  And  production 
costs.  With  quality  at  70,000  pph. 

And  M.A.N.-Wood  backs  this 
big  press  with  big  accomplishments. 

We’re  reinforcing  our  service 
group  to  offer  instant  attention  to 
your  needs. 

We’re  increasing  our  production 
capacity  to  help  us  keep  up  with 
demand. 

And  all  of  the  new  people,  new 
ideas  and  total  service  of  a  dynamic 
company  are  yours  with  Lithomatic  II. 
Together  with  cost-cutting 
performance. 

Take  color.  You  save  with  max¬ 
imum  flexibility.  Lithomatic  II 
provides  a  choice  of  unit-mounted 
color  couples  or  color  cylinders  with 
continuous  bearer-to-bearer  design. 
You  never  need  extra  printing  units 
to  gain  extra  color. 

The  patented  Jet  Air™  damp¬ 
ening  system,  aisle-mounted  for 
instant  access,  reduces  con¬ 
tamination  and  maintenance  prob¬ 
lems,  cuts  ink  consumption  and 
paper  waste. 

The  unique  Wood-Hoe  ink 
pump  system  moves  precise 
amounts  of  ink  at  ultimate  press 
speeds. 

These  efficient  arrangements 
of  cylinders,  ink  motion  and  damp¬ 
ening  system  meet  every  demand 
for  spot  or  process.  Color  at  any 
page  position  without  extra  equip¬ 
ment.  And  color  changeover  in 
minutes! 

Want  low  energy  consumption? 
Lithomatic  II  is  designed  to  deliver 
maximum  performance  with  low 
horsepower  requirements. 


UIHOMAIKI 

Big  support  for  the  big  paper 
defeats  deadlines,  conquers  costs. 

M.A.N.-Wood  Industries, 

Wood- Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  NJ  08846. 
Telephone  201-469-6600. 


Civiletti  proposes 
search  guidelines 


By  I.  William  Hill 

As  required  by  the  Privacy  Protection 
Act  of  1980,  adopted  to  offset  the  effect  of 
the  Supreme  Court  decision  in  the  Stan¬ 
ford  Daily  case,  outgoing  Attorney 
General  Benjamin  R.  Civiletti  has  prop¬ 
osed  guidelines  restricting  the  use  of 
search  warrants  to  obtain  documents 
from  parties  not  subject  to  a  criminal  in¬ 
vestigation.  Public  comment  is  sought. 

The  law  was  signed  by  President  Carter 
in  October  in  response  to  the  1978  high 
court  decision,  which  held  that  a  search 
by  police  of  a  student  newspaper  office 
did  not  violate  either  the  First  or  Fourth 
Amendment. 

The  first  section  of  the  Privacy  Protec¬ 
tion  Act  strictly  limits  instances  in  which 
federal,  state  or  local  law  enforcement 
officers  may  use  search  and  seizure  to 
obtain  materials  related  to  public  com¬ 
munication  in  books,  newspapers  and 
broadcasts. 

The  guidelines  proposed  by  the  Justice 
Department  are  required  by  the  second 
section  of  the  act.  They  are  intended  to 
safeguard  individual  privacy  by  restrict¬ 
ing  the  use  of  search  warrants  to  obtain 
documentary  materials  where  less  intru¬ 
sive  means  of  access — such  as  a  sub¬ 
poena,  summons,  or  informal  request — 
are  available 

The  guidelines  focus  on  searches  for 
documentary  materials  because  such 
searches  not  only  may  involve  the  seizure 
of  private  papers,  but  also  may  require 
examination  of  other  documents  of  a  con¬ 
fidential  nature  during  the  execution  of 
the  warrant. 

The  guidelines  require  that  a  search 
warrant  not  be  used  unless  it  appears  that 
the  use  of  a  less  intrusive  method  would 
jeopardize  the  availability  or  usefulness 
of  the  materials  sought,  and  the  use  of  a 
warrant  has  been  approved  by  an  attor¬ 
ney  for  the  government.  In  an  emergen¬ 
cy,  a  supervisory  law  enforcement  officer 
may  approve  the  application  for  the  war¬ 
rant,  but  the  U.S.  attorney  must  be  noti¬ 
fied  within  24  hours. 

Stricter  provisions  apply  to  the  use  of 
search  warrants  which  could  intrude  on 
professional  confidential  relationships, 
such  as  where  the  third  party  is  a  lawyer, 
physician,  psychiatrist,  or  clergyman, 
and  the  material  sought  or  other  material 
likely  to  be  reviewed  during  the  search 
contains  private  information  on  clients  or 
patients. 

In  these  cases,  a  search  warrant  may  be 
used  only  if  resort  to  less  intrusive 
methods  would  jeopardize  the  availabil¬ 
ity  or  usefulness  of  the  materials,  if  ac¬ 
cess  to  the  materials  is  of  substantial  im¬ 
portance  to  the  investigation  or  prosecu- 
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tion,  and  if  the  application  for  the  warrant 
has  been  approved  by  the  Attorney 
General  or  a  designated  senior  Justice 
Department  official.  In  an  emergency, 
the  U.S.  attorney  may  authorize  the  ap¬ 
plication,  provided  the  Attorney  General 
or  his  designee  is  notified  of  the  author¬ 
ization  and  justification  of  it  within  72 
hours. 

The  guidelines  make  it  clear  that  the 
fact  that  the  possessor  of  the  materials 
may  have  grounds  to  challenge  a  sub¬ 
poena  or  other  legal  process  is  not  a  legiti¬ 
mate  basis  for  the  use  of  a  search  warrant. 

Any  federal  employee  violating  the 
guidelines  would  be  subject  to  appropri¬ 
ate  disciplinary  action  by  the  employee’s 
agency.  In  the  Justice  Department,  viola¬ 
tion  of  the  guidelines  could  result  in  dis¬ 
missal. 

In  accordance  with  the  Privacy  Protec¬ 
tion  Act,  the  guidelines  may  not  be  liti¬ 
gated,  not  their  violation  used  as  the  basis 
for  the  exclusion  or  suppression  of  evi¬ 
dence. 

Business  building 
sections  planned 

Toronto  Star  has  announced  it  will  pub¬ 
lish  18  special  sections  in  1981  covering  a 
variety  of  products  and  services  that  are 
tied  in  with  a  local  trade  show  or  exhibi¬ 
tion. 

The  sections  include  Boat  Show, 
National  Ski  Week,  Sounds  of  the  80s, 
and  Motorcycle  Show  in  January.  In 
February,  the  Star  will  publish  an  Auto 
Show  section.  Brides,  Garden  Pool  and 
Landscaping  Show,  and  Motor  Homes 
and  Trailers.  For  March,  there  will  be 
sections  on  a  Sportsmen’s  Show,  Market 
of  Millions  (classifieds).  Boat  Show  11, 
and  Golf 

The  April  calendar  shows  sections  on 
Home  Show,  Country  Living,  Home  Im¬ 
provement  Guide,  and  Photography.  The 
final  sections  for  May/June  feature  one  on 
Vacation  at  Home,  and  Mosport  (car  and 
motorcycle  racing). 


Free  funeral  offer 

Lawrenceville  (Ga.)  Gwinnett  Daily 
News  for  the  ninth  year,  as  a  safety  incen¬ 
tive,  held  its  free  funeral  offer  to  anyone 
who  drinks  and  drives  on  New  Year’s 
Eve  and  is  killed  in  an  auto  accident.  In 
the  eight  years  the  contest  has  been  held, 
the  paper  has  not  had  to  pay  for  a  single 
funeral.  A  similar  contest  was  held  this 
year  by  the  Blackshear  (Ga.)  Times  and  a 
local  insurance  agency. 


Secrecy  agreement 
suit  guides  issued 

The  Justice  Department  has  put  into 
effect  new  guidelines  to  be  followed  by 
the  government  when  suing  in  cases 
where  secrecy  agreements  are  breached. 

Under  the  guidelines  any  decision  by 
the  government  to  seek  a  court  injunction 
to  prevent  publication  of  classified  in¬ 
formation  is  to  be  viewed  as  “an  ex¬ 
traordinarily  serious  matter  that  should 
be  undertaken  after  the  most  searching 
scrutiny  of  the  strength  of  the  govern¬ 
ment’s  case.’’ 

The  guidelines  also  state  that  the  poli¬ 
tical  content  of  the  material  or  the  views 
of  the  individual  who  leaked  or  disclosed 
the  information  be  ignored  in  the  decision 
to  sue. 

The  new  guidelines,  signed  December 
9  by  Attorney  General  Benjamin 
Civiletti,  state  that  all  current  and  former 
federal  employes  will  be  held  to  the  same 
criteria  in  the  department’s  decision  on 
whether  to  sue.  The  guidelins  also  make  it 
clear  suits  will  be  filed  only  if  the  govern¬ 
ment  employe  signed  a  specific  agree¬ 
ment  requiring  clearance  before  disclos¬ 
ing  classified  or  classifiable  information. 

Civiletti  ordered  the  guidelines  be 
drafted  after  the  U.S.  Supreme  Court  up¬ 
held  tne  government’s  right  to  sue  where 
secrecy  agreements  are  breached.  The 
high  court  ruled  rank  W.  Snepp  Ill,  a 
former  Cl  A  agent  who  wrote  a  book  criti¬ 
cizing  the  agency’s  work  during  the  fall  of 
Saigon,  must  turn  over  his  profits  to  the 
government  because  he  never  obtained 
clearance  for  the  disclosures.  He  recently 
turned  over  $140,000  to  the  government. 

Some  civil  liberties  advocates  had  ex¬ 
pressed  concern  that  the  high  court’s  rul¬ 
ing  in  the  Snepp  case  was  so  broad  that 
suits  could  be  filed  even  where  there  was 
no  secrecy  agreement. 

The  new  guidelines  are  not  binding  on 
the  Reagan  administration,  which  takes 
control  of  the  government  next  month. 
United  Press  International  reported, 
however,  that  William  French  Smith, 
President-elect  Reagan’s  choice  for  attor¬ 
ney  general,  is  expected  to  follow  them. 


Wins  $1,000 

Christine  Russell,  medical  and  science 
writer  for  the  Washinf>ton  Star,  has  re¬ 
ceived  the  annual  Science-in-Society 
$1,000  Journalism  Award  from  the 
National  Association  of  Science  Writers. 
The  award  was  for  a  series  of  articles 
entitled  “Modern  Maturity:  Conflicts  and 
Choices,”  published  last  October.  Ms. 
Russell,  who  is  expecting  her  first  child 
this  month  will  receive  her  award  at  the 
annual  dinner  of  the  Council  for  the 
Advancement  of  Science  Writing  Decem¬ 
ber  2  at  Duke  University. 
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Knoll  hits  press 
on  1st  Amendment 

The  belief  that  the  First  Amendment  to 
the  U.S.  Constitution  belongs  to  journal¬ 
ists  is  not  only  untrue,  it’s  a  very  danger¬ 
ous  notion,  said  Erwin  Knoll,  editor  of 
the  Progressive  magazine  during  the 
opening  lecture  for  Iowa  State  Universi¬ 
ty’s  Institute  on  National  Alfairs,  Janu¬ 
ary  25. 

Knoll,  whose  magazine  gained  national 
attention  when  the  federal  government 
tried  to  prevent  it  from  publishing  an  arti¬ 
cle  describing  how  to  construct  a  Hyd¬ 
rogen  bomb,  added,  “The  First  Amend¬ 
ment  with  its  magnificent  and 
absolute.  .  .  protection  of  freedom  of 
speech  and  freedom  of  the  press,  belongs 
to  every  one  of  us.” 

“As  a  journalist,”  he  continued,  “I 
claim  no  rights  under  the  First  Amend¬ 
ment  that  are  not  vouchsaked  to  every 
American.  I  don’t  believe  in  shield  laws 
or  any  other  kind  of  privilege  or  special 
protection  for  journalists.  As  soon  as  you 
start  enacting  special  protection  for  jour¬ 
nalists,  somebody  has  to  decide  who  is  a 
journalist  and  entitled  to  protection.” 

The  editor  said  that  Americans  have 
grown  wary  and  cynical  about  the  press 
because  of  its  “wolf-crying”  about  the 
First  Amendment. 

“The  First  Amendment  has  been  in¬ 
voked  for  the  shabbiest  and  sleaziest  of 
reasons.  It’s  been  invoked  to  promote 
legislation  fostering  newspaper  monopo¬ 
lies  and  media  conglomerates  that 
threaten  to  swallow  up  the  few  remaining 
independent  voices  left  in  our  country. 
The  First  Amendment  has  even  been  in¬ 
voked  to  exempt  newspaper  carriers  from 
the  protection  of  child  labor  laws.  Furth¬ 
ermore,  the  press’s  professed  devotion  to 
the  First  Amendment  is  often  less  than 
skin  deep,”  Knoll  said. 

“What  we  painfully  learned  at  the 
Progressive  is  that  many  of  the 
media.  .  .  didn’t  give  a  damn  about  our 
First  Amendment  rights  when  they  came 
under  attack.  We  were  advised  by  some 
of  America’s  greatest  newspapers,  by 
distinguished  columnists,  by  prominent 
commentators,  that  we  should  not  con¬ 
test  the  government’s  unprecedented 
attempt  at  censorship,  that  we  should 
censor  ourselves,  lest  we  jeopardize  the 
First  Amendment  by  incurring  an  adverse 
court  decision.  It  didn’t  occur  to  these 
friends  of  ours  that  when  the  First 
Amendment  cannot  be  exercised  freely, 
it  is  no  longer  merely  in  jeopardy,  it  is 
already  gone.” 

Explaining  the  magazine’s  battle  with 
the  federal  government.  Knoll  said, 
“From  March  9,  1979,  when  federal  dis¬ 
trict  judge  Robert  Warren  in  Milwaukee, 
issued,  at  the  government’s  request,  a 
temporary  restraining  order,  which  later 
became  a  preliminary  injunction,  until 
L  September  28,  I979,  when  that  injunction 


was  lifted  by  the  Seventh  Circuit  Court  of 
Appeals  in  Chicago,  the  editors  of  the 
Progressive  and  a  freelance  writer  named 
Howard  Morland,  were  the  first  and  only 
journalists  in  American  history  to  be  sub¬ 
jected  to  a  prior  restraint  injunction  on 
grounds  of  so-called  national  security. 
The  article  we  were  enjoined  from  pub¬ 
lishing,  was  an  article  that  Morland  com¬ 
piled  from  published  materials  available 
in  almost  any  library,  from  a  tour  of  U.S. 
nuclear  weapons  facilities  arranged  for 
him  by  the  Department  of  Energy,  and 
from  interviews  that  he  conducted  as  a 
reporter,  receiving  on-the-record 
information.  .  .  it  was  an  article  that 
could  be  duplicated  by  any  other  enter¬ 
prising  reporter  or  anyone  else  willing  to 
do  some  competent  research.” 

Knoll  said  the  federal  government’s 
attempt  at  prior  restraint  poses  a  danger. 
“Prior  restraint  is  just  a  lawyer’s  word  for 
censorship.  In  a  prior  restraint,  when  in¬ 
formation  itself  can  be  suppressed,  any 
other  abuse  can  be  withheld  from  public 
notice.  When  the  government  can  impose 
censorship,  it  can  place  its  own  conduct 
beyond  the  scrutiny  of  the  citizenry.  It 
can  deprive  us  of  our  own  independent 
judgement  on  issues  of  public  policy  or 
public  behavior.  So  it  is  the  ultimate  tool 
for  ultimate  power.” 

The  Institute  on  National  Affairs 
addresses  the  theme  “The  Bill  of  Rights: 
Taking  Liberties?”  It  runs  through  Janu¬ 
ary  30. 


Eskew  AAebane 


Eskew  to  head 
Greenville  dailies 

Rhea  T.  Eskew  was  named  publisher 
and  William  deB.  Mebane,  co-publisher, 
of  the  Greenville  (S.C.)  News  and  Green¬ 
ville  Piedmont. 

Eskew  has  served  as  co-publisher  and 
president  since  1977  and  retains  the  latter 
post.  He  joined  the  newspapers  in  I973  as 
general  manager,  following  26  years  with 
United  Press  International.  Eskew  suc¬ 
ceeds  the  late  Kelly  Sisk,  who  had  served 
as  publisher  from  1 966  until  his  death  last 
November. 

Mebane  joined  the  News-Piedmont 
Co.  in  I971  and  has  served  successively 
as  assistant  business  manager,  business 
manager  and  general  manager,  being 
named  a  vicepresident  in  1977. 


The  largest  show 
of  printing  equipment 
and  supplies  in  the  South! 


Plan  now 
to  see  the 
Sunbelt 
Action! 


graphic 

arts 


March  12-14, 
1981 

Charlotte  (N.C.) 
Civic  Center 


THE 


SHOW 


For  information  about  exhibitors  and  a 
complete  program,  write  the  sponsor: 
The  Printing  Industry  of  the  Carolines 
P.O.  Box  4262,  Charlotte,  N.C.  28204. 
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Tips  for  Reagan 

(Continued  from  pat>e  14) 


man,  Towson  State  College;  Professor 
Martha  Kuman,  Towson  State  College; 
Ronald  H.  Nessen,  Press  Secretary  for 
President  Ford;  Jerry  O’Leary,  Washing¬ 
ton  Star  White  House  correspondent; 
Professor  Kenneth  W.  Thompson,  Direc¬ 
tor,  Miller  Center  of  Public  Affairs;  Roger 
W.  Tubby,  Truman  Press  Secretary;  San¬ 
der  Vanocur,  former  White  House  Cor¬ 
respondent  for  NBC  News,  vicepresi¬ 
dent,  Special  Reporting  Units,  ABC 
News;  and  Professor  James  S.  Young, 
Director,  Program  on  the  Presidency, 
Miller  Center  of  Public  Affairs. 

Assistance  to  the  commission  was  also 
rendered  by  Ms.  Blair  French,  University 
of  Virginia;  George  Gallup,  of  the  Gallup 
Poll;  Jody  Powell,  Carter  Press  Secretar- 
y;  James  Reston,  Washington  Bureau 
Chief  of  the  New  York  Times-,  Dean  Rusk, 
University  of  Georgia;  Reporters  Com¬ 
mittee  For  Freedom  of  the  Press;  the 
Washington  Journalism  Center;  Carroll 
Kilpatrick,  a  White  House  correspondent 
in  the  period  spanning  the  administra¬ 
tions  of  Roosevelt  and  Ford;  White 
House,  State  Department  and  Defense 
Department  Press  officers;  and  Ms.  Gale 
Mattox  and  Professor  Frederick  Mosher, 
both  of  the  Miller  Center. 

The  report  was  written  by  Staige 


Blackford,  editor  of  the  Virginia  Quarter¬ 
ly  Review  and  special  assistant  to  the 
President  of  the  University  of  Virginia, 
who  also  had  served  as  Press  Secretary  to 
Governor  Holton. 

The  Miller  Center  report  is  not,  howev¬ 
er,  the  only  advice  the  White  House  is 
receiving  on  the  conducting  of  Presiden¬ 
tial  Press  Conferences.  The  Institute  for 
Contemporary  Studies  has  produced  a 
book  called  “Politics  and  the  Oval 
Office,’’  in  which  one  chapter  deals  with 
the  President  and  the  Press.  The  author  is 
Robert  Entman  of  Duke  University. 

The  Institute  for  Contemporary  Stu¬ 
dies,  part  of  a  foundation  established  by 
Edwin  Meese  III,  now  counselor  to  the 
president,  believes  there  has  been  too 
much  uncontrolled  news  coverage  of  the 
presidency  and  recommends  the  new 
administration  cut  it  back. 

Politics  and  the  Oval  Office,  to  be  pub¬ 
lished  in  February  or  March  by  the  Insti¬ 
tute,  also  includes  advice  on  how  the  new 
president  can  best  deal  with  Congress  and 
the  bureaucracy.  But  one  chapter  deals 
with  the  press,  and  its  tone  is  best  sum¬ 
med  up  in  its  title:  “The  Imperial  Media.’’ 

It  starts  with  the  premise  that  part  of 
the  president’s  job  is  “media  manage¬ 
ment’’  and  that  Journalists,  who  it  said 
tends  to  look  for  the  bad  and  the  drama¬ 
tic,  can  best  be  controlled  by  being  kept  at 
a  distance  or  in  the  dark. 


The  basic  recommendation  of  the  chap¬ 
ter’s  author,  Robert  Entman  of  Duke 
University,  is  that  less  press  coverage  is 
better,  and  if  there  has  to  be  some  cover¬ 
age,  it  should  be  carefully  controlled  by 
the  President  and  his  staff. 

Some  specific  recommendations: 

“Do  not  make  a  fetish  of  getting  the 
President  on  television  .  .  .  presidents 
have  helped  erect  barriers  to  their  own 
leadership  by  overemphasizing  media 
events,  which  frequently  only  reinforce 
the  cynicism  of  journalists  and  citizens 
alike. 

“Reduce  reporters’  expectations. 
Tame  White  House  beat  reporting  by  de¬ 
creasing  reporters’  expectation  of  full  ac¬ 
cess  to  officials,  by  directly  asserting  that 
the  demands  of  leadership  require  a  mod¬ 
icum  of  confidentiality. 

“Reduce  the  coverage  of  the  President 
by  overwhelming  reporters  with  techni¬ 
cs  data:  This  tactic  should  defuse  com¬ 
plaints  about  total  inaccessibility.  It 
could  reduce  the  total  volume  of  report¬ 
ing,  since  dry  data  are  often  defined  as 
unnewsworthy. 

“Discourage  personal  mingling  be¬ 
tween  press  officers,  other  White  House 
staff  and  joumSists.” 

The  President  should  limit  Cabinet  visi¬ 
bility  “to  less  newsworthy  matters  and  he 
should  not  publicize  it  in  any  case,”  he 
says. 


When  the 
legal  drinking 
age  goes 
down. 

It's  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


do 

accidents 
go  up? 

write  or  call  (309-662- 
2625)  If  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
state  Farm  insurance  companies 
One  state  Farm  Plaza 
Bloomington,  IL  61701  f 
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ACCURACY  IN  MEDIA 

Media  ignores  the  role  of 
Soviet  propaganda  on  Iran 


By  Reed  Irvine 

WASHINGTON — Ever  since  the  Amer¬ 
ican  hostages  were  released  from  Iran,  the 
media  have  been  speculating  about  why 
the  hostage  crisis  happened,  how  it  could 
have  been  avoided  and  what  the  U.S. 
should  do  if  a  similar  situation  should  arise 
some  time  in  the  future.  All  sorts  of 
reasons  have  been  offered.  Some  have  laid 
the  blame  at  the  doorstep  of  the  Carter 
administration,  while  others  have  excused 
the  former  President,  saying  that  nothing 
could  have  been  done  to  avoid  the  seizure 
of  the  Embassy. 

The  Fake  Voice  of  Iran 

But  one  significant  factor  has  been 
swept  under  the  carpet  by  the  media — the 
role  of  Soviet  propaganda  broadcasts. 
During  the  weeks  immediately  prior  to  the 
seizure  of  the  Embassy  the  Soviet  Union 
stepped  up  its  propaganda  broadcasts  to 
Iran.  These  broadcasts  are  beamed  into 
Iran  from  the  Caspian  Sea  port  city  of 
Baku,  just  north  of  Iran.  Calling  itself  "The 
National  Voice  of  Iran"  and  broadcast  in 
the  native  Iranian  language  Farsi,  the 
Soviets  attempted  to  portray  its  propagan¬ 
da  as  originating  from  an  indigneous  radio 
station  within  the  borders  of  Iran. 

In  a  CIA  study  on  "Soviet  Covert  Ac¬ 
tion"  released  last  February  the  NVOI  is 
described  as  a  "constant  source  of  menda¬ 
cious,  inflammatory  anti-U.S.  propaganda 
and  pro-Moscow  commentary.  It  con¬ 
tinues  inciting  the  Iranian  people  to  ac¬ 
tions  against  the  United  States  and  our 
interests  in  the  world."  The  broadcasts 
were  instrumental  in  encouraging  anti- 
Shah  sentiments  among  the  Iranians  be¬ 
fore  the  revolution  and  continue  to  try  to 
turn  the  Islamic  revolution  into  a  "com¬ 
munist  revolution  led  by  the  Tudeh 
Party." 

When  the  late  Shah  of  Iran  was  admit¬ 
ted  to  the  U.S.  for  medical  treatment  in 
October  1 979,  the  Soviets  began  beaming 
reports  into  Iran  saying  that  the  American 
CIA  was  preparing  to  invade  Iran  and 
stage  a  coup,  restoring  the  Shah  to  his 
throne.  Hour  after  hour  the  Soviets  kept 
up  the  propaganda  barrage.  Not  only  did 
the  Soviets  warn  of  an  imminent  CIA 
coup,  they  described  the  U.S.  embassy  as  a 
"center  of  corruption"  filled  with  "CIA 
agents  and  U.S.  imperialists."  On  Novem¬ 
ber,  1 979  their  propaganda  had  its  desired 
effect  and  the  embassy  was  seized. 


Three  days  later  the  Kremlin  used  NVOI 
to  incite  the  Iranian  mobs  to  further  vio¬ 
lence.  The  broadcast  stated  in  part:  "We 
believe  that  the  only  decisive  and  neces¬ 
sary  response  to  U.S.  imperialism  is  the 
united  struggle  for  the  eradication  of  im¬ 
perialism  led  by  U.S.  imperialism  from  our 
dear  Iran.  Our  struggle  along  with  the 
aware  and  heroic  people  of  Iran  in  achiev¬ 
ing  this  holy  aim  continues.  .  .  "  Several 
weeks  later,  after  the  Great  Mosque  of 
Mecca  was  attacked,  the  Soviet  broadcast 
again  incited  indignant  Moslems  to  anti- 
U.S.  violence.  The  Soviets  beamed  prop¬ 
aganda  broadcasts  into  Pakistan  and  Libya 
accusing  the  CIA  of  being  behind  that 
attack.  Again,  the  propaganda  had  the  de¬ 
sired  effect;  the  U.S.  embassies  were  sack¬ 
ed  and  burned.  Only  this  time  the  host 
nations  came  to  the  defense  of  the  embas¬ 
sies,  thereby  thwarting  a  triple  hostage 
crisis. 

The  Soviets  continued  their  propaganda 
throughout  the  last  fourteen  months,  in¬ 
tensifying  the  broadcasts  when  needed. 
On  January  1 7,  as  the  negotiations  for  the 
release  of  the  hostages  neared  comple¬ 
tion,  the  Soviets  beamed  this  message  to 
Iran.  "Dear  friends,.  .  .  the  United 
States  is  busy  preparing  for  military 
aggression  against  Iran.  The  plan  for  this 
military  intervention  has  now  been  com¬ 
pletely  organized.  The  purpose  of  this 
operation.  .  .  is  to  free  the  hostages  or  at 
least  force  the  Iranian  Government  into 
unconditionally  accepting  U.S.  terms." 


The  day  after  this  message  was  broad¬ 
cast  Secretary  of  State  Muskie  called  the 
Soviet  ambassador,  Anatoly  Dobrynin,  to 
the  State  Dept,  to  demand  that  Moscow 
stop  its  propaganda  attack.  But  even  after 
the  hostages  were  released,  the  Kremlin 
didn't  let  up.  As  the  stories  of  beatings, 
mental  torture  and  solitary  confinement 
began  to  surface,  the  Soviets  charged  that 
the  hostages  had  been  "brainwashed"  by 
the  CIA,  out  of  fear  that  the  hostages 
would  say  that  "they  harbor  no  hostile 
feelings  toward  the  Iranian  people." 

The  Soviet  effort  to  wreck  the  recently 
concluded  negotiations  for  the  release  of 
the  hostages  by  their  propaganda  broad¬ 
casts  has  attracted  modest  media  atten¬ 
tion.  The  media,  however,  have  largely 
missed  the  important  role  the  Soviets  play¬ 
ed  in  bringing  about  the  crisis  and  keeping 
it  boiling  through  their  broadcasts  to  Iran. 


ACCURACY  IN  MEDIA  is  a  weekly 
column  available  from  Accuracy  in 
Media,  Inc.  (AIM).  AIM  also  distri¬ 
butes  a  600-word  weekly  column, 
"Media  Monitor,"  which  critiques  TV 
and  radio  news  reporting.  These  col¬ 
umns  are  available  at  nominal  cost. 

AIM  also  publishes  a  semi¬ 
monthly  newsletter,  the  AIM  Report. 
This  deals  with  serious  cases  of  error, 
distortion  and  omission  in  news  re¬ 
porting.  You  will  find  in  the  AIM  Re¬ 
port  significant  stories  that  you 
won't  get  from  the  AP,  UPl  or  other 
news  services.  It  is  must  reading  for 
journalists  dedicated  to  accurate  re¬ 
porting.  It  costs  only  $15  a  year. 

AIM  also  provides  experienced, 
provocative  speakers  for  confer¬ 
ences,  clubs  and  seminars  free  of 
charge,  as  well  as  guests  for  TV  and 
radio  talk  shows. 

For  any  of  these  services  use  the 
coupon  below  or  call  Bernie  Yoh, 
(202)  783-4406. 


DRUMMED  OUT-When  William  Hewitt,  newspaper  supervisor,  recently 
retired  from  D'Arcy-MacManus  &  Masius  Advertising  after  35  years,  one  of 
the  reps  who  called  on  Hewitt  regularly,  Thomas  J.  Prendergast  (district 
manager  of  the  Metropolitan  Sunday  Newspapers)  wanted  to  do  something 
special.  He  arranged  to  have  Hewitt  literally  "drummed  out  of  the  business." 
Work  came  to  a  halt  as  42nd  Highlanders  of  Michigan  descended  on  Hewitt 
during  his  "final  hours"  at  the  agency.  Dressed  in  full  uniform  and  with 
bagpipes  at  full  "bellow",  they  serenaded  Hewitt  and  fellow  staffers.  Pre¬ 
ndergast  is  the  drum  sergeant  of  the  Highlanders.  Hewitt,  pictured  above  with 
the  pipe  band  commented,  "What  a  way  to  go!" 
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give  readers  what  they  want  and  to 
“spend  less  time  entertaining 
ourselves — spend  less  time  trying  to  win 
awards  at  press  association(s)  meetings.” 

In  his  talk,  Weeks  stressed  the  need  for 
newspaper  operations  to  “get  back  to 
basics.” 

“We  must  begin  using  what  we  have 
instead  of  constantly  running  out  and 
looking  for  something  new,”  he  said.  “1 
run  a  small  family  newspaper  (operation) 
and  there  are  five  computers  in  our 
plant,”  Weeks  said.  “I  can  assure  you 
there  won’t  be  another  one.” 

The  Mississippi  publisher,  who  also 
serves  as  president  of  the  Southern 
Newspaper  Publishers  Association,  said 
“there  is  no  need  to  go  offset  if  you  can 
still  make  letterpress  work.” 

Another  bit  of  advice  Weeks  gave  to  his 
fellow  publishers  was  to  concentrate  on 
employing  people  with  “old  values,” 
who  are  willing  to  put  in  “a  day  ’  s  work  for 
a  day’s  pay.” 

Mike  Hammer,  marketing  director  of 
Memphis  Publishing  Co. ,  publisher  of  the 
Memphis  Press-Scimitar  and  the  Mem¬ 
phis  Commercial  Appeal,  warned  news¬ 
paper  executives  that  they  can  no  longer 
apply  “band-aid  relief’  to  problems  with¬ 
out  regard  for  long  term  solutions. 


For  details  call  1-800-223-1600.  Ask  for 
Ann  Goldgraben,  VP  Co-op  Marketing, 
Metro  Associated  Services,  33  W.  34  St., 
New  York  10001. 

Nobody  ever  did  this  before. 
Because  nobody  eYer  coukL 


He  said  newspapers,  no  matter  what 
the  size,  should  come  up  with  a  strategic 
planning  program  for  the  future  and 
should  make  a  committment  to  follow 
that  plan  through. 

Michael  Gartner,  president  and  editor 
of  the  Des  Moines  Register  &  Tribune, 
gave  a  pep  talk  on  “producing  first  rate 
newspapers.” 

“Good  journalism  is  printing  the 
news,”  Gartner  said.  “Not  the  news  of 
the  hostages  or  the  election.  That  takes 
no  courage  at  all.”  What  takes  courage  to 
print,  he  said  are  articles  on  such  things  as 
disputes  on  the  school  board;  divorces  of 
town  leaders;  salaries  of  teachers;  who 
pulls  the  levers;  who  has  the  clout  .  .  . 
Also  articles  that  give  the  reader  informa¬ 
tion  that  affects  his  life  so  that  he  can 
make  decisions  based  on  that  informa¬ 
tion. 

Gartner  encouraged  the  editors  and 
publishers  in  attendance  to  be 
courageous  and  to  print  controversial, 
but  necessary  news. 

“A  good  editor  or  publisher  is  con¬ 
stantly  on  trial,”  Gartner  said,  “some¬ 
times  infuriating  his  friends  to  inform  the 
public.”  This,  he  said,  holds  true  for  the 
smallest  weekly. 

“If  you  don’t  give  your  reader  the 
news,”  Gartner  warned,  “someone, 
somewhere  will  come  into  town — prob¬ 
ably  cable  tv.” 

Gartner  also  stressed  that  a  line  of  com¬ 
munication  should  be  kept  open  between 
reporters  and  management. 

“Take  a  reporter  to  lunch,”  he  told  the 
news  execs. 


Gartner  said  his  newspapers  have  a 
special  “open  line”  which  an  employee 
can  call  anonymously  to  express  com¬ 
plaints  or  make  suggestions  about  the 
newspaper.  He  said  a  response  from  the 
editor  is  given  within  3  days  and  the  ques¬ 
tions  and  answers  are  printed  and  distri¬ 
buted  to  all  the  employees. 

Gartner  said  as  part  of  his  newspapers’ 
“no  secrets  policy,”  they  print  the  salar¬ 
ies  of  the  editor  and  publisher,  along  with 
salaries  of  other  community  officials. 
This,  he  said,  removes  “a  lot  of  grist  from 
the  rumor  mill.”  In  response  to  a  question 
from  the  audience,  Gartner  said  he  earns 
a  salary  of  $115,000  a  year  at  the  Des 
Moines  newspapers. 

“I  can’t  conceive  of  anything  I 
wouldn’t  print,  as  long  as  it  is  fair  and 
accurate,”  Gartner  said.  “1  don’t  know 
of  any  editors  who  have  been  burned  by 
printing  something  (that  is  fair  and  accu¬ 
rate.)  I  know  of  many  editors  who  have 
had  regrets  for  not  printing  something.” 

Gartner  said  newspapers  “should  not 
be  out  to  get  anybody.  They  should  pre¬ 
sent  the  facts  and  let  the  public  react.” 

“There  is  nothing  in  the  newspaper 
that  doesn’t  infuriate  somebody,”  Gart¬ 
ner  said. 

Tennessee  Governor  Lamar  Alexander 
hosted  TPA  members  at  a  cocktail  party 
at  his  mansion  and  the  following  night 
delivered  a  major  policy  speech  at  the 
TPA  banquet. 

The  cocktail  party  at  the  Governor’s 
mansion  was  sponsored  by  the  Nashville 
Banner.  It  was  the  second  year  in  a  row 
that  a  reception  was  held  there. 

EDITOR  &  PUBLISHER  for  February  7,  1981 


26 


"You  can’t  buffalo  the  folks  in 
Buffalo. They  want  a  Sunday 
magazine  that’s  for,  by  and  about 
them.  Not  something  manufac¬ 
tured  in  NewYork  City.” 

HENRY  Z.  URBAN 

President  and  Publishe'r,  Buffalo  News 


1 


‘'Readers  relate  to  our  Sunday 
magazine.  That’s  because  we  give 

them  the  kinds  of  articles  and 

% 

features  they  can  relate  to. 
Syndicated  Sundays  can’t” 

BARBARA  LAMB 
Masazine  Editor 


‘‘And  because  readers  relate  to  us, 
so  do  local  retailers.  It’s  just  no 
problem  attracting  local 
advertising.” 


DONALD  G.  BERRY 
Magazine  Ad  Director 


I 
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TheCoHectieTS 

ConyerribligHH 


NO  NATIONALiy  SYNDICATED  MAGAZINE 
GIVES  YOU  THE  READERSHIP, 

THE  BELIEVABILiry  OR  THE  ADVERTISING  RESPONSE 
OF  VOUR  OWN  LOCALLY  EDITED  MAGAZINE 

50  of  the  country's  leading  newspapers  carry  locally  edited  SUND^ 
magazines.  And  they  could  probably  give  you  50  good  reasons  why. 

Here  are  three: 

•  They  are  powerful  because  th^  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extensbn  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned 'with  the  country’s  top  nevy/spapers.  If 
your  circulation  is  over  150,000,  it's  entirely  feasible . . .  and  we’ll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200. 


Note:  8  of  the  50  covers  are  shown  above. 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald- American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Mornins  News, 

DALLAS  Times- Herald,  DENVER  Post,  DES  MaNES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star,  KANSAS  OTV  Star,  LOUISVILLE  Courier- Journal  &  Times,  LOS  ANGRES  Herald  Examiner,  LOS  ANGELES  Valley  News, 
AftMPHtS  Commercial  Appeal,  MAM  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  YORK  News, 
OMAHA  Vtbrid-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal, 
ROCHESTER  Denxxrrat  &  Chronicle,  ST.  LCXJIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune, 

SAN  JOSE  A^cury-News,  SEATTLE  Times,  SEATTLE  Post-IntellisefKer,  SPOKANE  Spokesman-Review,  SYRACUSE  Herald- American/Post -Standard, 
TACOMA  News  Tribune,  TOLEDO  Blade,  WASHINGTON  Post,  WASHINGTON  Star. 
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Local  supp  support 
urged  by  news  execs 


By  Bill  Gloede 

A  panel  of  newspaper  executives 
assembled  by  Metro  Sunday  Newspapers 
at  the  INAME  meeting  in  Hollywood, 
Fla.  last  Sunday  (February  1)  touted  the 
virtues  of  locally  edited  Sunday  maga¬ 
zines,  though  not  necessarily  at  the  ex¬ 
pense  of  the  nationally  syndicated  maga¬ 
zine  supplements. 

Thomas  Winship,  editor  of  the  Boston 
Globe,  John  Kosanke,  vicepresident  and 
advertising  director  for  the  Miami 
Herald,  and  Thomas  McCartin,  president 
of  the  Dallas  Times-Herald,  each  deli¬ 
vered  an  assessment  of  locally  produced 
Sunday  magazine  sections,  and  each  was 
a  highly  positive  assesment. 

Much  of  the  discussion  centered  on  the 
potential  of  locally  edited  products  for 
profit. 

Said  McCartin,  “Like  any  other  single 
facet  of  a  newspaper,  1  do  not  feel  that  an 
independent  Sunday  magazine  must 
stand  on  its  own  as  a  profit  center  —  if 
that  would  be  true,  you  wouldn’t  have  an 
editorial  page,  in  all  probability  you 
wouldn't  have  a  Tuesday  newspaper,  and 
you  sure  as  hell  wouldn’t  have  a  comic 
section.’’ 

Then,  drawing  on  his  experience  with 
the  Times-Herald  when  it  carried  both 
Parade  and  its  own  local  product.  West¬ 
ward,  McCartin  said,  “1  assure  you,  a 
locally  edited  newspaper  (magazine)  with 
a  supplement  in  the  back  of  the  same 
publication  will  never  show  a  profit.”  He 
continued,  “When  the  Times-Herald  car¬ 
ried  both  Parade  and  produced  our  own 
locally  edited  product,  both  lost  money 
—  and  that’s  been  my  experience  at  the 
Washington  Post  and  also  at  the  Los 
Angeles  Times  when  they  carried  This 
Week." 

McCartin  reported  that  when  the 
Times-Herald  dropped  Parade  last  year, 
he  was  approached  by  advertisers  who 
said  they  had  feared  a  split  audience  when 
both  magazines  were  running  in  the  pap¬ 
er,  and  consequently  didn’t  advertise  in 
either.  The  single  magazine  concept,  he 
asserted,  allayed  their  fears. 

He  concluded,  “I  feel  that  national 
supplement  magazines  do  have  a  place  in 
the  society  we  serve,  but  that  place,  in  my 
opinion,  is  not  in  my  publication.” 

McCartin  advised  publishers  who  are 
considering  locally  edited  Sunday  maga¬ 
zines  for  their  newspapers  to  ask  them¬ 
selves  three  “basic”  questions,  including 
whether  the  newspaper  has  the  willing¬ 
ness  and  ability  to  produce  a  superior 
product;  does  it  have  the  people  to  pro¬ 
duce  a  superior  product,  and  does  it  have 
the  financial  resources  to  produce  a  su¬ 
perior  product.  He  accented  the  “super- 
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ior  product,”  and  noted  that  if  the  answer 
to  any  of  the  three  questions  is  negative, 
then  the  newspaper  should  give  its  “total 
support”  to  a  national  supplement. 

Winship  began  his  presentation  by  cit¬ 
ing  the  what  he  sees  as  a  need  for  quality 
magazines  in  general. 

“Instead  of  Saturday  Evening  Post  and 
Esquire,  we  are  left  with  the  choice  be¬ 
tween  Condo  and  Ski  magazines  —  in¬ 
stead  of  the  rich  photographic  and  prose 
wealth  of  Life,  we  are  offered  the  vulgar¬ 
ity  and  pop-celebrity  trivia  of  People 
magazine.” 

Winship  offered  advice  concerning 
how  to  produce  that  superior  product 
McCartin  was  speaking  of. 

First,  Winship  said,  the  magazine  must 
be  edited  by  a  magazine  editor.  “For  too 
many  years  too  many  of  us  have  con¬ 
signed  our  magazines  to  the  good,  consci¬ 
entious  reporter  who  needed  a  promo¬ 
tion,”  he  said,  “and  it  just  doesn’t  work. 
Editing  a  magazine  is  a  special  art,  and  us 
slowpokes  in  the  newspaper  business  had 
better  recognize  this  art  form,  or  stay  the 
hell  out  of  it.” 

He  continued,  “Don’t  go  too  low  brow, 
but  don’t  go  too  high  brow  either.”  He 
noted,  “Every  newspaper  magazine  has 
simply  got  to  lay  on,  for  obvious  reasons, 
at  least  a  full  page  of  gossip/personality 
stuff,  covering  local  as  well  as  national 
scenes  —  this  will  cost  money  and  it  will 
cost  space.” 

“Pay  big  money  to  your  staff  and 
freelancers  for  articles  they  write  for  the 
magazine,”  he  advised.  “And  realize  that 
producing  a  locally  edited  magazine  is  not 
big  money  when  you  think  about  hov/ 
much  your  big  retailers  love  those  maga¬ 
zine  pages.” 

He  continued,  “Do  not  let  support  for 
your  own  magazine  be  hurt  in  any  way  by 
the  drain  of  money  and  linage  to  other 
competing  inserts  or  what  have  you  with¬ 
in  your  own  paper.  In  sum,”  he  said, 
“support  your  locally  edited  magazine  — 
you  have  nothing  to  lose  execpt  some 
already  well-invested  resources,  and 
you’ll  find  the  paper’s  name,  your  rate  of 
growth  and  your  readers  have  everything 
to  gain  —  quality  editing  and  individuality 
always  pay  off.” 

Winship  was  later  asked  if  he  were 
given  the  choice  between  the  Globe’s  two 
magazines,  its  own  and  Parade,  and  he 
could  only  have  one,  which  would  he 
chose.  He  praised  both,  and  then  said 
simply,  “the  matter  is  under  review.” 

Kosanke  detailed  the  advertising  sales 
elements  of  Tropic,  the  Herald’s  Sunday 
magazine.  It  was,  he  pointed  out,  the  first 
newspaper  Sunday  magazine  to  be 
printed  on  heatset-offset  presses. 


He  said  Tropic’s  sales  incentive  prog¬ 
ram  was  heavily  weighted  toward  new 
advertisers.  He  noted  that  for  a  current 
advertiser,  the  incentive  per  page  runs 
about  $45.  For  a  new  account,  the  figure 
runs  around  $130. 

Kosanke  said  the  Herald  sales  staff 
uses  three  distinctive  sales  points  in  their 
presentations  to  advertisers.  First,  he 
said,  is  good  quality  reproduction  “ideal 
for  image  advertising.”  Second,  research 
shows  that  Tropic  stays  in  the  reader’s 
home  for  an  average  of  three  days.  Third, 
he  said.  Tropic  is  more  cost  efficient  than 
its  local  competition  —  costs  are  $7.42 
per  thousand  in  Tropic,  while  other  re¬ 
gional  magazines  in  the  area  are  priced 
from  $30  to  over  $50  CPM. 

He  said  that  Tropic  retail  rates  closely 
approximate  general  rates,  a  pricing 
strategy  which  has  been  maintained  for 
two  reasons  —  retail  revenue  helps  fund 
Tropic  expenses,  and  it  has  discourged 
the  switching  of  retail  ROP  linage  to  Tro¬ 
pic.  He  also  explained  that  since  Sunday 
Metro’s  general  rate  closely  approxi¬ 
mates  the  retail  rate  (minus  agency  com¬ 
missions),  of  871,000  lines  of  Tropic 
advertising  run  in  1980,  only  41%  were 
retail  —  59%  were  general. 

Reading  a  testimonial  from  a  local  retail 
Tropic  advertiser,  Kosanke  said,  “We 
have  tried  regional  advertising  in  Esquire, 
Time,  and  Miami  magazines,  and  do  not 
get  comparable  results  as  we  do  with  Tro¬ 
pic.  Tropic  advertising  gets  tremendous 
reaction  from  suppliers  —  they  literally 
force  cooperative  advertising  support  on 
us  for  the  priviledge  of  being  included.” 

Kosanke  concluded  his  presentation 
by  reporting,  “Tropic  has  always  been  a 
profit  center  for  the  Miami  Herald.” 

Conference  set 
on  press  freedom 

A  three-day  international  conference 
of  leaders  of  the  major  independent  news 
media  is  scheduled  for  May  to  examine 
challenges  facing  press  freedom  and  to 
chart  responses  and  actions. 

The  Voices  of  Freedom  conference  is 
being  arranged  by  the  Edward  R.  Murrow 
Center  of  Tufts  University’s  Fletcher 
School  of  Law  and  Diplomacy.  The  con¬ 
ference  will  be  held  at  the  Tufts  Center  for 
European  Studies  at  Talloires,  France, 
from  May  15  through  17. 

Invitations  to  participate  have  been  ex¬ 
tended  to  some  75  leaders  of  independent 
press  and  broadcast  organizations. 

The  conference  is  being  held  with  the 
cooperation  of  the  World  Press  Freedom 
Committee. 

Participants  at  the  conference  will  ex¬ 
amine  facts  about  world  news  flows  that 
dispute  some  Third  World  assumptions, 
analyze  efforts  in  UNESCO  and  the  Un¬ 
ited  Nations  to  establish  a  “New  World 
Information  Order”  and  discuss  how  in¬ 
dependent  news  media  do  and  should 
function  in  today’s  world. 
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Newspeople  in  the  news 


Robert  Brandt,  assistant  managing 
editor/news  at  the  Washington  Star, 
moves  to  Newsday,  Long  Island,  as  assis¬ 
tant  managing  editor  in  charge  of  news. 
Brandt  was  at  the  Star  two  years,  and 
earlier  worked  at  the  Miami  Herald, 
Tampa  Tribune  and  Hartford  Courant  as 
a  reporter  and  copy  editor. 

♦  *  3fe 

Edward  B.  Newsome,  advertising 
sales  manager  of  the  St.  Louis  Post- 
Dispatch  and  Globe-Democrat,  was 
promoted  to  advertising  director.  Prior  to 
joining  the  papers  in  1979,  Newsome  was 
vicepresident  and  general  manager  of 
KSD  and  KCFM  Radio,  St.  Louis. 

*  * 

Robert  R.  Beatty,  business  and  data 
processing  manager  for  the  Hammond 
(Ind.)  Times,  was  named  to  the  newly 
created  position  of  data  processing  mana¬ 
ger  for  the  Bloomington  (Ill.)  Daily 
Pantagraph. 

3k  *  * 

Michael  Stanton,  an  assistant  news 
editor  at  the  St.  Louis  Globe-Democrat, 
joins  the  Detroit  Free  Press  as  news  copy 
desk  chief  March  1 . 

*  *  3k 

Thomas  E.  Connolly  and  Joseph 
Gioioso  are  newly  named  vicepresidents 
at  the  Morristown  (N.J.)  Daily  Record. 
Connolly  was  named  vicepresident  and 
associate  publisher,  while  Gioioso  was 
named  vicepresident/finance.  Connolly 
most  recently  was  executive  editor  and 
earlier  held  various  editorial  posts. 
Gioioso  joined  the  paper  a  year  ago  as 
controller.  He  previously  was  budget 
director  at  the  New  York  Daily  News. 

3k  3k  3k 

James  M.  Evans  was  appointed  Atlan¬ 
ta  bureau  manager  and  Georgia  State  edi¬ 
tor  for  United  Press  International.  He 
succeeds  William  O.  Tome,  who  was 
given  a  new  assignment  in  the  bureau. 
Evans  joined  UPI  in  1%3  and  served  as 
manager  of  the  Knoxville  and  Memphis 
bureaus  before  becoming  Alabama  state 
editor  and  subsequently  moving  to  Atlan¬ 
ta  where  he  helped  form  the  newscenter 
operation  for  the  Southern  states.  Most 
recently  he  has  been  day  broadcast 
editor. _ 
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CHIEF  EXECUTIVE— Peorge  N.  Gill 
was  named  the  chief  executive  officer  for 
the  communications,  printing,  research 
and  data  base  publishing  companies  own¬ 
ed  by  the  Bingham  family  of  Louisville.  He 
will  become  president  of  the  Courier- 
Journal  and  Louisville  Times  Co.,  and  top 
officers  of  WHAS,  Inc.,  Standard  Gra¬ 
vure  Corp.,  Data  Courier,  Inc.,  and  Diss- 
ly  Research  Corp.  will  report  to  Gill.  He 
succeeds  Cyrus  MacKinnon,  64,  who  has 
been  chief  executive  officer  since  1967 
and  president  of  the  newspaper  company 
since  1975.  MacKinnon  will  remain  with 
the  companies  fulltime  through  this  year 
and  then  enter  a  consulting  capacity.  Gill 
joined  the  Courier-Journal  in  1960  and 
held  several  positions,  including  manag¬ 
ing  editor  from  1 966  to  1 974,  when  he 
was  named  vicepresident  and  general 
manager  of  the  newspaper  company.  In 
1979,  Gill  became  senior  vicepresident 
for  corporate  affairs  for  the  Bingham 
companies,  supervising  the  broadcast, 
gravure  printing  and  subsidiary  opera¬ 
tions. 

Lee  Lapensohn,  formerly  assisant  to 
the  editor  and  executive  vicepresident  of 
the  Dallas  Times  Herald,  has  been 
appointed  to  the  newly-created  position 
of  senior  vicepresident  for  news  at 
KNBN-TV,  Dallas.  Before  joining  the 
Times  Herald,  Lapensohn  was  an  editor 
for  more  than  1 1  years  with  Ottaway 
Newspapers. 

3k  3k  * 

Nancy  L.  Hoepli  is  the  newly 
appointed  editor  for  the  Foreign  Policy 
Association,  replacing  Wallace  Irwin, 
JR.,  editor  since  1976.  Irwin  is  retiring  to 
concentrate  on  his  own  writing  and  re¬ 
search.  Hoepli  will  supervise  the  editorial 
department  and  preparation  of  regular 
and  special  publications. 


Christopher  Burns,  vicepresident 
for  planning  at  The  Washington  Post 
Company,  was  named  associate  pub¬ 
lisher  of  the  Minneapolis  Star  and  Min¬ 
neapolis  Tribune.  Burns  will  occupy  a 
new  position  at  the  newspapers  with  re¬ 
sponsibility  for  advertising,  promotion, 
research  and  planning  departments.  He 
was  a  senior  consultant  for  Arthur  D.  Lit¬ 
tle,  Inc.  from  1973  to  1978. 

3k  :k  3|c 

Blake  L.  Sanderson,  former  adver¬ 
tising  manager  of  the  Meadville  (Pa.)  Tri¬ 
bune,  was  named  publisher  and  general 
manager  of  the  Greenville  (Pa.)  Record- 
Argus.  He  had  been  advertising  consul¬ 
tant  for  the  Canton  division  of  Thomson 
Newspapers,  Inc.,  the  past  six  months. 

3k  3k  ♦ 

Reporters  Donovan  Mack  and  Ann 
Baker  Mack  of  the  Eugene  (Ore. )  Regis¬ 
ter-Guard  have  been  named  co-editors  of 
the  Times  group  of  newspapers  in 
Washington  County.  The  papers  were  re¬ 
cently  acquired  by  the  Guard  Publishing 
Co.  The  husband  and  wife  team  of  co¬ 
editors  are  graduates  of  the  University  of 
Oregon  School  of  Journalism.  Mrs. 
Mack’s  father,  Herbert,  a  Eugene  physi¬ 
cian,  is  a  former  city  editor  and  managing 
editor  of  the  Register-Guard.  Two  of  her 
uncles  are  with  the  paper,  Edwin  Baker, 
the  general  manager,  and  Alton  F.  Baker, 
Jr.,  editor  and  publisher. 

Also  at  the  Register-Guard,  John 
Marling  was  appointed  associate  pub¬ 
lisher  and  chief  executive  officer  of  the 
newspaper  group.  He  has  been  with  the 
Times  group  since  1972  and  general  man¬ 
ager  since  1977. 

!k  Jk  3k 

Jim  Robison,  former  assistant  manag¬ 
ing  editor  of  the  St.  Louis  Globe- 
Democrat  is  the  new  managing  editor  of 
The  Register,  Santa  Ana,  Calif.  Pat 
Riley,  managing  editor  for  the  past  year, 
becomes  ombudsman,  a  newly  created 
position. 

5k  3k  ♦ 

Ron  Lee  was  named  managing  editor 
of  Christian  Herald  magazine,  Chappa- 
qua,  N .  Y . ,  moving  from  an  associate  edi¬ 
tor.  He  was  religion  editor  of  the  Col¬ 
umbia  (Mo.)  Daily  Tribune  before  joining 
the  Christian  Herald  in  1979. 

3k  9k  3k 

Charlayne  Varkonyi  was  named 
food  editor  of  the  Fort  Lauderdale  (Fla.) 
News  and  Sun-Sentinel.  Her  previous  ex¬ 
perience  was  with  the  Easton  (Pa.)  Ex¬ 
press,  Allentown  (Pa.)  Call,  and  Dayton 
News. 

*  *  * 

H.  Jean  Adelson,  entertainment  edi¬ 
tor  of  the  Chicago  Sun-Times,  was  named 
assistant  managing  editor  for  features. 

Other  new  appointments  include; 
Alan  D.  Mutter,  assistant  city  editor, 
promoted  to  city  editor;  and  Barbara  S. 
Haese,  editor  of  the  roto,  Chicagostyle, 
which  ceased  publication,  named  enter¬ 
tainment  news  editor. 
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Greenwcxxl  AAurphy 

AAARCH  MOVES — Noel  Greenwood  is  the  newly 
named  metropolitan  editor  of  the  Los  Angeles 
Times.  He  will  replace  AAark  Murphy,  who  was 
named  editor  and  executive  vicepresident  of  the 
Hartford  (Conn.)  Courant.  The  Courant  is  owned 
by  the  Times  Mirror  Co.,  and  both  editorial  moves 
are  effective  AAarch  1 .  Greenwood  joined  the  Times 
in  1969  and  has  worked  as  the  senior  assistant 
metropolitan  editor  since  1978.  Murphy,  the  news¬ 
paper's  metropolitan  editor  beginning  in  1971,  has 
reported  for  the  Times  in  various  capacities  since 
1967. 


Hitt  Byars 

NEW  AAANAGING  EDITORS— Columbia  (S.C.) 
Newspapers  Inc.  has  assigned  new  managing  edi¬ 
tors  to  The  Record  and  The  State.  Charles  L.  Byars 
moves  from  managing  editor  of  The  Record  to  the 
same  post  for  The  State.  ROBERT  M.  HITT  III,  city 
editor  of  The  Record,  moves  up  to  managing  editor 
succeeding  Byars.  Byars  joined  the  Record  in  1970 
as  assistant  city  editor,  moved  to  assistant  manag¬ 
ing  editor  in  1973  and  managing  editor  in  1978. 
Hitt,  with  his  newspaper  since  1974,  joining  as  a 
reporter,  held  several  editorial  posts,  becoming 
city  editor  last  June. 


Al  Starr  has  been  promoted  from 
advertising  manager  to  advertising  direc¬ 
tor  at  Charleston  (W.Va.)  Newspapers 
and  Mac  Bibbee,  from  assistant  circula¬ 
tion  manager  to  circulation  manager. 
Starr  began  with  the  papers  in  1956  as  an 
advertising  salesman;  and  Bibbee,  with 
the  company  since  1972,  began  as  an 
advertising  salesman  and  transferred  to 
circulation  in  1977. 


Carol  Temple  was  promoted  from  Sol  M.  Linowitz,  business  leader  and 

circulation  manager  to  business  manager  diplomatic  envoy  for  the  U.S.  govern- 
of  the  Newport  (Vt.)  Express,  succeeding  ment,  and  Sidney  Epstein,  a  member  of 
James  Lawrence,  who  joined  Century  the  Washington  Star  editorial  manage- 
Publications  Inc.,  Winchester,  Mass.  ment  since  1954  and  recently  appointed 

associate  editor  and  publisher,  were 
elected  to  the  board  of  directors  of  the 
Washington  Star  Newspaper  Company. 
Linowitz  originally  joined  the  board  in 
January  of  1979  but  left  in  1980  when  he 
was  appointed  chief  American  repre¬ 
sentative  in  Middle  East  negotiations. 


Timothy  Donnelly,  was  appointed 
general  manager  of  the  Kennebec  Jour¬ 
nal,  Augusta,  Maine,  succeeding  James 
D.  Hoffman,  who  left  last  August  to  be¬ 
come  general  manager,  the  Dominion- 
Post,  Morgantown,  W.Va. 


Harry  L.  Logan  was  named  assistant 
managing  editor  of  the  The  State,  Col¬ 
umbia,  S.C.  News  editor  since  last  June, 
Logan  previously  was  city  editor  of  the 
Columbia  Record,  which  he  had  joined  in 
1970  after  graduation  from  the  University 
of  South  Carolina. 

(Continued  on  page  34) 


Sam  Hemingway,  chief  investigative 
reporter,  Burlington  (Vt.)  Free  Press,  has 
become  editor  of  Vermonter,  the  Sunday 
magazine  supplement. 


Arthur  Cooper  Hudnutt  succeeded 
his  father,  Arthur  D.  Hudnutt,  as  pub¬ 
lisher  of  the  Medina  (Ohio)  Gazette  and 
became  a  director  of  Medina  County  Pub¬ 
lications,  Inc.  The  younger  Hudnutt  has 
been  in  the  Gazette  advertising  depart¬ 
ment  more  than  four  years  and  spent  the 
past  year  and  a  half  as  assistant  to  the 
circulation  director  of  the  Elyria  Chroni¬ 
cle-Telegram,  a  sister  paper  of  the  Gazet¬ 
te.  The  elder  Hudnutt  continues  as  presi¬ 
dent  of  the  corporation. 
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Jim  Batts,  assistant  managing  editor 
of  the  San  Angelo  Standard-Times,  be¬ 
came  managing  editor  of  the  newspaper 
in  January.  He  joined  the  Standard-Times 
in  1979  from  Texas  Christian  University 
where  he  taught  journalism  and  was 
adviser  to  the  student  newspaper  and 
magazine.  Batts  began  his  early  career  in 
religious  journalism  and  later  was  with 
the  Fort  Worth  Star-Telegram,  Dallas 
Times  Herald,  and  San  Antonio  Express. 
*  *  ♦ 

Richard  A.  Cousley,  classified 
advertising  manager  of  the  Alton  (III.) 
Telegraph,  retired  at  the  end  of  the  year 
after  39  years  in  the  department.  His 
career  actually  goes  back  to  the  age  of  1 2 
when  he  was  a  carrier  for  the  Telegraph. 
Cousley  has  been  classified  manager 
since  1942. 
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McCall  A.  Blethen 

PROMOTIONS  IN  SEATTLE — Three  appointments  to  key  executive  positions 
at  the  Seattle  Times  announced  by  publisher  John  A.  Blethen  include:  John  A. 
McCall,  named  assistant  vicepresident  and  promotion  director;  Frank  A. 
Blethen,  to  circulation  manager,  and  Alden  J.  Blethen,  named  assistant  to 
president  W.  J.  Pennington. 

McCall,  with  the  Times  since  1966,  became  manager  of  management 
services  in  1970  and  circulation  manager  in  1974.  Frank  Blethen,  who  joined 
the  Times  in  1968,  became  associate  publisher  of  the  Walla  Walla  Union 
Bulletin  in  1974  and  two  years  later  publisher  of  that  Times-owned  paper.  He 
moved  to  assistant  circulation  manager  of  the  Times  in  1979.  Alden  Blethen, 
son  of  the  publisher,  began  with  the  Times  in  1973  and  has  been  assistant  to 
general  manager  since  1977  and  also  for  the  past  two  years  served  as  retail 
advertising  sales  manager. 


F.  Blethen 


Neivspeop/e 

(Continued  from  page  33) 


Edwin  McDowell  has  become  pub¬ 
lishing  correspondent  of  the  New  York 
Times.  McDowell,  formerly  a  Times  busi¬ 
ness  and  financial  reporter,  is  the  author 
of  two  novels,  including  “To  Keep  Our 
Honor  Clean”,  published  in  June  of  1980. 

♦  ♦  * 

Richard  H.  Becker,  vicepresident 
for  sales  for  The  Union  Leader  Corpora¬ 
tion,  Manchester,  N.H.,  was  unanimous¬ 
ly  elected  chairman  of  the  board  of  the 
450-member  Better  Business  Bureau  of 
the  Granite  State. 

*  4:  ^ 

Newsroom  promotions  at  the  Camden 
(N.J.)  Courier  Post  include;  Rosemary 
F.  Parrillo  from  South  Jersey  editor  to 
special  projects  editor.  Kevin  McElroy 
from  news  editor  to  executive  news  edi¬ 
tor.  David  P.  Hammer  from  Sunday 
news  editor  and  news  systems  manager  to 
daily  and  Sunday  news  editor.  Fletcher 
J.  Clarke  from  special  assistant  to  the 
chief  news  executive,  Gannett,  Roches¬ 
ter,  to  national  editor. 

*  *  * 

Emory  Lavender,  former  city  editor 
of  the  Athens  (Ga.)  Daily  News,  and  his 
daughter,  Marilyn,  have  formed  Laven¬ 
der  Enterprises  in  New  Rochelle,  N.Y., 
specializing  in  editorial  services,  public 
relations,  publications,  and  art. 

*  * 

New  appointments  at  Connecticut 
Newspapers  Inc.,  Stamford,  include: 
Sherry  Brinckerhoef,  formerly  finan¬ 
cial  account  representative,  named  retail 
sales  manager.  Paul  Adams,  formerly 
department  store  account  representative, 
named  special  projects  manager.  Kevin 
Callahan,  formerly  co-op  coordinator, 
named  co-op  advertising  manager.  Lee 
McDonald,  named  assistant  classified 
advertising  manager  of  Connecticut 
Newspapers  Inc.,  moving  from  super¬ 
visor  of  the  classified  advertising  depart¬ 
ment  of  Greenwich  Time. 

*  ^  * 

Don  Peoples,  formerly  of  the  staff  of 
Guffey's  Executive  Journal,  was 
appointed  circulation  manager  of  the 
Guthrie  (Okla.)  Leader. 

*  ♦  ♦ 

Bill  Ahern,  retired  sports  writer. 
New  Haven  Register,  has  been  named 
recipient  of  the  Connecticut  Sports  Wri¬ 
ters’  Alliance  Arthur  B.  McGinley 
Meritorious  Service  award  named  in 
memory  of  the  longtime  sports  editor  of 
the  now-defunct  Hartford  Times. 

*  *  * 

Dorothy  E.  Burcal,  features  editor, 
has  been  promoted  to  executive  news  edi¬ 
tor,  Burlington  {Vi.)  Free  Press,  succeed¬ 
ing  Larry  R.  Marshak,  who  shifts  to 
another  Gannett  newspaper.  Fort  Myers 
(Fla.)  New.s-Press,as  sports  editor. 


Recent  promotions  within  the  Donrey 
Media  Group  include: 

John  Fenrich,  promoted  to  editor  of 
the  Ontario  (Calif.)  Daily  Report;  TOEBE 
Bush,  to  advertising  manager  from  retail 
advertising  manager,  and  David  Wood 
to  retail  advertising  manager  from 
account  executive. 

At  the  Lompoc  (Calif.)  Record,  John 
Frees  was  promoted  from  reporter  to 
city  editor  and  Art  Sims,  from  classified 
advertising  manager  to  advertising  sales 
director. 

Phil  Wolf  was  promoted  from  sports 
reporter  to  sports  editor  at  the  Moherly 
(Mo.)  Monitor-Index. 

Nancy  Ferguson,  was  named  retail 
advertising  account  executive  at  the 
Pomona  (Calif.)  Progress,  in  a  promotion 
from  display  clerk. 

Also,  other  staff  changes  include: 
George  Collier  appointed  editor  of  the 
Las  Vegas  Review-Journal,  in  a  move 
from  editor  of  the  Ontario  (Calif.)  Daily 
Report.  Sam  Fowler  was  appointed  cir¬ 
culation  director  of  the  Sherman  (Texas) 
Democrat,  moving  from  the  same  posi¬ 
tion  at  the  Rogers  (Ark.)  Daily  News. 
Nancy  Johnson  and  Bill  Porter  re¬ 
cently  joined  the  Aberdeen  (Wash.)  Daily 
World  as  account  executives. 

*  *  * 

John  B.  Evans  and  Patrick  J.  Pur¬ 
cell  were  named  associate  publishers 
for  the  Village  Voice,  New  York  City. 
Evans  has  been  classified  advertising 
director,  and  Purcell,  marketing  director 
since  June  of  1980.  Previously  Purcell 
was  with  the  New  York  Daily  News  12 
years. 


The  Army  Times  Publishing  Company 
has  appointed  managing  editors  for  two  of 
its  magazines.  James  Barry  Robinson 
becomes  managing  editor  of  The  Times 
Magazine,  a  monthly  insert  to  the  Army 
Times,  Navy  Times  and  Air  Force  Times. 
Donna  J.  O’Neal  becomes  managing 
editor  of  Military  Market,  the  trade  maga¬ 
zine  for  military  resale  system.  Robinson 
had  been  editor  of  The  Navy  News  and 
the  Arlington  News  before  joining  the 
Times  Magazine  in  1978.  O’Neal  joined 
the  publishing  company  in  1976  as  an 
editorial  assistant  on  Federal  Times,  the 
weekly  newspaper  for  federal  govern¬ 
ment  civilian  employees. 

♦  *  ♦ 

Promoted  in  a  restructuring  of  the  cir¬ 
culation  department  of  the  Call-Chronicle 
Newspapers,  Allentown,  Pa.,  were: 
Donald  J.  Belasco,  to  circulation  man¬ 
ager;  Edward  J.  Heist,  to  circulation 
sales  manager,  and  Fred  A.  Fisher,  cir¬ 
culation  distribution  manager. 

A  former  operations  manager,  Belasco 
held  a  number  of  positions  in  the  depart¬ 
ment  during  his  past  26  years  at  The  Call. 
Heist  has  served  as  home  delivery  mana¬ 
ger  since  1969.  Fisher  formerly  was  mail¬ 
ing  room  foreman. 

♦  ♦  3|c 

Editorial  and  administrative  staff 
promotions  at  the  Omaha  World-Herald 
include:  David  C.  Beeder,  who  covered 
politics  for  the  newspaper  the  past  seven 
years,  was  named  business  editor.  Steve 
Jordan,  a  business  writer,  will  cover 
higher  education.  Terry  Ausenbaugh 
was  named  an  assistant  to  World-Herald 
President  Harold  W.  Anderson. 
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Meets  the  press 

(Continued  from  page  II) 

on,  through  the  administrations  of  Frank¬ 
lin  D.  Roosevelt  and  Harry  S.  Truman. 

Televising  began  during  the  Eisenhow¬ 
er  administration  and  immediately  less 
information  was  communicated.  During 
the  Kennedy  administration,  the  tele¬ 
vised  conference  became  a  television 
spectacular,  regular  presidential  press 
conferences  declined  for  presidents  in  the 
midst  of  crisiS“Lyndon  Johnson  during 
Vietnam,  Richard  Nixon  during  Water¬ 
gate.  With  televised  press  conferences 
tending  to  sound  more  and  more  in¬ 
quisitorial,  presidents  began  to  dread 
them  and  to  hold  them  less  often. 

Meantime,  furthering  the  purposes  of 
the  White  House  press  office.  Assistant 
Press  Secretary  Larry  Speakes  last  week 
addressed  a  luncheon  of  the  National 
Capital  Chapter  of  the  Public  Relations 
Society  of  America  and  Deputy  Press 
Secretary  Kama  Small  told  a  luncheon  of 
the  National  Association  of  Government 
Communicators  that  Reagan  would  emu¬ 
late  Jimmy  Carter  to  the  extent  of  trying 
to  develop  good  relations  with  editors 
outside  of  Washington. 

“Openness  and  candor,”  she  said, 
“will  be  the  hallmarks  of  the  Reagan 
press  policy.” 

Kempton  moves 
to  Newsday 

Longtime  New  York  Post  columnist 
joins  Newsday,  Long  Island,  beginning 
March  3,  and  his  political  and  social  com¬ 
mentary  will  be  published  four  times  a 
week. 

Kempton  began  his  career  in  1942  as  a 
Post  reporter  and  wrote  labor  relations 
commentary  for  the  paper  from  1947  to 
1963,  when  he  became  editor  of  The  New 
Republic  to  1964.  After  that  his  columns 
appeared  in  the  New  York  World  Tele¬ 
gram,  New  York  Review  of  Books  and  in 
the  New  York  Post.  He  has  won  a  number 
of  major  awards  and  authored  three 
books. 


$15,000,000,000! 

Newspaper  Advertising  Bureau  esti¬ 
mated  this  week  that  ad  expenditures  in 
daily  newspapers  amounted  to  $I5.5  bil¬ 
lion  in  1980,  an  increase  of  7.1%  over 
1979.  By  category,  NAB’s  estimates 
show  national  climbed  12.7%  to  $2.3  bil¬ 
lion;  retail  was  up  9.4%  to  $8.5  billion; 
and  classified  rose  .7%  to  $4.6  billion. 


Newspaper 

Training 

Workshop 

April  29-May  2,  1981 
Scottsdale,  Arizona 

Sponsored  by  the  Gannett  Foundation 


Designed  for: 


Workshop  Leaders: 


Newspaper  Training  Managers 
Personnel  Managers 
Circulation  Training  Managers 
Sales  Training  Managers 
Other  managers  with 
supervisory  or  management 
training  responsibilities 


James  Wells,  Director  of  Train¬ 
ing,  Knight-Ridder  Newspa¬ 
pers 

Marge  McCollum,  Manager/ 
Training  and  Communica¬ 
tions,  The  Miami  Herald 


Cost: 


Objectives: 


During  the  workshop,  the 

participants  will  learn  how  to: 

1.  Conduct  a  training  needs 
analysis  by  working  with 
line  management. 

2.  Measure  and  evaluate 
training  effectiveness. 

3.  Conduct  training  meetings 
using  group  dynamics  and 
such  participative  tech¬ 
niques  as  role  play,  games, 
simulations,  in-baskets. 

4.  Evaluate  and  modify 
commercial  training 
programs. 

5.  Develop  training  materials. 

6.  Select  and  use  audio-visual 
equipment. 

7.  Budget  and  cost-justify 
training. 

8.  Develop  a  PRACTICAL 
training  approach. 

Participants: 

— Maximum  enrollment  is  20. 

—Participants  are  to  be 
nominated  by  their  news¬ 
papers. 

—During  the  workshop,  each 
participant  will  be  required 
to  develop  a  training  session 
appropriate  for  his  or  her 
newspaper. 


All  course  costs,  including 
program  development,  tuition, 
materials  and  meals  will  be 
funded  by  a  Gannett  Founda¬ 
tion  grant.  Participants  will 
pay  their  own  travel,  lodging 
and  incidental  expenses.  Hotel 
rooms  have  been  reserved  at 
$60  (plus  tax)  per  night. 


Location: 


Doubletree  Inn  at  Scottsdale 
Mall 

7353  E.  Indian  School  Rd. 
Scottsdale,  Arizona 


Nominations: 


Deadline  for  nominations — 
Mar.  15,  1981 

Participants  will  be  notified 
no  later  than  Mar.  31.  1981 
For  nomination  forms, 
write  or  call: 

Gerald  M.  Sass 
Director  of  Education 
Gannett  Foundation 
Lincoln  Tower 
Rochester,  New  York  14604 
(716)  262-3315 

Gannett  Foundation 
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EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


Outline  of  material  to  be  covered  Street 
in  apprentice  pressman  ciasses  permit! 


This  is  the  third  article  on  the  Metro 
Quality  and  Productivity  Conference 
held  at  the  St.  Petersburg  (Fla.)  Times, 
October  6-7-8,  1980. 

The  apprentice  pressman  program  that 
follows  is  from  the  St.  Petersburg  Times. 
The  outline  covers  the  material  for  the 
first  three  months.  A  proposed  progres¬ 
sion  chart  is  detailed. 

The  first  article  on  this  conference 
appeared  in  the  December  27  issue  and 
the  second  article  ran  in  the  January  10th 
issue. 

I.  SAFETY 

a.  Explanation  of  and  proper  proce¬ 
dures  in  using  mechanical  safety  devices 
on  the  press. 

b.  Discussion  on  all  areas  of  press  and 
reel  safety  procedures  and  rules  covering 
these  particular  areas. 

c.  Housekeeping — Importance  of  good 
housekeeping  in  correlation  with  safety 
practices. 

II.  ADMINISTRATION  PROCE¬ 
DURES 

a.  Shift  rotations 

b.  Holidays  and  PLDs 

c.  Sick  time  and  lateness 

d.  Vacation 

e.  Time  cards 

f.  Death  leave 

g.  Weekly  schedules 

h.  Progression  chart  and  weekly  ratings 

i.  Change  of  address  and  phone  num¬ 
bers 

j.  Hearing  tests 

k.  Solicitation 

l.  Tips 

m.  Cost  of  living  supplements 

HI.  PRE-RUN  PRESS  PREPARA¬ 
TION 

a.  Proper  procedures  to  be  used  in 
makeready  to  insure  good  press  runs. 

b.  The  importance  of  pacing  yourself 
and  awareness  of  time  to  prepare  the  un¬ 
its  properly.  The  importance  of  asking  for 
assistance  if  needed  and  rendering  assist¬ 
ance  when  able. 

c.  Proper  plating  procedures  and  proper 
way  to  take  plates  off. 

IV.  START  UP  PROCEDURES 

a.  Guidelines  to  help  insure  good  start 
ups. 

b.  How  to  recognize  problems  during 
run  and  correct  them. 

c.  Importance  of  monitoring  pages  dur¬ 
ing  the  run. 

V.  WEBBING  OF  THE  PRESS 

a.  Priorities  and  webbing  procedures 
during  the  run  and  set  up. 
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VI.  REELROOM  INSTRUCTION 

a.  Safety 

b.  Procedures  in  checking  of  reels  and 
loading 

c.  How  to  makeup  paster  patterns 

d.  Monitoring  reels  during  runs 

TITLE:  APPRENTICE  PRESSMAN 
DEPARTMENT:  PRODUCTION— 
—METRO  PRESS 

SUMMARY: 

Requires  regular  Apprentice  Pressman 
duties  in  all  Pressroom  operating  areas, 
including  web-up,  plating,  ink  adjust¬ 
ments,  maintenance,  pre-makeready  of 
press,  press  washup,  as  required  or 
directed  by  press  foremen  and  assistant 
press  foreriffn. 

DETAIL: 

Learns  how  to  set  black  ink  and  water 
balance,  fill  fountains,  locate  pages,  dis¬ 
tribute  plates  around  press  and  put  on 
plates. 

Learns  webbing  operations,  including 
barred  sheets  and  balloon  formers;  manu¬ 
ally  web  press  while  the  press  is  in  a  walk¬ 
ing  mode. 

How  and  where  to  lubricate  the  press 
and  learns  the  importance  of  keeping  the 
press  properly  lubricated. 

Learns  the  principles  of  a  collect  press 
operation,  as  to  plating  and  setting  ink. 

How  to  handle  pre-run  makeready  and 
press  cleanup,  after  press  run  is  over. 

Assisting  and  performing  above  func¬ 
tions  under  direct  supervision,  including 
related  minor  functions  on  his  own. 

PROPOSED  PROGRESSION  CHART 

1 .  Is  assigned  to  a  competent  pressman 
or  craftsman  during  course  of  several 
work  shifts  to  observe  and  become  famil¬ 
iar  with  safety  procedures  and  danger 
areas. 

2.  Is  instructed  in  basics  of  offset  print¬ 
ing  and  how  ink  and  water  work  together 
to  form  a  balance. 

3.  Learns  to  set  up  ink  on  units,  locating 
proper  positions  from  layouts,  and  proper 
and  safe  ways  of  connecting  pressurized 
ink  cannisters. 

4.  Learns  to  check  color  for  proper 
shade. 

5.  Learns  to  operate  controls  on  units 
for  setting  ink  and  water  and  how  to  dis¬ 
tinguish  columns  from  page  to  page  and 
how  to  find  pages  on  press. 

(Continued  on  page  38) 


rack  unit 
5  only  one 
paper-at-a-time 

Kansa  Corporation  of  Emporia,  Kans., 
has  designed  a  one-paper-at-a-time  news¬ 
paper  rack  model  KANSA-VEND. 

The  rack  for  street  sales  has  a  simple 
movement  lever  that  releases  one  news¬ 
paper  to  the  purchaser.  As  the  last  news¬ 
paper  is  dispensed,  a  “Sold  Out”  sign 
appears  in  the  window. 

Some  of  the  features  of  the  unit  are:  no 
adjustment  is  required  for  variances  in 
newspaper  thicknesses;  an  indicator  that 
is  visible  from  the  outside,  tells  how  many 
papers  are  left  in  the  unit;  a  simple  lever 
movement  allows  quick  and  easy  change¬ 
over  for  weekday  or  Sunday  prices;  slip- 
in  side  panels  provide  for  easy  replace¬ 
ment  of  damaged  panels;  and  separate 
keys  are  required  for  loading  papers  and 
for  unloading  the  coin  box. 

Specifications  for  the  $595  unit  are: 
paper  size  12  x  16;  page  capacity  32-400; 
height  45  Vi”;  width  26  Vi”;  depth  23  Vi”; 
weight  195  pounds;  load  capacity  approx¬ 
imately  20”;  and  a  variety  of  color  com¬ 
binations. 


KANSA-VEND  newspaper  rack  far 
one-paper-at-a-time  street  sales. 
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Mycro-Tek  offers  the  only  two-VDT  system 

under  $20,000 

online  to  the  CRTronic  typesetter. 


What  h  Myero>T«^  ^  under  $20,000? 

Thfe  Iw-cod  front-end  system  offers  two  powerful 
Mycro-Comp  VDTs  with  16,000  character  memories 
plvm  ospyfit,  headfit,  search/ replace  and  many  ortser 
verscrtfle  ediHng  features.  There  is  also  no 
cumbefsome  transferral  of  diskettes  from  one  piece  of 
equipnwnt  to  another;  this  system  has  540,000 
characters  of  online  storage  to  the  typesetter. 

There's  nwre  -  with  the  system  you  can  cut  paste-up 
costs  by  having  your  dassified  ads  sorted  before 
being  typeset.  The  Class  Ad  Sorting  Program  sorts 
700  ads  within  256  dassifications. 

You  want  more  *  inherent  flexibility  allows  more 
VDTs,  storage  units,  and  other  devices  to  be  added 
easily  and  at  minimal  cost. 


Yes,  Mycro-Tek  is  both  interactive  otKi  online  to 
Mergenthaier's  CRTronic  low<ost  digitized 
typesetter.  Thb  powerful  third  genercrtion  typesetter 
sets  type  at  ^  Rnes  p>er  minute  in  point  sizes  from  4 
to  72  in  1/10  increments.  Your  operators  can  read, 
edit,  and  typeset  copy  on  the  CRTronic  keyboard 
from  the  Mycro-Comp  Front-end  System.  (This  system 
is  also  online  to  many  other  typesetters.) 

More  information  •  just  telephone  800-835-2852  and 
a  Mycro-Tek  representative  will  be  glad  to  talk  to 
you. 


Mycro-Tek  *  Front-end  Systems  Specialists 


820  W.  Second  •  Wichita,  KS  67203  •  800  835-2852  •  In  Kansas  call  316  265-5277 


Outline 

(Continued  from  page  36) 

6.  Is  instructed  on  how  to  set  columns 
of  ink  evenly. 

7.  Instructed  on  plate  distribution  to 
presses  and  units,  how  to  plate  up  and 
check  plates  for  position  and  the  differ¬ 
ence  between  standard  pages  and  tabloid. 

8.  Instructed  on  proper  and  safe  ways  of 
cleaning  units,  such  as  washing  of  plate, 
blanket,  and  4800  cylinders  employing 
safe  button,  also  rubber  roller  trains, 
catch  trays,  and  pans. 

9.  Able  to  perform  routine  procedures 
involved  in  make  ready  of  units,  such  as 
locating  purge  equipment,  purging  of 
rails,  checking  hoses  cleaning  of  work 
area  and  all  assignments  for  operators  on 
daily  makeready  sheet. 

10.  Able  to  safely  perform  routine 
cleanup  procedures,  such  as  removing  of 
plates,  washing  of  blankets  and  plate 
cylinders,  removal  of  ink  equipment  not 
needed,  and  cleaning  of  pipe  rollers. 

11.  Should  be  able  to  operate  a  black 
unit  from  startup,  establishing  a  balance 
between  ink  and  water  well  enough  to 
run. 

12.  Instructed  and  becomes  involved 
with  webbing  of  units,  learning  safety 
procedures,  how  to  web  presses,  use  of 
pipe  roller  stoppers,  and  where  to  avoid 
danger  areas  such  as  slitters,  spinning 
pipe  rollers  and  webbing  platforms. 

13.  Should  become  competent  in  unit 
related  assignments  on  press  unit  and 
check-off  sheet. 

END  PROBATION  PERIOD 

14.  Undergoes  general  familiarization 
with  reelroom  equipment  and  facilities, 
receiving  basic  safety  instructions. 

15.  Learns  how  to  minimize  and  avoid 
safety  hazards  such  as  oil  drops,  brush 
arms,  door  hangers,  and  spider  arms. 

16.  Learns  how  to  check  out  reel  spider 
arm  stud  bolts,  and  reason  for  their  im¬ 
portance  and  why  they  should  be  tight. 

17.  Learns  how  to  record  damages,  in¬ 
cluding  inspection,  removing  and 
measuring  waste  on  new  rolls  of  news¬ 
print. 

18.  Learns  how  to  transport  rolls  on 
dollies  and  make  up  paster  patterns. 

19.  Learns  how  to  check  out  rolls  be¬ 
fore  and  during  a  press  run,  ensuring 
proper  preparation  and  records,  inspect¬ 
ing  for  damage ,  and  seeing  that  dollies  are 
always  properly  loaded. 

20.  Learns  how  to  properly  record  all 
roll  numbers  before  rolls  go  in  units,  and 
learns  to  load  reels. 

21.  Learns  how  to  check  out  brush  arm 
spring  tension  and  pre-drive  belt  for  prop¬ 
er  setting. 

22.  Learns  how  to  send  up  leads  and 
webs  for  initial  webbing  of  presses  and 
re-webbing  on  breaks,  including  helping 
roll  along. 

23.  Learns  how  to  set  up  units  for  the 
38 


start  of  a  press  run  or  changeover,  includ¬ 
ing  different  settings  to  handle  different 
size  rolls  for  different  runs. 

24.  Becomes  involved  with  and  re¬ 
ceives  instruction  in  maintenance,  such 
as  removal  of  water  pans  and  cleaning  of 
baldwin  systems. 

25 .  Instructed  in  lubrication  of  units  and 
folders  on  regular  maintenance  sche¬ 
dules. 

26.  Instructed  in  maintenance  of  reels, 
including  cleaning  of  pipe  rollers,  spider 
arms,  turn  tables,  and  tension  pits. 

27.  Learns  how  and  the  importance  of 
normal  unit  maintenance,  such  as  clean¬ 
ing  of  linkage  bars,  flicker  assemblies, 
brush  rollers. 

28.  Learns  to  web  barred  sheets,  bal¬ 
loon  sections  and  cross  associates  with 
safety  stressed. 

29.  Masters  press  start-ups  by  controll¬ 
ing  ink  and  water  at  the  unit  to  establish  a 
balance. 

30.  Learns  to  set  spot  colors,  increasing 
in  competence  in  ability  to  control  several 
spot  colors. 

3 1 .  Learns  how  to  replace  and  set  rol¬ 
lers. 

32.  Learns  how  to  replace  blankets  and 
mylar  with  instruction  on  when  and  why 
changes  are  needed. 

33.  Instructed  in  basics  of  process  work 
such  as  proper  inks  an  how  inks  combine 
to  form  a  halftone  process. 

34.  Becomes  proficient  at  setting  and 
replacing  rollers  and  blankets  with  in¬ 
struction  in  use  of  caliper,  micrometers, 
and  blanket  height  gauge. 

35.  Learns  how  to  control  ink  and 
water. 

PROMOTION  TO  PRESSMAN  (appro¬ 
ximately  18  months) 

36.  Learns  to  register  halftone  process 
by  use  of  unit  control  such  as  circum¬ 
ferential  and  sidelay  handles. 

37.  Learns  to  register  color  manually 
with  use  of  file  and  mylar  strips. 

38.  Learns  to  run  and  register  several 
halftone  process  on  same  unit,  matching 
all  color  proofs. 

39.  Becomes  fully  trained  at  process 
work  able  to  handle  any  and  all  situations 
involving  process  color. 

40.  Learns  how  to  adjust  the  cocking 
rollers  on  the  reels,  maintaining  an  even 
pull  at  all  times. 

41 .  Learns  how  to  operate  the  reel  con¬ 
trol  panel,  assisting  and  performing  under 
direct  supervision. 

42.  Able  to  perform  difficult  operations 
and  trouble  shoot  all  problems  in  the  reel- 
room. 

43.  Expertly  performs  all  above  func¬ 
tions  and  related  duties  as,  and  when, 
required,  including  operating  the  reel 
control  panel. 

44.  Makes  technical  decisions  in  reel- 
room,  such  as  whether  to  reset  or  paste 
when  horn  blows. 

45.  Instructed  on  page  cut  off  control 
and  unit  to  unit  compensation. 


46.  Able  to  control  page  cut  offs  on 
small  runs. 

47.  Becomes  proficient  at  operating 
page  cut  off  controls  on  all  types  of  runs, 
after  appropriate  training  period. 

48.  Becomes  familiar  with  different  slit¬ 
ter  arrangements. 

49.  Introduced  to  various  unit  timing 
and  checking  with  emphasis  on  safety 
under  direction  of  Craftsman  II. 

50.  Learns  how  to  trouble  shoot  unit 
timing  problems. 

51.  Becomes  competent  at  unit  timing 
and  trouble  shooting  all  problems. 

52.  Begins  to  observe  and  assist  in  fol¬ 
der  operations. 

53.  Instructed  in  basics  of  folder  opera¬ 
tions  with  emphasis  on  safety  and  record 
keeping. 

54.  Learns  how  to  set  up  folder  for  small 
jobwork,  understanding  the  function  of 
the  nips  and  how  they  are  set;  with  emph¬ 
asis  on  safety,  under  direction  of  fully 
trained  folder  man. 

55.  Learns  the  folder  pre-run 
makeready  on  larger  runs  and  under¬ 
stands  the  function  of  the  bands  and  how 
they  are  set  and  affect  the  product. 

56.  Learns  to  run  tabloids  and  the  spe¬ 
cial  functions  in  connection  with  them, 
such  as  use  of  tape  on  cross  rollers  and 
emory  on  the  bands. 

57.  Learns  how  to  run  large  multi¬ 
section  straight  runs  and  the  function  of 
the  pans  and  folding  rollers  and  their 
affect  on  the  product. 

58.  Learns  proper  and  safe  way  to 
change  folder  over  and  learns  function  of 
folder  in  collect  mode. 

59.  Learns  to  run  large  collect  runs  in¬ 
cluding  four,  six,  or  eight  section  runs. 

60.  Becomes  fully  'trained  in  all  phases 
of  folder  operation,  able  to  “fine  tune” 
folder  perfecting  control  and  quality  of 
product. 

PROMOTION  TO  CRAFTSMAN 
(approximately  36  months) 

61.  Performs  and  trouble  shoots  all 
functions  of  pressman  and  lower. 

62.  Becomes  proficient  in  press 
makeready  such  as  webbing  of  press  and 
changing  of  reels  for  different  size  rolls. 

63.  Introduced  to  setting  up  the  main 
drive  shaft  and  understanding  its  function 
in  relation  to  unit  timing  and  compensa¬ 
tion. 

64.  Becomes  proficient  at  trouble 
shooting  unit  problems  as  well  as  prob¬ 
lems  with  timing  and  drive  shaft. 

65.  Introduced  to  operation  of  the  mas¬ 
ter  control  panel  and  how  it  affects  pro¬ 
duct. 

66.  Learns  P.C.S.  procedures  such  as 
operation  from  panel  and  how  to  program 
press  from  teletype. 

67.  Regularly  performs  difficult  folder 
operations  and  complicated  color  register 
moves. 

68.  Learns  how  to  set  up  press  control 
power  supplies  under  direction  and  su- 
pervison  of  foreman. 

(Continued  on  page  40) 
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Yellow  Ribbon  editions 
celebrate  hostages’  release 


Charlotte  Observer  published  its  first 
Extra  since  the  assassination  of  Robert  F. 
Kennedy  to  tell  its  readers  on  January  19 
the  United  States  had  reached  an  agree¬ 
ment  with  Iran  on  freeing  the  hostages. 

The  decision  to  publish  an  Extra  edi¬ 
tion  of  5,000  copies  was  made  after  the 
Observer’s  editors  realized  confirmation 
of  the  release  deal  would  not  come  before 
the  paper’s  final  press  run  at  3  A.M. 

Editor  Rich  Oppel,  managing  editor 
Mark  Ethridge  III,  and  assistant  manag¬ 
ing  editor  Luisita  Lopez  set  a  4  A.M. 
deadline  for  when  the  paper  had  to  re¬ 
ceive  confirmation  in  order  to  go  ahead 
with  its  Extra. 

Three  members  of  the  news  desk  re¬ 
mained  on  duty  to  monitor  wires  and  pre¬ 
pare  a  special  headline  and  Extra  logo  for 
the  front  page.  They  chose  a  106  point 
headline,  “Hostage  Release  Set.’’ 

The  Observer’s  largest  regular  head¬ 
line  is  76  point. 

Press,  composing,  engraving,  and 
stereotype  crews  were  on  call  to  return  to 
the  newspaper. 

The  news  break  came  at  3:40  A.M.  For¬ 
ty-five  minutes  later,  the  Extra  was  on  the 
streets.  It  sold  over  2,250  copies. 

For  its  January  20  paper,  the  Observer 
went  up  6  open  pages  on  the  hostages. 
Two  pages  were  background  stories 
edited  and  pasted  up  three  days  in  adv¬ 
ance.  The  other  four  were  “live”  open 
pages. 

The  Observer  went  up  five  open  pages 
for  its  January  21  paper  to  cover  the  hos¬ 
tages’  release  and  Ronald  Reagan’s  inau¬ 
guration. 

Three  pages  were  for  inaugural  stories. 
Two  pages  went  for  hostage  news. 

The  Observer’s  editors  decided  the  two 
stories  intertwined  and  chose  a  2  line 
headline  in  114  point  type,  “Hostages 
Are  Freed/As  Reagan  Sworn  In.” 

It  was  the  biggest  headline  the  paper 
ran  since  Nixon’s  resignation. 

The  paper  featured  the  photo  of  the  two 
female  hostages  getting  off  the  plane  in 
Algeria.  A  smaller  picture  of  Reagan 
being  sworn  in  appeared  above  the  name¬ 
plate  with  a  promo  for  the  special  reports 
inside  on  the  release  and  the  inaugura¬ 
tion. 


The  Observer  used  a  total  of  13  extra 
pages  over  three  days  to  cover  the  hos¬ 
tages  and  the  inauguration. 

Rensselaer  Republican  printed  a  spe¬ 
cial  two  section  supplement  to  welcome 
back  former  hostage  Rick  Kupke  who  is 
from  Rensselaer,  Indiana. 

Printed  on  heavy  newsprint,  the  sup¬ 
plement  ran  news  stories  recapping 
events  during  the  444  days  of  Kupke’s 
captivity. 

The  supplement  featured  “welcome 
home”  ads  from  Rensselaer’s  businesses 
and  institutions.  All  of  the  ads  carried 
employes’  signatures  and  were  outlined 
with  a  ribbon,  some  of  which  were  done 
in  yellow  spot  color. 

“The  response  from  subscribers  and 
non-subscribers  alike  was  unbelievable,” 
stated  publisher  David  L.  Smith.  “There 
were  people  standing  in  line  to  buy  the 
paper  and  many  newsdealers  reported 
that  people  who  had  seen  someone  else’s 
paper  called  and  asked  that  the  newspap¬ 
er  be  saved  for  them.” 

Muncie  (Ind.)  Star  nicknamed  its  Janu- 
(Continued  on  page  43) 


WINDOW  DRESSING  marking  the  re¬ 
turn  home  of  the  52  freed  hostages  was 
put  up  in  front  of  the  Charleston  News¬ 
papers  building  in  Charleston,  W.  Va.  on 
January  22  by  promotion  director  Mel 
Verost.  Six  yellow  ribbons  were  attached 
to  outdoor  planter  boxes  and  headlines 
from  the  front  pages  of  the  Charleston 
Gazette  and  Charleston  Daily  Mail,  were 
placed  in  the  windows. 


WRONG  HEAD-Emily  Kratzer  of  the  Palm  Springs  (Cal.)  Desert  Sun 
displays  a  headline  which  backfired  on  the  day  the  hostages  were  released. 
Young  hawkers  had  to  call  for  help  because  adult  passersbys  were  attempting 
to  pick  up  the  newspaper  without  paying,  saying,  "Isn't  that  nice.  The  Desert 
Sun  is  free  today." 


Long  Beach  (Calif.)  Independent, 


V  .  /V  ‘  Cartoon  by  Wellmey. 

Cartoon  by  Jerry  Barnett.  Indianapolis  News.  Press-Telegram 
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Cartoon  by  Steve  Greenberg.  Fayetteville  (N.C.)  New. 
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Tyma  named  v/p 
of  engineering 
at  M.A.N.-Wood 

Louis  Tyma,  former  director  of  re¬ 
search  and  printing  technology  for  Goss 
Newspaper  Printing  Products,  has  been 
named  vicepresident  of  engineering  for 
M.A.N.-Wood  Industries. 

Tyma  will  be  responsible  for  product 
development  and  the  entire  scope  of  en¬ 
gineering  services.  He  replaces  Burton 
Polglase  who  has  been  named  the  com¬ 
pany’s  director  of  quality  assurance. 

Walter  Hantscho,  president  and  chief 
executive  officer  of  M.A.N.-Wood  In¬ 
dustries,  said  the  appointment  will  add  a 
new  element  of  depth  and  leadership  to 
the  company’s  general  engineering,  re¬ 
search  and  development  efforts. 


Louis  Tyma. 


Tyma  served  with  Goss  from  1942  to 
September,  1980,  and  during  his  38  years 
with  the  firm,  he  was  involved  in  en¬ 
gineering,  research  and  development  and 
the  manufacturing  phases  of  newspaper 
press  development.  He  held  the  positions 
of  manager  of  research  and  development, 
chief  engineer  and  vicepresident  of  en¬ 
gineering  during  that  time.  He  also 
directed  the  product  planning  and  design 
of  the  Goss  newspaper  offset  press  line. 

Tyma  is  an  officer  of  the  Research  and 
Engineering  Council  of  the  Graphic  Arts, 
a  director  of  the  Technical  Association  of 
the  Graphic  Arts  and  a  member  of  the 
Research  Steering  Committee  of  the 
Graphic  Arts  Technical  Foundation. 

He  has  a  degree  in  mechanical  en¬ 
gineering  from  the  Illinois  Institute  of 
Technology  and  a  master’s  degree  in 
business  administration  from  the  Uni¬ 
versity  of  Chicago. 

Wood  Industries  is  a  wholly  owned 
subsidiary  of  MaschinenfabrikAugsburg- 
Nuernberg  of  West  Germany. 
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69.  Learns  different  types  of  web  detec¬ 
tor  systems  and  how  to  set  them  up  under 
direction  and  supervison  of  foreman. 

70.  Has  mastered  all  press  mechanical 
functions,  safely  and  expertly  operating 
in  any  phase  of  the  operation. 

PROMOTION  TO  CRAFTSMAN  H 
(approximately  48  months) 

71.  Develops  ability  to  act  in  a  minor 
leadership  capacity.  This  would  include 
acting  as  a  small  group  leader  in  various 
maintenance  projects,  as  well  as  in  the 
reelroom  and  maintains  a  high  level  atti¬ 
tude. 

72.  Becomes  proficient  at  running  the 
panel  and  controlling  the  total  press  op¬ 
eration. 

73.  Receives  introduction  to  office  for¬ 
malities,  such  as  work  orders,  press  lay¬ 
outs,  daily  work  records,  and  job  costing 
sheets. 

74.  Regularly  uses  skills  and  ability  to 
teach  above  classifications,  so  that  they 
reach  the  required  standard  of  compe¬ 
tence. 

75.  Must  be  able  to  lay  out  press  run 
from  master  dummy. 

76.  Must  be  able  to  make  out  cost 
sheets,  time  sheets,  work  orders,  and 
other  office  related  paperwork. 

77 .  U nderstands  web  tension  and  how  it 
affects  press  runs. 

78.  Must  be  able  to  handle  all  situations 
or  problems  of  a  mechanical  nature. 

79.  Must  be  able  to  trouble  shoot  all  unit 
timing  problems. 

80.  Must  be  able  to  start  and  run  job- 
work,  obtaining  and  retaining  our  desired 
level  of  quality. 

8 1 .  Has  to  willingly  accept  the  responsi¬ 
bility  for  a  pressrun  and  the  direction  of 
the  crew  in  the  absence  of  the  foreman. 

82.  Becomes  a  fully  trained  top  crafts¬ 
man,  competent  in  all  phases  of  press  and 
related  office  routines,  displaying  the  de¬ 
sired  attitude  and  example  at  all  times. 

TKS  folder  installed 
on  Hoe  press  line 

Dallas  Morning  News  has  installed  a 
new  TKS  3:2,  144-page  folder  on  one  of 
its  three  Hoe  presses. 

James  Correu,  manager  of  production, 
said  the  replacement  was  made  in  order  to 
utilize  the  maximum  speed  of  the  press, 
which  is  60,000  papers  per  hour,  and  to 
increase  page  capacity  from  112  to  144. 

Correu  also  said  the  folder  would  per¬ 
mit  the  paper  to  run  a  fourth  press  at  a 
speed  of  60,000  papers  per  hour. 

Taft  Machinery  Corp.,  sold  the  TKS 
3:2  folder  to  the  Dallas  Morning  News. 


Taylor  to  head 
R.  Hoe  &  Co. 

James  W.  Taylor,  a  director  of  and  con¬ 
sultant  to  R.  Hoe  &  Co.  for  the  past  two 
years,  has  been  named  president  and 
chief  executive  of  the  company. 

Taylor  said  he  had  been  working  with 
the  company  and  was  familiar  with  it,  so 
the  board  asked  him  to  come  as  chief 
executive. 

R.  Hoe  &  Co.  was  a  printing  equipment 
manufacturer  that  went  into  bankruptcy 
proceedings  in  1968.  Ten  years  later  the 
firm  emerged  from  court  protection  and  is 
now  engaged  in  manufacturing  industrial 
wood-cutting  products.  The  company  is 
no  longer  in  the  printing  equipment  busi¬ 
ness. 

Taylor  succeeds  Robert  M.  Corrao 
who  resigned  from  the  Scarsdale,  N.Y., 
firm  for  “personal  reasons.”  Corrao 
joined  R.Hoe  &  Co.,  in  1958  as  a  tax  clerk 
and  rose  to  treasurer  nine  years  later. 

Corrao  was  a  co-trustee  during  the 
bankruptcy  period  and  was  appointed 
president  by  the  court  when  the  bank¬ 
ruptcy  period  ended. 

Interface  designed 
for  TMS-11  system 

Xenotron  Inc.,  of  Woburn,  Mass.,  has 
designed  an  online  interface  for  its  line  of 
display  ad  terminals  and  Digital  Equip¬ 
ment’s  TMS-l  I  front-end  system. 

The  Xenotron  Video  Composer  inter¬ 
faces  with  the  TMS- 1 1  system,  regardless 
of  phototypesetter,  by  simulating  the 
communications  protocol  of  a  VT  71/72 
and  provides  the  user  with  the  capability 
of  getting  raw  text  files  from  the  front-end 
system  and  creating  TMS- 1 1  composition 
files.  The  interface  also  provides  for  both 
the  storage  and  retrieval  of  Xenotron- 
formatted  ads  on  TMS-11. 

Output  files  sent  to  the  system  consist 
of  standard  TMS-l  1  markup  commands, 
with  every  line  of  the  job  having  its  own 
hard  line  end.  This  ensures  that  the  job  on 
the  Xenotron  screen  and  the  job  output  to 
the  phototypesetter  are  the  same  after 
having  passed  through  the  DEC  H  &  J 
module. 

Two  dailies  convert 
to  non-silver  paper 

Louisville  (Ky.)  Courier-Journal  and 
the  Chattanooga  (Tenn.)  News-Free 
Press  have  selected  NAPPrint  contact 
paper  and  the  NAPPrint  18  processor  for 
use  in  pre-press  production. 

NAPPrint,  the  most  recent  addition  to 
NAPP’s  product  line,  is  a  non-silver, 
roomlight-handling  contact  paper  that 
processes  in  ordinary  tap  water.  The 
compact,  portable  NAPPrint  18  proces¬ 
sor  is  the  only  piece  of  processing  equip¬ 
ment  the  system  requires. 
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The  Market  Guide  that’s  loaded  with 
FACTS  YOU  NEED  for  planning  your  marketing 
_v  and  promotion  programs: 

The  Newi98i  Edition  Of 

Editors  Publisher 
Market  Guide 

■  Essential  facts  on  more  than  1,600  U.S.  and  Canadi^ 
newspaper  markets . , .  data  on  14  vital  factors. 

■  1981  estimates  of  population,  income,  retail  sales  for 
3,228  counties,  1,600  daily  newspaper  cities. 


. . .  featuring  1981  RETAIL  SALES  ESTIMATES  based 
on  the  latest  Census  of  Retail  T rade  data  ^ 


FOR  QUICK  REFERENCE  . . . 

The  EDITOR  &  PUBLISHER  MARKET 
GUIDE  brings  you  up-to-date  data 
for  1 ,600  newspaper  markets  on 
these  14  key  factors: 


The  1981  E&P  Market  Guide  includes 
data  on  all  U.S.  counties  and  newspaper 
markets,  all  Canadian  provinces  and 
newspaper  markets  ...  the  newest  sales 
data  available,  and  on  more  sales 
classifications  than  any  other  pub¬ 
lication,  too!  Provides  facts  on  9 
retail  sales  classifications,  with 
number  of  outlets.  1981  Household  and 
income  figures  are  the  latest  you’ll 
find  in  any  publication  at  this  time! 


INFORMATION 

LIKE  THIS  is  at  your  fingertips  in  the 
1981  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER 
MARKET  GUIDE  because  it  is  the  only  single 
source  of  information  on  14  key  factors  for 
making  marketing  decisions. 

The  new  1981  edition  brings  you  up-to-date 
facts  you  need  for: 

•  Market  planning  and  selection 

•  Planning  advertising  programs  J 

•  Setting  sales  quotas  1 

•  Selecting  chain  store  locations  I 

•  Planning  merchandising  programs  I 

•  Selecting  plant  and  warehouse  I 

locations 


I — §i_5l£vs 


Ir'.cZ, 


Locations 
Transportation 
Population 
Households 
Banks,  deposits 
Electric  Meters 
Gas  Meters 
Auto  registrations 


•  Principal 
industries 
Climate 
Tap  Water 
Shopping  Centers 
Retail  outlets  . 
Newspaper  and 
circulation 


Ms.. 
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PLUS: 

Tables  of  1981  estimates  on  population,  income 
households,  farm  income  in  9  categories  fo;jj 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 


Market  Guide  Department 
EDITOR  &  PUBLISHER 
575  Lexington  Avenue.  New  York,  NY  10022 

Please  send  us: 

_ copies  at  $35  each  (One  to  four  copies) 

_ copies  at  $30  each  (Five  or  more  copies) 

$45  a  copy  outside  U.S.  and  Canada 
(  )  Payment  enclosed  (check  must  accompany  order.) 


Over  ouu  pages 
^  of  exclusive  information^ 

$35  per  copy 
$30  each 

on  order  of  5 
or  more  copies 


New  York  residents  add  appropriate  ta« 


Don  Whitehead 
dies  of  lung  cancer 

Don  Whitehead,  72,  the  Associated 
Press  war  correspondent  who  won  two 
Pulitzer  Prizes  for  international  reporting 
on  the  Korean  War,  died  January  12  at  his 
Knoxville,  Tenn.,  home  of  lung  cancer. 

Whitehead  covered  some  of  the  major 
battles  and  events  of  World  War  II  and 
was  the  first  American  reporter  to  file  a 
story  from  liberated  Paris.  Following  that 
war  he  was  head  of  the  AP  bureau  in 
Hawaii  two  years  and  went  to  Korea  in 
1950.  In  1956  he  became  chief  of  the  New 
York  Herald  Tribune  Washington  bureau 
and  a  year  later  joined  the  Knoxville 
News-Sentinel  as  a  columnist. 

He  was  awarded  the  Medal  of  Freedom 
by  the  United  States  Army  for  his  World 
War  II  reporting.  Whitehead  had  studied 
journalism  at  the  University  of  Kentcky 
and  worked  for  several  Tennessee  dailies 
and  weeklies  before  joining  AP  in  1935. 

Managing  editor 
found  hanged 

An  assistant  managing  editor  of  the  De¬ 
nver  (Colo.)  Post  was  found  hanged  in  the 
basement  of  his  home. 

According  to  police,  the  death  of 
Robert  A.  Carrington,  54,  was  an  appa¬ 
rent  suicide,  although  no  note  was  found. 

Carrington  joined  the  Post  more  than 
18  years  ago  as  a  rewrite  reporter  and 
worked  as  a  general-assignment  reporter, 
zone  editions  editor,  business  news  direc¬ 
tor,  and  an  assistant  city  editor. 

He  became  city  editor  in  1970  and 
served  in  that  post  until  has  was  named 
assistant  managing  editor  in  January 
1974. 

Prior  to  joining  the  Post,  Carrington 
had  worked  for  the  Salt  Lake  City  (Utah) 
Tribune  and  for  the  Rocky  Mountain 
News,  which  competes  with  the  Post  in 
Denver. 

Railroad  dailies 
post  revenues 

Florida  Publishing  Co.,  publisher  of 
Florida  Times-Union,  Jacksonville  Jour¬ 
nal,  St.  Augustine  Record,  and  three 
weeklies,  had  revenues  of  $55  million  in 
1980. 

The  total  came  to  only  a  tiny  fraction  of 
the  $4.8  billion  in  revenues  posted  by  the 
parent  company,  CSX  corporation. 

CSX,  which  was  formed  by  the  merger 
of  Seaboard  Coastline  Industries,  Inc. 
and  Chessie  System,  Inc.  last  November 
1 ,  had  earnings  in  1980  of  $281.6  million, 
or  $7.01  per  share. 

A  one  time  only  merger  accounting 
adjustment  reduced  earnings  by  $20.4 
million,  or  51tf  per  share. 


David  Galloway 


Diversification  exec 
joins  Torstar  Corp 

David  Galloway,  a  specialist  in 
strategic  and  policy  planning  for  the  com¬ 
munications  industry,  was  appointed 
vicepresident  Corporate  Development  of 
Torstar  Corporation. 

He  will  be  responsible  for  seeking  con¬ 
tinuing  growth  and  diversification  oppor¬ 
tunities  for  the  corporation.  In  this  role, 
he  succeeds  E.  Paul  Zimmerman,  recent¬ 
ly  appointed  president  of  Torstar. 

Galloway,  37,  was  a  partner  in  the 
Canada  Consulting  Group  for  the  past  10 
years  and  has  handled  a  variety  of  plan¬ 
ning,  marketing  and  policy  development 
assignments  for  industry  and  govern¬ 
ment.  Much  of  his  work  has  been  for  com¬ 
munications  companies,  including  Tor- 
star. 

Torstar,  which  publishes  the  Toronto 
Star,  has  diversified  over  a  period  of 
years  into  community  newspapers,  maga¬ 
zines,  book  publishing,  film  production 
and  electronic  publishing  systems. 

Galloway  has  closely  related  experi¬ 
ence  through  his  work  for  broadcasters, 
publishers  and  cable  companies  and  has 
also  developed  expertise  in  such  diverse 
fields  as  direct  marketing,  energy  pricing, 
lotteries  and  health  care  costs. 

Knight-Ridder 
buys  tv  station 

The  Federal  Communications  Com¬ 
mission  has  approved  the  purchase  of 
WTAR-tv  in  Norfolk,  Va.,  by  Knight- 
Ridder  Newspapers,  Inc. 

A  $48.3  million  purchase  agreement 
was  signed  in  October  for  the  acquisition 
of  the  station  from  Landmark  Com¬ 
munications,  Inc.  This  will  be  KRN’s 
fourth  VHF  television  station  and  its 
third  in  the  top  50  markets. 


Publishers  vary 
business  ventures 

Domtar  Inc.,  the  newsprint  supplier,  is 
buying  into  a  brick  and  tile  manufacturing 
company  on  the  West  Coast. 

That  bit  of  information  is  typical  of  the 
way  some  companies  are  building  their 
business,  and  newspaper  publishers  are 
just  as  busy  with  diversification  purch¬ 
ases.  Some  of  their  acquisitions  are  out¬ 
side  the  communications  pattern. 

Oklahoma  Publishing  Co.  increased  its 
interest  in  Standard  Metals  Co.  to  17%. 
Standard  operates  a  gold,  silver,  lead  and 
zinc  mine  in  Silverton,  Colo. 

Cox  Enterprises  Inc.,  which  owns  80% 
of  Hampton  Roads  Energy  Co.,  obtained 
a  permit  to  build  an  oil  refinery  and 
marine  terminal  at  Portsmouth,  Va. 

The  Thomson  Organisation  paid  $7.5 
million  for  the  firm  that  publishes  Jane's 
Fighting  Ships  and  Jane’s  All  the  World’s 
Aircraft. 

Harte-Hanks  Communications  ac¬ 
quired  Jordan  Dennis  Company  Inc., 
Boston-based  direct  mail  and  advertising 
service  company. 

Hearst  Corporation  gave  $26  million  to 
Cox  Broadcasting  Co.  for  United  Tech¬ 
nical  Publications,  publisher  of  several 
trade  publications. 

E.  W.  Scripps  Company  bought  Cordo¬ 
van  Corporation,  Houston,  publisher  of 
business  periodicals,  trade  magazines 
and  books,  including  Horseman  Maga¬ 
zine,  Texas  Fisherman,  Western  Outfitter 
and  Jet  Cargo  News. 

Times  Publishing  Co.  of  St.  Petersburg 
purchased  Florida  Trend,  monthly  busi¬ 
ness  journal. 

ANPA  Foundation 
offers  minority  aid 

American  Newspaper  Publishers 
Association  Foundation  has  announced 
sponsorship  of  a  new  minority  fellowship 
program  for  1981.  The  program  will  pro¬ 
vide  funds  for  the  attendance  of  minority 
journalists  and  journalism  educators  at 
ANPA  training  conferences  and  semi¬ 
nars. 

Th  fellowship  program  will  pay  travel, 
lodging,  meals  and  training  fees  for 
selected  fellows.  Candidates  should  be 
minority  journalists  currently  at  news¬ 
papers  or  members  of  journalism  facul¬ 
ties,  including  those  at  historically  black 
colleges  and  universities. 

Potenntial  candidates  who  wish  to 
nominate  themselves,  or  newspaper  and 
journalism  school  administrators  who 
wish  to  nominate  someone  else,  are  en¬ 
couraged  to  call  Nancy  Osborn  at  (703) 
620-9500  for  application  forms  and  furth¬ 
er  details.  Applications  should  be  submit¬ 
ted  by  February  15  for  attendance  at  one 
of  the  ANPA  training  sessions  during  the 
first  six  months  of  1981. 
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Hostages 

{Continued  from  page  39) 


ary  22  paper  the  “Yellow  Ribbon  Edi¬ 
tion”  because  it  featured  a  17  inch  long 
yellow  ribbon  on  page  one. 

“We  wanted  to  give  the  reader  some¬ 
thing  useful,  namely  a  ribbon  he  could  cut 
out  of  the  paper  and  do  with  as  he 
pleased,”  explained  editor  Larry  Shores. 
“Supply  of  yellow  ribbon  in  area  stores 
was  growing  short  by  this  point  and  we 
felt  that  our  ribbon  might  look  especially 
eye-catching  on  doors,  in  windows,  and 
various  other  places.” 

The  ribbon,  which  was  designed  by 
staff  artist  Kristen  Myers  of  the  advertis¬ 
ing  department,  was  being  displayed 
“throughout  the  community  by  noon  on 
the  day  it  was  published.” 

Eagle  Times  serving  Springfield,  Ver¬ 
mont  and  Claremont,  New  Hampshire,  in 
its  January  20  edition  published  “444”  in 
large  black  type  on  its  front  page  with  the 
words  “It's  over!”  appearing  underneath 
in  red.  Next  to  the  headline,  in  black  on 
pink,  the  Times  ran  an  editorial  titled, 
“Prayers  were  answered.” 

To  get  first-hand  coverage  of  the  hos¬ 
tages  arrival  in  West  Germany,  the  10,200 
daily  telephoned  an  area  resident  sta¬ 
tioned  in  Wiesbaden  for  a  report  of  activi¬ 
ties  at  the  hospital  where  the  hostages 
were  taken. 

Beaver  County  Times  in  western  Penn¬ 
sylvania  printed  a  full  page  of  reader  reac¬ 
tion  to  the  hostages’  release  as  part  of  a 
special  reader  involvement  project. 

When  the  hostages  freedom  appeared 
to  be  imminent,  the  Times  ran  a  page  one 
item  inviting  readers  to  telephone  the 
paper  that  evening  and  the  following 
morning. 

Assistant  managing  editor  Nadine  Val- 
lela  coordinated  the  project  along  with 
the  paper's  other  hostage  coverage.  Four 
reporters  took  the  phone  calls  and  en¬ 
tered  the  readers’  statements  into  the 
Times’  computer  system. 

The  readers’  responses  ran  on  page  8  of 
the  first  section  on  January  20.  The  Times 
daily  circulation  is  52,000. 

Mesa  (Ariz.)  Tribune  greeted  its  read¬ 
ers  with  two  special  sections  in  the  same 
week. 

On  January  21  the  Tribune  published  a 
10  page  section  summarizing  the  hostage 
drama.  The  following  Sunday,  January 
25,  the  paper  put  out  a  special  outlook 
edition  titled  “Mesa  1990,  here  we 
come!” 

New  York  Times  published  on  Febru¬ 
ary  3  a  special  6-page  pullout  section  on 
the  hostages  life  in  captivity.  The  section 
reconstructed  the  day-to-day  ordeal. 

The  narrative  was  assembled  by  a  team 
of  25  Times  reporters,  writers  and  edi¬ 
tors.  They  built  their  reports  around  in¬ 
terviews  with  more  than  half  of  the  re¬ 
turned  hostages. 
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_ Cart(H}n  by  Pat  Oliphanti.  Washinfiion  Star 

AP’s  hostage  book 
enjoying  brisk  sales 


Associated  Press  has  written  a  192-page 
pictorial  and  text  account  of  the  hostage 
ordeal  which  is  being  published  and  distri¬ 
buted  nationally  by  Rutledge  Press  of  New 
York  City. 

Titled  144  Days,  the  American  Hostage 
Story,  the  book  sells  for  $8.95  in  hardcover 
and  $4.95  in  paperback. 

The  book  contains  “about  50,000  words 
of  text  and  a  couple  of  hundred  pictures,” 
according  to  Dan  Perkes  of  AP  News  Fea¬ 
tures. 

It  was  written  by  Sid  Moody  and  several 
other  AP  staffers  who  relied  on  file  in¬ 
formation  plus  other  sources. 

Perkes  said  it  took  about  6  days  to 
assemble  the  photos  for  the  book.  He  said 
Moody  began  working  on  the  text  approx¬ 
imately  10  days  before  the  hostages  were 
released  on  January  20. 

Perkes  said  the  book  was  selling  briskly 
all  over  the  country  except  in  New  York 
City. 

The  first  printing  was  for  300,000  copies. 
Perkes  said  Rutledge  Press  is  considering  a 
second  printing. 

Allbritton  completes 
deal  for  bank  shares 


Former  Washington  Star  publisher 
Joseph  Allbritton  has  completed  his  pre¬ 
viously  announced  plan  to  purchase  about 
$29  million  worth  of  Riggs  National 
Bank  stock,  making  him  the  largest  stock¬ 
holder  in  the  Washington  area’s  biggest 
financial  institution. 

About  10,000  fewer  shares  actually 
changed  hands  than  were  originally  sup¬ 
posed  to.  Allbritton  originally  had  agreed 
to  buy  397,545  shares  from  a  group 
headed  by  Dynalectron  Corp.  chairman 
Jorge  Camicero,  but  one  unidentified 
seller  in  the  group  decided  to  retain 
about  10,000  shares. 

The  transaction  came  after  a  brief  but 
unexplained  delay.  None  of  the  principals 
involved  would  discuss  why  the  delay 
came  about. 

Ultimately,  Allbritton  purchased 
386,645  shares  at  $67.50  each.  He  pre¬ 
viously  owned  about  2%  of  Riggs  com¬ 
mon  stock  and  the  newest  acquisition 
brings  his  share  total  to  15%  of  outstand¬ 
ing  shares. 


Medics  rap 
coverage  of 
hostages 

The  Council  of  Representatives  of  the 
American  Psychological  Association 
issued  a  resolution  criticizing  press  reports 
on  the  hostages’  mental  states  after  their 
release  from  Iran. 

The  resolution  decried  “broad  gener¬ 
alizations  which  may  be  without  founda¬ 
tion.” 

The  Council,  which  is  the  governing 
body  of  the  APA,  said:  “The  Association 
views  with  concern  assumptions  reported 
in  the  media  of  deep-seated  psychological 
disturbance  within  the  returnees.” 

The  APA  Council  urged  the  returned 
hostages  be  given  “time  to  resume  living, 
outside  the  glare  of  publicity.” 

Dr.  Lawrence  K.  Altman,  a  physician 
who  writes  on  medical  issues  for  the  New 
York  Times,  stated  in  a  (February  3)  story 
that  the  United  States  government  as  well 
as  the  press  must  take  some  of  the  blame 
for  the  way  stories  on  the  hostages’  physic¬ 
al  and  mental  conditions  were  handled. 

He  said  confusion  resulted  in  Wiesbaden 
“from  the  earliest  news  conferences” 
when  the  government  described  the  hos¬ 
tages  as  being  in  varying  states  of  health 
with  some  needing  psychiatric  aid. 

Dr.  Altman  reported  that  the  “informa¬ 
tion  vacuum”  which  was  created  “encour¬ 
aged  news  organizations  to  pay  patients 
and  hospital  employees  to  secretly  tape 
interviews  and  take  pictures  of  former  hos¬ 
tages  in  what  should  have  been  the  privacy 
of  the  hospital.” 

Dr.  Altman  presented  some  recom¬ 
mendations  for  covering  future  medical 
stories  involving  government  officials 
which  he  believes  will  preserve  the  con¬ 
fidentiality  of  the  patient-doctor  rela¬ 
tionship  while  also  satisfying  the  public’s 
right  to  know. 

He  suggested  distributing  pamphlets 
which  explain  overall  medical  goals  and 
having  a  doctor  attend  all  news  briefings  to 
clarify  what  is  known  and  state  why 
answers  to  some  questions  cannot  be 
given. 

Dr.  Altman  also  said  doctors  should  pro¬ 
vide  information  “in  more  standard  and 
meaningful  ways.” 

Instead  of  saying  the  hostages’  weight 
losses  ranged  from  10  pounds  to  80 
pounds.  Dr.  Altman  stated  information 
should  be  given  as  to  how  many  lost  10 
pounds,  how  many  lost  80  pounds,  and 
how  the  losses  compared  to  the  hostages’ 
weights  before  captivity. 

“The  cumulative  effect  of  the  confusion 
created  an  impression  that  the  patient- 
doctor  relationship  was  used  as  a  cloak  to 
limit  public  information  about  a  subject  of 
legitimate  public  interest,”  Dr.  Altman 
concluded. 
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'  Coming  Soon .. . 

A  Little  Something  Extra  from 
^  Inter-Continental  Press  Syndicate 

The  Best  of 


mrorsand 


Call  John  Kearns  Collect  (213)  241-4141 


and  the  White  House  moved  to  obtain 
copies. 

Lambro  writes  a  twice  weekly  inves¬ 
tigative  column  for  United  Feature 
Syndicate.  The  column  was  launched  last 
October,  and  previously  Lambro  was  an 
investigative  reporter  for  United  Press 
International  covering  the  Congress,  the 
federal  bureaucracy  and  presidential 
campaigns. 


Syndicates 


By  Lenora  Williamson 


Weekly  cartoon/art  service  launched 


Ann  Ferrar  and  David  Lontos  have 
been  promoted  to  associate  editors  for 
United  Media  Enterprises.  They  both 
joined  the  firm  in  1979  as  editorial  assis¬ 
tants.  As  associate  editors  on  the  syndi¬ 
cate’s  20-person  editorial  staff,  they  will 
work  with  writers  as  well  as  help  produce 
the  Newspaper  Enterprise  Association 
daily  service  and  other  services  of  United 
Feature  Syndicate  and  NEA. 


Frank  Miller 

simple  sketches  through  cartoons  to  fine 
art,  coupled  with  ever-present  good 
humor.  He  has  been  kidded  about  being 
able  to  put  wit  to  work  on  such  things  as 
the  A-bomb,  hard  times,  or  World  War 
III.  Miller  explains: 

“Lincoln  was  asked,  after  a  bloody, 
terrible  defeat  of  Union  forces  how  he 
could  possibly  laugh  at  a  time  like  that, 
and  his  answer  is  good  enough  for  me. 
‘Can’t  you  see  that  if  I  didn’t  laugh  I 
would  cry?’  We  can  face  crises  with  tears 
and  dejection  or  with  grins  and  deter¬ 
mination.  I  prefer  the  latter  and  that’s 
why  I  draw  the  way  I  do.  As  far  as  I’m 
concerned,  humor  is  not  a  luxury,  it  is  a 
necessity!’’ 


“We've  saved  Afghanistan.  Now  I  suppose 
we’ll  have  to  go  rescue  Poland.” 


Pulitzer  Prize  cartoonist  Frank  Miller 
has  joined  the  Register  and  Tribune 
Syndicate  lineup  with  his  illustrations  and 
cartoons  being  offered  as  a  weekly  ser¬ 
vice. 

Miller  is  nationally  recognized  for  his 
editorial  cartoons,  caricatures  and  illus¬ 
trations  that  have  appeared  regularly 
over  25  years  in  the  Des  Moines  Register 
and  Tribune.  He  was  awarded  the  Pulit¬ 
zer  in  1963  for  his  editorial  cartoon  show¬ 
ing  charred  remains  of  a  world  globe  cap¬ 
tioned,  “I  said — We  sure  settled  that  dis¬ 
pute,  didn’t  we?’’ 

The  new  weekly  service  contains  4-7 
editorial  cartoons,  caricatures  and  gener¬ 
al  illustrations.  To  keep  the  service  timely 
art  work  will  be  delivered  at  least  three 
times  a  week,  more  often  if  the  news 
situation  dictates. 

Miller  has  a  versatility  ranging  from 


Syndicated  columnist  Donald  Lam- 
bro’s  recent  book  all  about  how  Washing-  r 

ton  wastes  taxpayer’s  money  has  become  Irwin  J.  Breslauer,  a  former  marketing 

required  reading  for  President  Reagan’s  manager  for  United  Media  Enterprises,  is 
Cabinet  members.  The  book,  “Fat  City:  the  newly  named  editorial  consultant  for 
How  Washington  Wastes  Your  Taxes”,  Field  News  Service  in  New  York  City, 
evidentally  impressed  the  new  president  Breslauer  will  serve  as  a  liaison  between 
so  much  that  he  suggested  in  a  Cabinet  the  news  service  and  Field  Newspaper 
meeting  that  all  members  read  the  book —  Syndicate. 
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Jacquelyn  Parsons  (313)  996-9004 


Get  to  know 
UME  better! 


Jacquelyn  began  1981  by  taking  on  a 
new  sales  territory  for  United 
Media  Enterprises.  Now  responsible 
for  Michigan  and  Indiana,  she  repre¬ 
sented  UME  in  the  previous  18 
months  in  the  northwestern  United 
States  and  British  Columbia. 


Before  joining  UME,  Jacquelyn 
spent  three  years  in  syndicate  sales 
and  was  for  five  years  assistant  to 
the  managing  editor  at  The  Miami 
News. 


''Garfield”  honored  in  home  state 


She  attended  the  University  of  Flor¬ 
ida  in  Gainesville  and  the  University 
of  Miami,  and  is  a  member  of  The 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  She  resides  in 
Ypsilanti,  Michigan. 


Jacquelyn  Parsons.  She’ll  be  getting 
to  know  you  better  over  the  coming 
months. 


"Garfield  Days"  finale. 
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^  Pet  column  award 


Jim  Davis  draws  "Garfield"  for  the 
shopping  mall  visitors. 
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Dr.  William  Patterson,  who  writes 
“The  Pet  Parade"  for  Singer  Communi- 
catons,  Inc.  of  Anaheim,  California,  was 
awarded  first  place  in  the  Dog  Writers 
Association  of  America  writing  competi¬ 
tion  announced  this  weekend  at  the 
annual  dinner  in  New  York  City.  Patter¬ 
son's  question  and  answer  column  won  in 
best  syndicated  column  in  the  newspaper 
category- 


Most  cats  have  to  be  content  with  nine 
lives — but  not  “Garfield”,  that  fiesty 
comic  strip  character  created  by  Hoosier 
Jim  Davis  of  Muncie,  Indiana. 

“Garfield  Days”  were  celebrated  in  a 
special  promotion  by  the  editorial  and 
advertising  staffs  of  the  Columbus  (Ind.) 
Republic. 

With  the  idea  that  readers  and  advertis¬ 
ers  alike  should  benefit  from  any  promo¬ 
tion  involving  the  community, “Garfield 
Days”  were  structured  in  three  phases. 
First,  readers  were  invited  to  send  a 
photograph  of  a  cat  that  looked  like  Gar¬ 
field  in  the  Look- A-Like  contest ,  or  to  tell 
in  200  words  or  less  in  an  Act-A-Like 
contest  how  a  cat  they  know  behaves  like 
Garfield.  Some  pictures  and  essays  were 
published,  prior  to  announcement  of  the 
winners  chosen  by  the  newspaper. 

Secondly,  retailers  and  business  firms 
were  invited  to  observe  “Garfield  Days” 
and  special  advertising  arrangements 
planned. 


The  final,  and  perhaps  most  important 
phase,  was  the  cat  parade  held  at  a  shop¬ 
ping  mall.  Cartoonist  Davis  attended  and 
picked  the  three  he  though  most  resem¬ 
bled  his  comic  strip  hero. 

Winners  in  all  three  phases  of  the  event 
received  original  sketches  and  auto¬ 
graphed  books  from  Davis.  And  first 
prize  in  both  the  Look-A-Like  and  the 
Act-A-Like  contests  also  received  from  a 
local  restaurant  dinner  for  four  guests 
featuring  Garfield’s  favorite  meal — 
lasagna. 

The  Republic  considers  the  success  of 
the  promotion  was  not  only  measured  in 
the  large  volume  of  advertising  dollars 
generated,  but  also  by  the  photos  and 
essays  submitted  and  by  more  than  600 
cat  fanciers  who  attended  and  partici¬ 
pated  in  the  parade. 

The  “Garfield”  strip  is  syndicated  dai¬ 
ly  and  Sunday  by  United  Feature  Syndi¬ 
cate. 


"Garfield"  himself  awaits  judging  of  the 
look-a-like  competition. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


1 1 


■TOR  THE  DIVORCED”— Weekly.  By  national¬ 
ly-known  expert  and  author.  Blunt.  Gusty. 
Helpful.  Free  Sample.  Listening.  8716  Pine, 
Gary  IN  46403. 


AUTOMOTIVE 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennnet  International, 
17700  Western  69e,  Gardena  CA  ^248. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


MODERN  CARTOONING— The  indispensable 
tool  for  the  working  cartoonists  and  gagwriter. 
$32  yearly.  $15  six  months,  $4  per  single 
copy.  Joyce  A  Covington,  Editor,  48  Belle  Air 
Dr,  North  Kensington  Rl  02852. 


REAL  ESTATE 


HOUSE  CALLS-National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge"  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716)  271- 
6230. 


ENERGY.NEWS,  energy  conservation  'state  of 
the  art'  copyrighted  articles.  Exclusive  inter¬ 
views  with  energy  decision  makers  and  other 
notables.  Tips  on  energy  conservation  for  the 
home  and  business.  Columns  can  be  structured 
toward  your  readership.  Contact:  Allied  Arts, 
PO  Box  1456,  Ansonia  Station.  New  York  NY 
10023. 


CASH  IN  ON  the  electronics  revolution!  FREE 
samples  and  rates  on  electronic/computer  col¬ 
umns  written  by  former  national  syndicated 
columnist.  Write  of  call  ACBA  Publishing  Co, 
1120  N  Keystone,  Chicago  IL  60651.  (312) 
342-4827. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


SELF  AWARENESS 


"THE  KNOWING  YOU"  available  1-3-5  times 
weekly.  Answers  reader  questions;  provides 
methods  for  successful ,  satisfying  life  manage¬ 
ment.  self  awareness  expansion.  Samples, 
rates  write  Rolf,  Box  1547,  Kihei,  Maui  HI 
96753. 


dotes.  Samples.  Write  Filler  News  Sendee,  RD 
3,  Gansevoort  NY  12831. 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


HEMPSTEAD  &  CO. 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville  TN. 
(615)  473-2104. 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037.  (413)  477- 
6009. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Broker  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO.,  INC.,  PO  Drawer  12428,  Pana¬ 
ma  City  FL  32401. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


MEMO  TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that's  strictly  syndicate 
business.  That’s  why  we  think  it  would  be  wise  for  you  to  be  represented 
in  the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a  large  percentage  of 
America’s  editors  and  publishers.  And,  you  can  save  with  our  low 
contract  rates.  Use  the  order  blank  in  this  issue  or  call  us  for  more 
information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


XINHUA  NEWS  AGENCY 

China  News  Agency  is  offering  a  tour  to 
Beijing.  PRC  for  qualified  editors  and 
publishers  of  business,  trade  and  general 
newspapers  for  a  seminar  on  news 
gathering  techniques  and  facilities  also 
general  sight-seeing.  For  13  days,  cost 
$3,200  from  West  Coast.  Contact  John  E. 
Gelber.  Editor.  International  Index.  Box 
636.  Newark  NJ  07101  (201)  623-2864  or 
(201)  686-2382. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 


WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden¬ 
tial. 

DIXIE  NEWSPAPERS,  INC. 

PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 

CALIFORNIA  coastal  weekly  group.  Highest 
quality  area  newspapers.  $2.5  million  price. 
Mel  Hodell,  Broker,  Box  2277,  Montclair  CA 
91763  (714)  626-6440. 


EXCEPTIONAL  BUY! 

California  shopper.  '80  gross,  $80,000;  net 
$37,500.  Sell  for  equipment,  plus  small  per¬ 
centage  of  monthly  gross.  Resume.  Box  1679, 
Editor  &  Publisher. 


WASHINGTON,  DC  bi-weekly,  100,000  gross 
for  sale.  Award-winning.  Box  1732,  Editor  & 
Publistier. 


ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  &  Pub¬ 
lisher. 


ZONE  4  weekly  group 
with  sales  of  $5  million. 
Contact  Box  1575,  Editor  &  Publisher. 


ATTENTION  | 

Editor  &  Publisher  will  be 
closed  Washington's  Birth¬ 
day,  Monday,  February 
16,  1981 

It  would  be  greatly  appreci¬ 
ated  if  ad  copy  could  be  in 
our  hands  by  Friday, 
February  13,  1981. 

Thank  you, 
Classified 
Advertising 
Department 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE  NEWSPAPERS  FOR  SALE 


ESTABLISHED  NON-DAILY  community  pap¬ 
ers,  Florida.  Profitable,  Gross  of  $750M,  avail¬ 
able  for  $600M  net.  29%  down,  flexible  pay¬ 
out.  No  press  or  building.  Box  1707,  Editor  & 
Publisher. 

GROUP  OF  5  suburban-rural  weeklies.  Eastern 
Zone  5.  Gross  nearly  $300,000.  Composition, 
press,  buildings.  Can  be  split.  Terms  for  small 
buyer.  Box  1662,  Editor  &  Publisher. 


NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 


SEATTLE  AND  PUGET  SOUND  AREA.  2-year- 
old.  twice-monthly  speciality  tabloid  (Boating). 
Grossed  $50,000  2nd  year.  40,000  plus  dis¬ 
tribution.  Large  percentage  of  advertisers 
under  contract.  Will  sell  or  consider  part¬ 
nership/investor.  Steve,  (206)  789-0700,  Box 
17444,  Seattle  WA  98107. 

2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320.0(10.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  counW  seat  weekly.  1900 
paid  circulation.  $105,0(X). 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
pacluge,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 


OTHER  INTERESTS  FORCE 
IMMEDIATE  SALE 

20-year-old  paid  circulation  tabloid  weekly  lo¬ 
cate  near  New  York  City  line  in  incorporated 
city  in  Nassau  Counh  where  casino  gambling  is 
a  real  possibility.  Retail  ads  increased  over 
100%  in  past  6  months  and  growing.  Small 
cash,  excellent  terms.  $40,000.  Call  evenings 
(201)  836-7298  or  (516)  496-3069  or  write 
Box  1714,  Editor  &  Publisher. 


PROFITABLE  WEEKLY  NEWSPAPER  in  fast 
growing  Sunbelt  area.  7000  circulation. 
$480,(100.  Owner  has  other  interests.  Wayne 
Chancey  Consultants/Investors,  PO  Box  86, 
Headland  AL  36345;  (205)  693-2619. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

SMALL  DAILY  or  weekly  wanted  by  solid  indi¬ 
vidual  who  is  civic-minded  and  will  live  and 
operate  within  newspaper  location.  25  years 
experience  with  excellent  credentials  and  am¬ 
ple  capital.  Prefer  Zones  3  or  4  but  will  consider 
other  areas.  Box  1779,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 


COIN  RACK  SERVICE.  Repair  and  painting — 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 

CIRCULATION  SPECIALISTS:  Daily,  weekly, 
shoppers,  TMC,  alternate  delivery,  mail/carrier 
conversion,  transportation,  motor  routes,  etc. 
Details  ONCO,  Suite  1574,  373  5th  Av,  New 
York  NY  10016. 

VER-A-FAST’s  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 

COMPUTER  SERVICES 

NEWSPAPER  SPECIALISTS 
Computer  upgrading,  onsite  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications,  Inc,  PO  Box  3600,  Trenton  NJ 
08629,  (609)  890-0061. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 


POSITIONS  WANTED 
1  week  — $2.50  per  line. 


2  weeks — $3.20  per  line,  per  issue  2  weeks — $2.20  per  line,  per  issue. 


3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service  andAdd  $2.50  per  insertion  for  box  service  ar  d 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  A  Publishtr 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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INDUSTRY  SERVICES 

ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
FTess  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


FINANCIAL 


FINANCIAL  CONSULTANT 
Former  newspaper  publisher  announces  the 
opening  of  his  financial  consulting  firm.  Write 
or  call;  Mr  AW  (Al)  Bassett,  CPA,  Suite  600, 
Bank  of  the  Southwest,  Amarillo  TX  79109; 
(806)  352-0601. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 


MARKETING  SERVICES 


S.  JAMES  MARTIN,  Marketing  Counsel 
Weekly  Newspaper  Industy 
PO  Box  476,  Dublin  OH  43017 
(614)  889-1031 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157,  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  tor  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  CXrmpare  our  quality  and  senrice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
senrice  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  senrice  error  messages.  Carr  er  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr. ,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


MAILROOM 


ADDRESSOGRAPH,  feeder,  cabinet,  frames,  2 
graphotypes,  Bunn  tyer.  Cutler-Hammer  coun¬ 
ter  stacker  Mark  III.  (202)  628-5696  Curtis. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAtlE  &  INDLISTRIES 
(213)  257-7557 


EQUIPMENT  &  SUPPLIES 

MAILROOM 

JIDDE-GLADER  3  station  newspaper  inserter. 
Model  320/3.  Price— $16,500.  Excellent  con¬ 
dition.  Bill  Schneider  &  Associates,  Inc,  2325 
Bluemont  Rd,  Waukesha  Wl  53186.  (414) 
784-0110. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 

MAILROOM  EQUIPMENT 

EXCELLENT  COST  SAVINGS 

Sheridan  48P  inserter,  single  or  double  de- 
ivery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Muller  227  inserter  with  5  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press  conveyor. 

Bottom  wraps  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 

PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

"The  Newspaper  Mailroom  Specialists" 

1  MULLER  stuffing  machines  model  227. 

J  S  Graphic  Equipment  Co. 

(214)  387-3128. 

NEWSPAPER  STUFFING  MACHINE,  Graphi- 
cart  120.  Contact  Dow  Jones&Co.  Inc,  PO  Box 
4189,  Federal  Way  WA  98003.  (206)  838- 
4400. 

SHERIDAN  24P  INSERTER.  Very  good  condi¬ 
tion.  West  Coast  location.  Available  im¬ 
mediately.  Reply  to  Box  1749,  Editor  &  Pub¬ 
lisher. 

2  STA-HI  257  Counter  Stackers.  Excellent  con¬ 
dition.  Available  immediately.  Box  1789,  Edi¬ 
tor  &  Publisher. 

SHERIDAN  48P  INSERTER.  Excellent  condi¬ 
tion.  Available  March.  For  details  contact  Box 
1790,  Editor  &  Publisher. 

MISCELLANEOUS 

CHALLENGE  III  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155, 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 

NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp, 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

PHOTOTYPESETTING 

pxeu  CAR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 

MERGENTHALER  LINOTERM  typesetter  com¬ 
plete  with  fonts,  developing  system,  spare 
parts  kit,  in  excellent  condition.  Not  one  year 
old  yet.  Can  be  seen  running.  Call  (414)  281- 
9716. 

UNISETTER  with  DEK  highrange,  6-72  point 
under  CG  maintenance.  Call  or  write  Graph-X 
Inc,  17  Bucknell  Court,  Bethlehem  PA  18015 
(215)  867-2002. 

VIOEOSETTER  UNIVERSAL  with  RLO  Analog 
and  Digital  spare  parts  kits.  Under  CG  mainte¬ 
nance.  $19,950.  Call  or  write  Graph-X  Inc,  17 
Bucknell  Court,  Bethlehem  PA  18015,  (215) 
867-  2002. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  FACTORY  RECON¬ 
DITIONED  MDT-350  terminal— $3450  each. 
Factory  Reconditioned  MDR-350  reader — 
$1950  offered  with  unconditional  warranty 
and  installation.  Good  hews  for  CG  users  of 
models  2961 ,  4961 ,  Computape,  ACM  9000, 
Unisetter,  Trendsetter,  and  Videosetter  for  con¬ 
version  from  paper  tape  or  add-on  capability. 
Exclusive  distributor  of  Factory  Reconditioned 
Compugraphic  Equipment.  Inland  Printing 
Equipment,  Inc.,  PO  Box  15999,  Lenexa  KS 
666215,  (800)  255-6746. 


COMPUGRAPHIC  EXECUWRITER,  6-years- 
old.  7  fonts.  Takes  3,  6,  8"  paper.  $1750  or 
best  offer.  (617)  433-2668. 


COMPUGRAPHIC  EXECUWRITER  with  fonts 
and  spare  pars.  $2800  or  best  offer.  (201) 
947-1296. 


COMPUGRAPHIC  7200,  2961 , 4961 TL,  wax- 
er,  Kodak  daylight  developer,  perforators. 
Reasonable.  (812)  466-6206. 


FOR  SALE;  3  Mergenthaler  VIP's  model  7245 
3-A  high  speed  Servo  3  drum  typesettes  with 
18  fonts  1  machine  used  less  than  one  year  2 
have  line  printer  interface  kits  all  have  been 
field  updated  with  the  latest  modifications,  all 
identical.  Also  1  VJ-18  Micomp  justifying 
keyboard  and  1  GE  line  printer.  All  in  excellent 
condition.  Contact  Howard  Fletcher,  The  Gads¬ 
den  Times,  (205)  547-7521. 


IBM  COMPOSER  with  27  fonts. 
In  excellent  condition.  $2100. 
(504)  652-5315. 


SACRIFICE  FOR  IMMEDIATE  SALE! 

TWO  COMPUGRAPHIC  ACM  9000s 
One  6-36  point,  one  6-72  point.  Each  has 
keyboard  console,  film  strips,  spares,  etc.  Fine 
well-maintained,  working  condition.  No 
reasonable  offer  refused— call  me.  Sam 
McMichael,  (312)  824-1111. 


PLATEMAKING 


FOR  SALE — Napp  Superstar  plastic  plate  pro¬ 
cessor.  Approximately  5  years  old.  Priced  very 
reasonably.  Will  ship  anywhere.  Please  call 
Nick  Podas  at  Pacific  Press  Ltd,  Vancouver 
Canada  (604)  732-2861,  8:30—5:00 
Monday — Friday. 


MOLDMASTER  375  Ton  and  Williamson  500 
Ton  molding  presses.  Excellent  condition.  Los 
Angeles  Times;  (800)  421-8603  Ext.  5186. 


MERIGRAPH  PHOTOPOLYMER  PLATE  SYS¬ 
TEM.  K&F  trimmer.  Foremost  Grinder,  Blen¬ 
der,  Silo  etc.  All  excellent  condition.  Los 
Angeles  Times;  (80(1)  421-8603  Ext.  5186. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 

4  Wood  autopasters. 

3  single  wide  Goss  digital  reel,  tension  pasters. 
2  new  Goss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

5  unit  Harris  V22  RB7  folders. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unitV15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 
Suburban  add-on  units. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


CUSTOM-BILT  3  knife  trimmer,  for  Goss  SC  or 
Suburban  folder.  ONE,  Atlanta  GA.  Phone; 
(404)  321-3992.  Telex  700563. 


DOUBLE  BOOM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 
1791,  Editor  &  Publisher. 


EXCELLENT  CONDITION— 3  Butler  automatic 
splicing  units.  Model  3242-10.  Maximum  web 
with  32",  maximum  web  diameter  42".  1000' 
per  minute.  As  is,  where  is  condition.  Los 
Angeles  area.  $32,500  each.  Call  Mr.  Paradis, 
(714)  365-3315  or  Mr.  Trausch  (213)  928- 
5591. 


GOSS  URBANITE  presses  and  add-on  compo¬ 
nents.  Presently  in  our  inventory:  complete 
presses,  units  and  folders.  Remanufactured 
equipment  available,  prepared  to  original 
equipment  specs.  Please  call  for  our  quotation. 
ONE,  Atlanta  GA.  Phone;  (404)  321-3992. 
Telex  700563. 


FOR  SALE 

GOSS  METRO  FOLDERS 
2  Goss  Metro  Uniflo  2:1  double  folders  with 
subway  delivery,  23  9/16  cutoff.  Equipped 
with  double  balloon  formers,  motorized  com¬ 
pensators,  skip  slitter,  tabloid  slitter  and  small 
roduct  attachment. 

he  9-year-old  folder  available  immediately 
and  the  12-year-old  folder  available  in  6 
months. 

Call  Wally  Reichert  (305)  833-74 1 1  Ext.  385. 


FIVE  UNIT  COTTRELL  V-22  press. 
RB-1  Flying  Tucker  folder. 

100  HP  motor,  six  roll  stands. 
Available  for  inspection  under  power. 
Contact:  Mike  Reddy 

35540  Michigan  Av 

,  r,,,,,,  ,  Wayne  Ml  48184 

Miami  FL  33157.  (305)245-1351.  '  (313)729-4000 


FOR  SALE  or  LEASE 

Mergenthaler  3  units  plus  2  Vz 
units.  Equivalent  to  4  full  units 
2  a-round.  Prints  up  to  64  tab. 

Similar  to  and  will  interface 
with  Goss  Urbanite  but  at  less 
than  Vz  the  used  price. 

Also  available  sister  press.  2 
units  plus  color  unit.  Twin  them 
together  and  print  40  standard 
with  process  color  1  side  of  1 
web  or  even  52  standard  pages 
or  run  optionally  as  2  separate 
presses. 

Price  is  right.  Low  interest  financing  avaiiabie. 
Call  Mr.  Sheldon 
(213)833-2451 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS.  PO  Box  571052. 
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HELP  WANTED.  .  . 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
6  units  (4-1976,  2-1978) 

1  S.C.  folder 
1  Count-O-Veyor 
For  sale  by  publisher,  all  or  part 
(312)  543-3131 


HARRIS  845,  five  units  1975,  22  V4  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  w  and  Vz  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  V'4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi',  45  W. 

Fincor  motor  and  controls. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


POLYGRAPH  (Royal  Zenith)  4  unit  with  folder 
and  sheeter,  web  width.  (415) 

495-6010. 


PRESSES  FOR  SALE 
Goss  Community,  3  units,  2  grease  units, 

1  oil,  4  web  folder. 

News  King  4  units.  1974. 

Add-on  units  for  Ciommunity,  3  grease,  1%5, 

2  oil,  1973. 

Can  contact:  Bell-Camp  Inc. 

PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442 
Telex:  130326 
Mr.  Gustavo  Izurieta 


PRESS  EQUIPMENT 

The  following  equipment  will  be  available  dur¬ 
ing  the  first  quarter— 1982. 

(22^4"  CUTOFF) 

Hoe  Colormatic — 8  units,  3  color  humps 
double  3:2  folders.  Installed  1963. 

Hoe  color  convertible— 14  units,  6  color 
humps.  3  double  2:1  folders. 

For  more  details,  phone  or  write: 

Sentinel  Star  Company 
633  N,  Orange  Av 
Orlando  FL  32802 
Attn;  Gene  Bell,  Production  Manager 
(315)  420-5601 


SUBURBAN  UNITS.  Three  available.  No  side- 
lay.  Excellent  condition.  $10,000  each.  Call 
Sid  Simon;  (215)  365-1155. 


UPPER  FORMER  for  Goss  Suburban  1500 
series  folder.  ONE,  Atlanta  GA.  Phone:  (404) 
321-3992.  Telex  700563. 


8  UNIT  HOE  COLORMATIC— 22^4  "  cutoff, 
3:2  folder-3  color  cylinder. 

2  18  UNIT  HOE  COLOR  CONVERTIBLE 
PRESS — 22$'4  "  cutoff,  6  color  cylinder 
per  line  (6  folders-3:2  and  2:1). 

Will  divide  components  and  folders  to  meet 

your  needs. 

2-8  UNIT  GOSS  MARK  1—22^4"  cutoff,  auto¬ 
matic  pasters. 

1  6  UNIT  GOSS  MARK  1—22^4"  cutoff,  auto¬ 
matic  pasters. 

In  warehouse  —  Save  removal  cost. 

1  HOE  3;2  FOLDER-239/16"  cutoff. 

Available  now  in  our  warehouse. 

For  more  information  call,  write  or  wire 
INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  pubncationsor  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
-double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


WESTERN  GEAR  sheeter,  22^4x36. 
Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 


EQUIPMENT  &  SUPPLIES 

PRESSES 

GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

10  units  2  folder,  1971. 

6  units  1  folder,  1972 

6  units  1  folder,  1972 

Toll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Drive 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

WEB  OFFSET  PRESSES 

4  unit  Daily  King  Press,  KJ8  folder,  Mfg.  1973. 

4  unit  News  King  Press,  Mfg.  1972. 

5  unit  News  King  Press,  Mfg.  1966/68. 

6  unit  News  King  Press,  KJ6  folder,  SN  255. 

9  unit  News  King  Press,  KJ8  folder,  Mfg. 
1976. 

3  unit  Goss  Community  Press,  oil  bath, 

Mfg.  1967. 

3  unit  Goss  Community  Press,  grease  type, 
Mgf.  1965. 

5  unit  Harris  V-22  Press,  Mfg.  1970. 

6  unit  Harris  V-25  Press,  located  West  (toast. 

3  unit  Vanguard  Press,  SN  CS  146. 

4  unit  Vanguard  Press,  SN  CS  148. 

All  equipment  available  immediately.  Many 
prices  reduced  7%  due  to  high  prime  interest 
rate  and  high  inventory. 

Inland's  90  day  warranty  applies  to  all  presses. 

INLAND  NEWSPAPER  MACHINERY  CORP. 
Call  toll  free  (800)  255-6746 

In  Kansas  (913)  492-9050 

Telex  42362 

105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

PRESSROOM 

HOE  INK  MIST  Bower  boxes  in  good  clean  con¬ 
dition.  Available  immediately  plus  other  parts 
in  stock  and  to  order.  Manassy  Precision  Corp. 
(212)  392-6800. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

IDA6  330  Counter  Stacker  for  daily  newspaper 
operation.  Contact  Box  17^,  Editor  &  Pub¬ 
lisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER. 

Must  be  seen  in  operation. 

Box  1686,  Editor  &  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 

SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 

Box  34255,  Editor  &  Publisher 

SIGNODE  MLN-2  tying  machine. 

Daily  newspaper  operation. 

Box  1765,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


ACADEMIC 


ASSISTANT  PROFESSOR  of  journalism  to 
teach  writing,  editing,  layout  and  serve  as  stu¬ 
dent  newspaper  adviser.  Start  September  23. 
Professional  experience  and  MA  required.  Sal¬ 
ary  competitive.  Tenure  possible.  Send  resume 
with  addresses  of  four  references  by  February 
28  to  Jack  Simms,  Journalism  Dept.  8090 
Haley  Center,  Auburn  University  AL  36849. 
Auburn  University  is  an  equal  opportunity, 
affirmative  action  employer. 


JOURNALISM:  Assistant  professor  to  teach 
mass  communication  history  and  law,  includ¬ 
ing  methodology,  and  journaliEm  skills;  advise 
graduate  theses  and  dissertations.  PhD  and 
mass  media  experience  required.  Salary  com- 
petitve.  Application  deadlirie:  March  1,  1981. 
Employment  begins  August  16,  1981.  Send 
application  materials  including  resume  and  3 
references  to  Vernon  A  Stone,  Director,  School 
of  Journalism,  Southern  Illinois  University, 
Carbondale  IL  62901.  SlU-C  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


NEWS  BUREAU  and  publications  coordinator 
needed  for  independent  secondary  school. 
Opportunity  to  write  weekly  news  and  sports 
stories  plus  publishing  quarterly  alumni  news¬ 
paper.  Writing,  layout  and  photography  skills  a 
must. 

Position  open  May  1 .  Salary  range  $9000  to 
$11,000  with  outstanding  benefits. 

Send  resume,  samples  to  John  Kim  Ziebell, 
Lake  Forest  Academy,  1500  W.  Kennedy  Rd, 
Uke  Forest  IL  60045. 


TEMPLE  UNIVERSITY  Department  of  Journal¬ 
ism  seeking  assistant/associate  professors. 
Effective  Fall,  1981,  term  positions,  with  the 
potential  to  become  tenure-track.  (Reference 
will  be  given  to  applicants  with  teaching  skills 
in  one  or  a  combination  of  the  following  areas: 
mass  communication  law,  reporting,  editing, 
advertising,  magazine,  and  graphics.  PhD. 
teaching  experience,  required.  Rank  and  salary 
open,  depending  upon  qualifications.  Send  ap¬ 
plication  and  credentials  by  February  28, 1 98 1 
to  F.T.  Marquez,  Chairman,  Search  Commit¬ 
tee,  Department  of  Journalism.  Temple  Uni¬ 
versity,  Philadelphia  PA  19122.  An  equal 
opportunity/atfirmative  action  employer. 


TWO  POSITIONS  OPEN 
FOR  1981-82  ACADEMIC  YEAR 
NEWS-EDITORIAL  academic  staff  position  to 
teach  classes  in  newswriting,  reporting,  editing 
with  ACEJ  accredited  sequence.  Non-tenure 
track  but  renewable.  MA  in  journalism  re¬ 
quired,  PhD  preferred.  Minimum  three  years  of 
hard  news  experience. 

ADVERTISING-PUBLIC  RELATIONS  assis¬ 
tant-associate  professorship  to  teach  classes  in 
advertising  fundamentals,  copywriting,  layout, 
campaigns  and  promotion.  Tenure-track.  PhD 
preferr^,  MA  in  journalism/advertising  consi¬ 
dered.  Minimum  of  five  years  experience  in 
advertising.  Salaries  commensurate  with  ex¬ 
perience.  Application  deadlines  March  1, 
1981.  Send  letter,  resume,  official  transcripts 
and  letters  of  recommendation  to  Professor 
David  Hansen,  Chairman-Search  Committee. 
Dept  of  Journalism.  University  of  Wisconsin, 
Eau  Claire  Wl  54701.  An  equal  opportunity 
employer. 


UNIVERSITY  OF  WISCONSIN-OSHKOSH  has 
a  tenure-track  faculty  opening  in  an  accredited 
news-editorial  sequence  September  1981. 
This  is  a  pragmatic-oriented  journalism  prog¬ 
ram  with  two  sequences:  news-editorial,  and 
advertising-public  relations.  Significant  pro¬ 
fessional  experience  in  the  print  media  is  a 
must.  PhD  preferred,  with  bachelor's  degree 
minimal.  Rank  and  salary  open.  Send  applica¬ 
tion  letter  and  resume  by  March  1,  1981  to 
David  J.  Lippert,  Chair,  Department  of  Journal¬ 
ism,  University  of  Wisconsin-Oshkosh, 
Oshkosh  Wl  54901.  Equal  opportunity/ 
affirmative  action  employer. 

ASSISTANT  PROFESSOR  sought  to  teach 
news-editorial  and  broadcast  news  courses  be¬ 
ginning  August  20.  1981.  Candidates  must 
have  substantial  professional  media  experi¬ 
ence,  a  demonstrated  ability  to  teach  effective¬ 
ly  and  a  specific  research  interest.  PhD  in  jour¬ 
nalism  or  mass  communication  preferred;  mas¬ 
ter's  required.  Tenure-track  position.  Apply  by 
February  13,  1981  to  Dr.  Robert  Drechsel, 
Chairman.  Search  Committee,  Department  of 
Technical  Journalism,  Colorado  State  Universi¬ 
ty,  Fort  Collins  CO  80523.  CSU  is  EEO/AA 
employer.  EO  office:  314  Student  Service 

Building. _ 

Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


ACADEMIC 


UNIVERSITY  OF  NORTHERN  COLORADO  is 
seeking  an  individual  with  a  strong  news- 
editorial  background  to  fill  tenure-track,  assis¬ 
tant  professor  position  in  its  Department  of 
Journalism  beginning  September  1,  1981. 
Minimum  qualifications  included:  MA  degre 
(PhD  preferred):  at  least  5-years  of  professional 
journalism  experience,  including  significant 
experience  as  a  reporter  and  evidence  of  strong 
teaching  ability.  Reporting  experience  in  both 
print  and  broadcast  is  highly  desirable.  At  least 
one  earned  academic  degree  must  be  in  jour¬ 
nalism.  Salary  range  is  $l5.800-$16.7(X)  for 
9  month  appointment.  UNC  is  an  EO/AA  Em¬ 
ployer.  Se^  complete  resume  to:  Wayne  W 
Melanson,  Chairman,  Department  of  Journal¬ 
ism,  University  of  Northern  Colorado.  Greeley 
CO  80639.  Deadline  is  March  1.  1981. 


ADMINISTRATIVE 


EXECUTIVE  OFFICER 

Experienced  journalist  to  direct  activrties  and 
programs  of  Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  Will  supervise  and  coordinate 
Chicago  headquarters  and  310  professional 
and  campus  chapfers  nationwide.  Expected  to 
act  as  spokesperson  for  the  Society,  to  be  know¬ 
ledgeable  about  journalistic  issues,  to  design 
and  implement  programs,  and  be  able  to  speak 
and  inspire  support  within  and  outside  the 
Society.  Salary  negotiable.  Send  letter  of  ap¬ 
plication,  resume  and  references  to  Search 
Committee  Chairman,  Jean  Otto,  Milwaukee 
Journal.  PO  Box  661.  Milwaukee  Wl  53201. 
Deadline  for  applications  is  March  20. 


GENERAL  MANAGER 
ADVERTISING  MANAGER 
ASSOCIATE  PUBLISHER 
Yes.  we  are  looking  for  an  individual  who  can 
wear  all  three  hats  on  a  single  head. 

First,  you  must  be  a  top  salesperson. 

...must  be  able  to  work  with  and  manage 
people. 

...must  understand  promotion,  editorial  and 
circulation. 

In  short,  whether  the  job  to  be  done  at  the 
moment  is  small  or  large,  get  it  done  by  some¬ 
times  doing  it  yourself. 

This  position  is  one  of  team  work,  not  merely 
direction.  Dedication  and  hard  work  is  the  key. 
If  this  challenge  interests  you  and  you  have  the 
qualifications  to  back  it  up. 

And  you  would  like  to  make  your  home  in  the 
Sunbelt  (bedroom  community)  just  across  the 
lake  from  New  Orleans,  write  giving  complete 
resume  to: 

Publisher 

H.L.  Peace  Ftoblications 
PO  Box  217 
Mandeville  LA  70448 

P.S.  We  are  publishers  of  two  national  business 
magazines,  both  leaders  in  their  respective  in¬ 
dustries. 


GENERAL  MANAGER 

Challenging  opportunity  for  growth  with  morn¬ 
ing  and  evening  combination  paper  with 
40,000  pluscirculation.  Growing  area.  Modem 
plant.  Full  benefits.  We  seek  someone  with 
broad  knowledge  of  newspaper  departments 
but  particularly  advertising  and  circulation.  Ex¬ 
perience  as  general  manager,  business  person, 
or  other  related  job  at  smaller  paper  would  be 
most  helpful.  Write  James  M.  Schurz,  Editor 
and  Publisher.  Herald-Mail  Co.  100  Summit 
Av,  Hagerstown  MD  21740. 


ADVERTISING 


DYNAMO  sales-oriented  ad  manager,  (topy;  de¬ 
sign;  graphics;  strong  business,  marketing  and 
trade  show  experience.  Seeking  management- 
growth-opportunity  with  small  group  pub¬ 
lishing  company.  D^ree.  Box  1769,  Editor  & 
Publisher. 


FLORIDA 

Professional  salesperson  wanted  for  retail  staff 
of  daily  paper  in  sunny  central  Florida.  Base 
plus  generous  commission  plan.  Send  resume, 
exoerience.  salary  history  and  references  to  Box 
1739,  Editor  &  Publisher. 

WISCONSIN  DAILY  with  10.000  circulation 
seeks  an  experienced  advertising  salesperson 
to  head  our  classified  sales.  We  offer  a  good 
salary  plus  commission  and  a  full  benefit  prog¬ 
ram.  We  are  growing,  come  grow  with  us!  Send 
resume  to  Bra  1759,  Editor  &  Publisher. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ADVERTISING  DIRECTOR  needed  to  coordin¬ 
ate  sales  of  4  weekly  newspapers  in  Zone  7. 
Must  have  strong  sales  record  and  be  able  to 
direct  staff.  $24,000  plus  company  benefits. 
Write  Box  1745.  Editor  &  Publisher. 


AD  DIRECTOR  for  eastern 
Pennsylvania  shopper.  Stock  available. 
(215)  538-2670 


ADVERTISING  MANAGER— Tired  of  beating 
your  head  against  the  wall?  New  Jersey  sub¬ 
urban  weekly  chain  wants  experienced  adver¬ 
tising  person  to  develop,  structure  and  control 
display  advertising  department.  Send  resume 
with  salary  requirements  to  Asher  Mintz,  Pub¬ 
lisher,  Suburban  Publishing  Corp,  1291 
Stuyvesant  Av,  Union  NJ  07083. 


ADVERTISING  SALESPERSON  for  north  cen¬ 
tral  Michigan  resort  area,  excellent  growth 
area.  Close  to  all  recreation  areas,  hunting, 
fishing,  skiing.  Salary  plus  benefits.  Send  re¬ 
sume  and  examples.  Box  1770,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  MANAGER 

50,000  circulaticn  Northeast  daily  with  classi¬ 
fied  staff  of  10.  Excellent  opportunity.  Total 
compensation  to  upper  $20’s.  Call  Tom  or  Ray 
Greene  for  details. 

EXECUTIVE  SEARCH  PROGRAM 

(a  division  of  Classified  International) 

(305)  885-4526 


AUDIO-VISUAL 

COMMUNICATIONS 

SUPERVISOR 

Develop  and  create 
I  vital  business 
presentations 

This  is  new  position  for  an 
audio-visuai  pro  who  can 
plan  and  develop  subjects 
for  full-spectrum  presenta¬ 
tions  ranging  from  top  man¬ 
agement  to  dynamic  pro¬ 
duct  explanations  aimed  at 
prospects. 

Ability  to  understand  and 
creatively  communicate 
high-level  concepts  and 
data  are  most  important 
qualifications  of  this  posi¬ 
tion. 

Your  credentials  must  cover 
more  than  just  solid  audio¬ 
visual  expertise,  ideally,  you 
should  have  outstanding 
conceptual  and  communica¬ 
tion  talents;  with  writing 
skills  that  can  tackle  both 
technical  and  non-technical 
subjects.  You  must  be  a 
good  planner  and  organizer 
who  can  work  well  under 
high  pressure  and  interface 
effectively  with  all  levels  of 
management.  4-5  years 
directly  applicable  experi¬ 
ence  also  essential. 

Our  compensation  package 
will  be  highly  attractive  to 
the  right  individual.  For 
prompt  consideration, 
please  send  your  resume,  in¬ 
cluding  salary  requirements, 
to:  Mr.  Doug  Shaw,  Fairchild 
Swearingen  Corporation,  PO 
Box  32486,  San  Antonio  TX 
78284. 

FAIRCHILD  SWEARINGEN 
CORPORATION 

An  equal  opportunity 
employer,  MIF 


“A  CHALLENGE  " 

Excellent  career  opportunity  for  an  aggressive 
individual  with  five  or  more  years  of  advertising¬ 
selling  experience. 

If  you  are  good  and  can  prove  it,  there  is  oppor¬ 
tunity  to  move  up  to  advertising  manager  of 
leading  publication. 

We  are  located  in  the  'Sunbelt',  excel  lent  facili¬ 
ties  and  you  will  be  working  with  a  top  publisher 
who  recognizes  talent  and  is  willing  to  pay  for  it. 
Box  1771,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  daily  in  Zone  6. 
Must  have  had  experience  as  ad  director,  be  an 
effective  motivator  with  ability  to  train,  market¬ 
ing  and  performance  oriented.  Good  salary, 
fringe  benefits,  and  living  environment.  Send 
resume  to  Box  1775,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON:  Weekly  with 
100,000  plus  ABC  circulation;  must  have  met¬ 
ropolitan  track  record  with  agency  accounts 
and  retailers.  Box  1778,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Afternoon  7-day  newspaper  in  10-20,000  cir¬ 
culation  range  seeks  experienced  and  hungry 
advertising  director.  Willing  sales  staff  in  need 
of  retraining  and  stimulation.  Challenging  but 
slow  growth  market  with  strong  competition. 
Progressive  management  willing  to  listen  to 
new  ideas  on  selling  and  management.  Attrac¬ 
tive  family  oriented  community.  Salary  low 
$20's  with  bonus  possibilities.  Send  detailed 
resume  to  Box  1781,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR,  5-day  daily  in  love¬ 
ly  university  city.  Permanent.  Require  experi¬ 
enced  person  to  handle  key  accounts  and  direct 
staff  of  5.  Growing  market.  Top  pay  for  a  top 
performer.  Ed  Livermore.  Edmund  Evening 
Sun,  (405)  341-2289. 


AD  DIRECTOR 

Experienced  advertising  professional  with  ex¬ 
ceptional  promotional  and  training  skills.  Clas¬ 
sified  and  retail  backgound  essential.  If  your 
interested  in  joining  a  dynamic  suburban  group 
send  resume  immediately  to:  John  Marling, 
Associate  Publisher,  The  Times  Publications, 
PO  Box  370,  Beaverton  OR  97075. 


CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50,000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire,  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDT's  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive,  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  DEPARTMENT 
MANAGER  in  Zone  9.  Basic  subscription 
20,000.  Experienced  in  current  advertising 
techniques  including  personnel  selection  and 
direction.  Apply  with  resume  including  com¬ 
pensation  expected  and  date  of  availability  to 
Box  1660,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER— Ex¬ 
cellent  opportunity  for  manager  with  leadership 
skills  and  ability  to  motivate.  If  you  possess 
creativity,  initiative  and  good  human  relation 
skills  and  are  capable  of  demonsfrating  and 
critiquing  sales  calls,  we  would  like  to  talk  to 
you.  Send  resume  and  salary  requirements  to 
Gene  Stewart.  Advertising  Director,  Savannah 
News  Press,  PO  Box  1088,  Savannah  GA 
31402. 

PRESIDENT 

Publishing  Company 
A  well-established  and 
rapidly  growing  printing 
and  publishing  company 
seeks  an  executive  with  10- 
12  years  of  diversified  ex¬ 
perience  in  the  printing  and 
publishing  field  to  relocate 
to  major  English  speaking 
underdeveloped  country. 
Please  send  resume  in  con¬ 
fidence  to; 

BOX  1787, 

I  EDITOR  &  PUBLISHER 


MOVE  UP  TO  THE  MOUNTAINS!  Newspaper 
ad  sales  positions  now  open  in  scenic  Montana 
and  Wyoming  cities.  Send  resume  to  Box 
1502,  Editor  &  Publisher. 


RETAIL  MANAGER 


Position  open  in  about  60  to  90  days  on  family 
owned  Midwest  daily.  Requirements  include 
strong  and  successful  retail  ad  sales  experi¬ 
ence.  In  addition  strong  preference  will  be 
given  to  structured  supervisory  experience. 
Good  “people  skills"  are  required.  We  offer 
competitive  compensation,  a  healthy  family 
environment  and  a  good  opportunity  tor  profes¬ 
sional  growth.  Apply  in  confidence  to  Box 
1785,  Editor  &  Publisher.  All  replies  will  be 
acknowledged. 


SHARP,  PROFESSIONAL  ad  salespeople,  with 
real  estate  background.  Large  daily  in  Mary- 
landA/irginia  area.  Excellent  salary  and  be¬ 
nefits  plus  exceptional  incentive  program. 
Send  letter/resume  to  Box  1733,  Editor  &  Pub¬ 
lisher. 


TOURISM  PROMOTION  entity  of  major  south¬ 
ern  California  distination  seeks  director  of  pub¬ 
licity  and  promotion.  Prefer  experience  in  travel 
industry  but  will  consider  a  facile  writer  who  is  a 
strong  administrator.  Submit  resume  and  sal¬ 
ary  requirements  to  Box  1703,  Editor  &  Pub¬ 
lisher. 


THE  SKAGIT  VALLEY  Publishing  Company  has 
an  opening  for  an  advertising  representative. 
We  are  a  daily  newspaper.  Our  circulation  is 
16,500,  located  in  the  beautiful  Northwest. 
We  offer  a  solid  future  for  the  right  person. 
Salary  and  commission  contingent  on  back¬ 
ground.  Please  send  resume  and  salary  history 
to  Robert  Aguilar,  Advertising  Director,  The 
Skagit  Valley  Herald,  PO  Box  578,  Mt  Vernon 
WA  98273. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


ARTIGRAPHICS 


STAFF  ARTIST 

Leading  Southwest  newspaper  desires  person 
with  previous  newspaper  experience  to  work  on 
creative,  exciting  news  graphics  and  some  lay¬ 
out  and  illustration  work.  Send  tearsheets  and 
resume  to  Randy  Bishop,  Editorial  Arts  Direc¬ 
tor,  Times  Herald,  1101  Pacific,  Dallas  TX 
75202. 


CIRCULATION 


CIRCULATION  MANAGER  for  40,000  Harte- 
Hanks  daily  in  Washington  state.  Now  in  growth 
trend  and  want  to  continue  it  with  experienced, 
innovative  manager  to  motivate  and  develop  an 
excellent  distribution  team,  competitive  mar¬ 
ket  and  unique  geographical  territory  will  chal¬ 
lenge  you.  7-day  AM  distribution  with  PM  edi¬ 
tion  weekdays;  tMC  zoned  product  each  Tues¬ 
day.  Competitive  salary/fringe  package.  Call  or 
send  resume  to  Kay  Cause,  Yakima  Herald  Re¬ 
public,  PO  Box  9668,  Yakima  WA  98909; 
(509)  248-1251.  We  are  an  Equal  opportunity 
employer. 


SMALL  GROWING  DAILY  in  rural  Zone  9  needs 
take-charge  circulation  manager.  Send  resume 
and  salary  requirements  to  Box  1698,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
THE  WASHINGTON  STAR 

We  need  a  professional  manager 
who  thrives  on  competition  to 
become  advertising  director  of 
the  Washington  Star,  a  Time  Inc. 
subsidiary.  Must  be  goal 
oriented,  have  planning  and 
organizational  skills  and  have 
successful  track  record.  We  offer 
one  of  nation's  most  outstand¬ 
ing  newspapers  in  one  of  na¬ 
tion’s  most  exciting  metro  areas. 
Offer  excellent  Time  inc.  be¬ 
nefits.  Please  submit  resume  In¬ 
cluding  salary  history  and  re¬ 
quirements  to  John  D.  Heyd, 
Marketing  Director,  The 
Washington  Star,  225  Virginia  Av, 
SE,  Washington  DC  20061. 


ASSISTANT  CIRCULATION  MANAGER 
Opportunity  for  a  grovyth  oriented  district  man¬ 
ager  to  gain  management  experience  on  a 
12,000  modern  daily.  The  individual  must  be 
strong  in  carrier  recruitment  and  sales.  Send 
resume  including  salary  history  and  require¬ 
ments  in  confidence  to  Nick  Nicks,  Circulation 
Manager.  Times  Press,  Streator  IL  61364. 


ASSISTANT  CIRCULATION  MANAGER 
needed  for  32,000  daily  in  Zone  6.  This  posi¬ 
tion  requires  an  aggressive  individual  with  su¬ 
pervisory  capabilities,  strong  in  customer  ser¬ 
vice  and  promotion.  Send  resume  and  salary 
requirement  to  Box  1774,  Editor  &  Publisher. 


CIRCULATION  MANAGER  WANTED  for 
medium-sized  AM  daily.  Must  be  strong  in  the 
basics  and  be  able  to  train  inexperienced  dis¬ 
trict  managers.  A  past  track  record  in  keeping 
balances  paid  and  successful  promotions  are  a 
must.  Great  potential  for  advancement  once 
you  prove  yourself  in  this  assignment.  We  are 
part  of  a  large  nationwide  group.  Send  resume 
and  salary  requirements  in  confidence  to  Box 
1742,  Editor  &  Publisher. 

PRESTIGIOUS  SPANISH  newspaper  in  Puerto 
Rico  is  seeking  a  Spanish  speaking,  experi¬ 
enced,  goal  oriented  executive  to  direct  its  cir¬ 
culation  department.  Send  resume  to  Vice 
President  &  General  Manager,  GPO  Box  2408, 
San  Juan  PR  00936.  All  replies  confidential. 


PART  OF  CIRCULATION  MANAGEMENT 
TEAM  on  7-day  30,000  with  TMC  as  distribu¬ 
tion/traffic  manager.  Background  In  motor 
route  delivery  and  single  copy  sales  will  be 
helpful.  This  is  a  new  position.  Excellent  career 
growth  opportunity.  Send  resume  to  Walter 
McCoy,  circulation  Director,  Journal  News, 
Box  298,  Hamilton  OH  45012. 


COMPUTER  TECHNOLOGY 


COMPUTER  OPERATIONS  MANAGER 
Position  oversees  production/business  systems 
at  Mid-Atlantic  daily.  Supervise  operations, 
maintenance  and  program  development  on 
DEC  11/70  system.  Experience  in  RSXorRSTS 
operating  environment.  Knowledge  of  MACRO- 
11,  Assembler,  and  COBOL  preferred.  This  is  a 
growth  opportunity  for  the  right  individual. 
Please  forward  resume  to  Box  1753,  Editor  & 
Publisher. 


DATA  PROCESSING 


DATA  PROCESSING  DIRECTOR— An  aggres¬ 
sive  self-starter  with  strong  communications 
and  management  skills  needed  to  supervise 
and  maintain  a  new  Sll  system  with  editorial, 
production  and  classified  applications.  Busi¬ 
ness  and  circulation  applications  run  separate¬ 
ly,  but  under  your  control. 

We  area  medium-sized  newspaper  providing  an 
excellent  benefits  package,  salary  commensu¬ 
rate  with  experience.  We  are  an  equal  oppor¬ 
tunity  employer.  Responsible  applicants  re¬ 
spond  to  Box  1754,  Editor  &  Publisher. 


CIRCULATION 

DIRECTOR 

We  seek  a  highly  experienced  per¬ 
son  In  the  field  of  publishing  circula¬ 
tion— someone  who  has  written 
direct  mall  pieces,  produced  them, 
directed  others  In  this  activity,  de¬ 
veloped  and  bought  lists,  designed 
circulation  renewal  sequences  and 
worked  with  data  processing  de¬ 
partments  In  order  entry  arxJ  data 
capture.  We  seek.  In  short,  a  thor- 
(xighly  professional  circulation  de¬ 
velopment  person  of  extensive 
creative  and  managerial  experi¬ 
ence.  Our  firm,  engaged  in  de¬ 
veloping  business  periodicals 
throughout  the  ncrtion,  is  a  subsidiary 
of  Soripps-Howard  Newspapers 
and  the  person  who  applies  must  be 
interested  in  a  growth  situation.  We 
seek  no  executive  desk  jockies.  The 
position  Is  for  a  do-it-yourself  over¬ 
achiever,  who  wants  to  help  build 
an  important  new  industry  within 
publishing.  Contact  Bob  Gray,  Cor¬ 
dovan  Publishing,  5314  Single  Rd, 
Houston  TX  77092,  or  send  resumes 
in  confidence. 
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EDITORIAL 


AWARD-WINNING  weekly  chain  seeks  versa¬ 
tile  journalist  strong  in  photography  as  well  as 
the  written  word.  Needed  to  handle  features, 
sports.  Contact  Tim  Evans,  Galva  News,  Box 
GG,  Galva  IL  61434;  (309)  932-2103. 


ASSISTANT  CITY  EDITOR 
Do  you  have  strong  editing  skills  and  a  flair  for 
layout?  We  want  you  for  a  large  upstate  New 
York  PM-Sunday  that  serves  20  counties.  3- 
person  city  desk  seeks  an  aggressive  addition 
with  good  people  skills.  There's  opportunity  for 
advancement.  BAdegreeand  minimum  4 years 
experience  in  news  work.  Send  resume,  profes¬ 
sional  references  and  salary  requirements  to: 
Deborah  J.  Abbott,  City  Editor,  Herald- Journal, 
Herald-American,  Box  4915,  Syracuse  NY 
13221. 


ASSISTANT  NEWSFEATURES  EDITOR 
News  supervisory  position  in  a  department  of 
18  covering  arts,  television,  food,  lifestyle.  Re¬ 
sponsibilities  include  editing,  directing  repor¬ 
ters,  originating  story  ideas,  some  page  design. 
3-years  experience,  some  in  supervision,  re¬ 
quired.  Send  resume  and  clips  to  Ripley  Notch, 
Newsfeatures  Editor,  Florida  Times-Union,  Box 
1949-F,  Jacksonville  FL  32231, 


ASSOCIATE  EDITOR 
UNIVERSITY  PUBLICATIONS 
Emory  University  is  seeking  an  associate  editor 
who  will  serve  as  the  principal  writer  for  Emory 
magazine  and  Emory  alumnus  and  will  report  to 
the  editor  of  the  University  periodicals.  This 
individual  will  have  responsibility  for  editing 
staff  written  copy,  will  assist  in  producton  pro¬ 
cess  an  provide  leadership  in  the  continuing 
growth  and  development  of  these  publications 
through  the  generation  of  original  story  ideas 
and  publication  concepts.  Minimum  qualifica¬ 
tions:  Bachelor's  degree  in  journalism  or  En¬ 
glish  and  at  least  3  years  writing  experience 
perferrably  magazine,  strong  writing  and  edit¬ 
ing  skills,  ability  to  write  about  wide  range  of 
topics,  to  perform  under  deadline  pressure, 
and  working  knowledge  of  production  process 
desirable.  To  apply,  send  resume,  and  at  least 
3  non-returnable  writing  samples  to  Job  Num¬ 
ber  130-135-C,  Emory  University,  Personnel 
Dept,  Employment  Center,  Atlanta  GA  30322. 
Application  deadline,  March  1,  1981. 

An  Equal  Opportunity 

_ Affirmative  Action  Employer _ 

EDITORIAL  PAGE  WRITER-EDITOR.  Con¬ 
servative  orientation.  Send  resume  including 
salary  history,  education,  experience,  refer¬ 
ences,  and  editorial  writing  samples.  Quality 
daily  newspaper  in  great  Midwest.  Box  1710, 
Editor  &  Publisher. 


HARD-DIGGING  newspaper  is  seeking  hard- 
digging  reporter  tor  Zone  4.  2-4  years  experi¬ 
ence.  Only  apply  if  you  can  write  it  right,  tight, 
tonight.  Send  samples  Box  1747,  Editor  &  Pub¬ 
lisher. 


IS  THERE  ANYONE  IN  BOSTON  who  has  the 
qualifications  and  enthusiasm  to  manage  a 
soon-to-open  branch  office  of  the  largest  Irish- 
American  newspaper?  We  want  a  newspaper 
generalist  who  knows  what  to  do  with  subscrip¬ 
tion,  news  stand  and  advertising  sales,  and  who 
can  gather  news  from  the  Irish-American  com¬ 
munity.  Retired  ok. 

As  it  grows  so  will  you. 

Write  giving  full  particulars  to:  Dept.  4B  Irish 
Echo,  1860  Broadway,  New  York  NY  10023. 


MANAGING  EDITOR — Wewanta  number  2  per¬ 
son  who  wants  to  be  part  of  creating  the  best 
non-daily  newspapers  in  the  nation.  Good  salary, 
lots  of  freedom  to  the  editor  who  can  work  well 
with  a  diverse,  talented  staff  of  14.  direct  news 
coverage  in  an  innovative  and  professional  way. 
and  use  copy  desk  responsibilities  to  upgrade 
look  and  organization  of  the  papers.  Zone  9. 
highly  respected  national  chain,  ^nd  complete 
resume  to  Box  17(X),  Editor  &  Publisher. 


COMMUNICATIONS 

PROFESSIONAL 

Major  high-technology  corporation 
seeks  ambitious,  career-oriented  com¬ 
munications  professional  with  out¬ 
standing  writing  skills  that  can  be  ap¬ 
plied  to  press  relations  and  internal 
audiences.  Three  to  five  years  news 
media  experience  required  with  wire 
service  or  newspaper.  Send  resume 
and  brief  cover  letter  in  confidence  to 
Box  1657,  Editor  &  Publisher. 

An  equal  opportnity  employer  MIH 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR  FOR  NEWS 
for  energetic,  growing  Midwest  daily.  A  splen¬ 
did  opportuni^  to  direct  weekday  news  opera¬ 
tion  of  a  135-year-old  newspaper  that  hit  new 
circulation  highs  in  November.  Our  team  is  de¬ 
voted  to  developing  the  best  mid-sized  daily 
anywhere.  Our  community  is  ideal  for  the  young 
family.  Please  send  resume  and  salary  history 
to  Personnel  Manager,  The  Daily  Pantagraph, 
Bloomington  IL  61701. 


BUSINESS  WRITER  to  help  build  daily  AM 
page  from  ground  up  and  share  in  creation  of 
Sunday  section.  Business  coverage,  bright 
writing  and  copy  editing  skills  are  musts.  Agri¬ 
business  and  petroleum  insights  are  helpful. 
Will  relocate  the  right  person.  Send  resume  to 
Owen  Kearns  Jr,  Managing  Editor,  Bakersfield 
Californian,  PO  Bin  440,  Bakersfield  CA 
93302. 


BUREAU  POSITION— Self-starter  who  can 
write  hard-news,  features,  some  sports,  and 
handle  camera  for  1  person  bureau  in  town  of 
10,000,  located  50  miles  from  main  office. 
Responsible  for  a  3  county  area.  Challenging 
opportunity  on  staff  of  morning  regional  daily 
Zone  7.  Box  1795,  Editor  &  Publisher. 


CAREER  OPPORTUNITY 
Two  jointly  owned  weeklies  in  rapidly  develop¬ 
ing  southcentral  Alaska  railbelt  needs  experi¬ 
enced  assistant  editor/reporter  who  likes  to  dig 
and  investigate.  Prefer  strong  local  government 
and  school  issues  coverage  background.  Photo 
and  VDT  know-how  a  plus.  Person  would  help 
assign  reporters,  make  editorial  decisions,  lay¬ 
out  pages.  Send  detailed  resume  to  Valley 
News,  Pouch  M,  Wasila  AK  99687. 


COPY  EDITOR — New  York  AM  seeks  bright  in¬ 
dividual  with  good  editing  skills  and  ability  to 
write  sharp  heads.  Night  hours.  Send  resume 
and  references  to  Box  1746,  Editor  &  Pub¬ 
lisher. 


CONSIDER  television  news  reporting.  Alert, 
aggressive  reporter  with  solid  newspaper  re¬ 
porting  credentials.  We  train  technology  and 
techniques.  We're  good  and  aim  to  get  better. 
EOE.  CBS  affiliate.  Zone  4.  Applicants  from 
the  Southeast  only.  Box  1668,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 


AM  daily  in  competitive  Zone  1  metro  market  is 
looking  for  experienced-minimum  two  years- 
copy  desk  people  who  can  edit  sharply,  write 
bright  heads,  and  have  desire  and  ability  for 
advancement.  Starting  salary  $300  plus 
bonus,  excellent  company  paid  benefits.  Box 
1773,  Editor  &  Publisher. 


CLASSICAL  MUSIC  WRITER 
Experienced  writer/critic  sought  for  10  member 
entertainment  staff  on  Zone  4  metro  in  ex¬ 
tremely  competitive  market.  Applicants  must 
have  3-5  years  experience  in  criticism/writing. 
Musical  training/t^ckground  preferrable.  Indi¬ 
vidual  will  be  responsible  for  profiles,  previews, 
reviews,  trend  pieces  in  booming  metropolitan 
area  covering  opera,  music  and  some  dance. 
Individual  must  be  aggressive  and  energetic  to 
cover  active,  diverse  local  music  scene  as  well 
as  profiles/reviews  of  national-international 
artists.  Competitive  salary.  Send  resume,  clips 
and  salary  history  to  Box  1776,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR— Joliet  Herald  News,  daily, 
51,000  circulation,  salary  negotiable.  Write 
Managing  Editor,  Herald  News.  300  Caterpillar 
Dr.  Joliet  IL  60436  or  call  (815)  729-6031. 


Broadcast  Journalism 

Are  you  an  experienced  news¬ 
paper  journalist  for  whom  a  career 
in  broadcast  journalism  is  sheer 
fantasy?  Well,  the  Frank  E.  Gannett 
Center  at  Northwestern  University 
now  has  a  program  that  can  help 
you  translate  your  fantasy  into  real¬ 
ity,  our  continuing  Professional 
Program  will  teach  you  broadcast 
techniques  and  give  you  a  chance 
to  practice  those  skills  while  re¬ 
porting  in  Chicago  and  Washing¬ 
ton  DC.  The  deadline  for  applica¬ 
tions  is  March  1 .  For  more  informa¬ 
tion  call:  (312)  492-5228  or  write: 
Continuing  Professional  Program 
Northwestern  University 
1845  Sheridan  Rd 
Evanston.  iL  60201 


EDITORIAL 


EDITOR 

50,000  circulation  Zone  2  daily  needs  an 
editorial  leader.  Must  be  able  to  train,  direct, 
motivate  young  staff;  must  know  local  enter¬ 
prise:  knowledge  of  package  redesign  helpful; 
must  be  able  to  work  closely  with  active  pub¬ 
lisher  and  handle  self  in  community.  Perhaps 
you  are  a  city  editor,  managing  editor  or  assis¬ 
tant  managing  editor  on  a  100,000  daily  and 
ready  for  your  own.  Real  salary  opportunity  for 
right  person.  Resume  to  Box  1721,  Editor  & 
Publisher. 


EDITOR 

Well  established  national  trade  paper,  based  in 

Florida  needs  young  editor  to  take  charge.  Must 

be  experienced  in  marketing  and  merchandis¬ 

ing.  Some  mechanical  knowledge  helpful.  A 
good  eye  for  page  layout.  Correspondents  in 

East.  Midwest.  Los  Angeles,  and  Europe.  Ex¬ 

cellent  opportunity  for  a  self-motivator  who 
wants  to  run  things  and  grow.  Apply  Box  1729. 

Editor  &  Publisher. 


ELECTRICity.  Philadelphia's  weekly  entertain¬ 
ment  paper,  seeks  a  New  Jersey  shore  bureau 
chief  responsible  for  at  least  1  full  page  per 
week  of  entertainment-oriented  copy,  ad  space 
sales  and  Atlantic  City  distribution.  Send  re¬ 
sume  and  sample  clips  to;  ELECTRICity,  262  S 
12th  St,  Philadelphia  PA  19107. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and  refer 
It  on  current  job  openings.  Editorial,  advertising, 
circulation  and  back  shop  applicants  welcomed. 
New  England  Daily  Newspaper  Assn 
340  Mam  St.  Room  527 
Worcester  MA  01608 


FEATURE  WRITER 

The  Arizona  Republic  is  looking  for  a  t<3p-notch 
feature  writer  for  it's  family  features  section  Pre 
fer  at  least  5  years  daily  newspaper  experience 
Send  resume  and  5  best  clips  to  Ron  Butler. 
Close-Ups  Editor,  The  Arizona  Republic.  Box 
2950.  Phoenix  AZ  85001. 


GRADUATE  ASSISTANTSHIPS:  Available  for 
persons  with  at  least  three  years  full-time  experi 
ence  in  reporting,  writing,  Siting,  ready  for  mid 
career  opportunity  to  earn  a  master  s  degree  in  a 
12-month  program  Stipends  of  $46(X)  plus  full 
out-of-state  tuition  for  best  qualified  teaching 
and  research  assistants.  Write:  Chairman. 
Graduate  Studies.  School  of  Journalism.  218 
Carnegie  Bldg.  Pennsylvania  State  University. 
University  Park  PA  16802. 


EDITORIAL  PAGE  EDITOR 
100,000  plus  daily  in  progressive  pleasant 
mid-Atlantic  city  needs  strong  writer  to  shape 
editorial  page  and  direct  3  associates.  National 
reporting  or  editorial  page  experience  essen¬ 
tial.  Send  resume,  clips,  references  and  salary 
requirements  to  Box  1719,  Editors  Publisher. 


EDITORIAL 


MANAGING  EDITOR  wanted  for  7800  circula¬ 
tion  Monday  through  Friday  afternoon  daily 
with  Sunday  AM  paper.  Must  have  desk  ability, 
be  able  to  handle  news  staff  of  six.  Prefer  per¬ 
son  with  strong  local  news  background.  Paper 
IS  part  of  growing  group,  offers  chance  of 
advancement.  Contact  Jim  Parker.  The  Samp¬ 
son  Independent,  PO  Box  110,  Clinton- NC 
28328.  Phone  (919)  592-8137. 


MANAGING  EDITOR 

The  Jacksonville  Journal,  evening  paper  in  Flor¬ 
ida's  largest  city,  needs  chief  news  executive. 
We  are  going  in  new  directions,  want  person 
with  young  ideas,  strong  managerial  skills  and 
devotion  toquality.  Robert  PCIark,  Editor,  Flor¬ 
ida  Times-Union  and  Jacksonville  Journal,  PO 
Box  1949-F,  Jacksonville  FL  32231. 


MANAGING  EDITOR  with  strong  journalistic 

and  management  skills  for  established  weekly 
energy  newsletter.  Four  years  required.  Experi¬ 
ence  must  include  reporting,  editing,  produc¬ 
tion  and  staff  direction  on  newspaper  or  inde¬ 
pendent  newsletter.  Reply  with  cover  letter  to 
R.  Schwaderer,  621  National  Press  Building, 

Washington  DC  20045. _ 

MONTANA  AND  WYOMING  newspapers  lo¬ 
cated  in  mountains  need  skilled  reporter- 
photographers.  Good  wages  We  are  looking  for 
potential  editors  too.  Send  resume  to  Bill  Sniffin, 
Box  J.  Lander  WY  82520. 


LAYOUT/DESIGN 


I'm  looking  for  the  new  breed  in  iayout/design 
journalists;  a  newspaper  person  who  can  let  the 
creative  juices  flow  when  it  comes  to  turning 
story,  art,  graphics  and  type  into  dynamite 
packaging.  If  ^  have  the  ^ills,  exp^ience. 
ingenuity  and  desire.  I'll  turn  you  loo^  to  work 
with  some  of  the  best  reporters  and  photo- 
raphers  in  the  Pacific  Northwest.  We  re  a 
2. (XX).  7-ddy  looking  to  soar  even  higher. 
Send  letter,  resume,  page  layout  samples,  sal¬ 
ary  history  and  expectations  to  Neil  C  Hoop. 
Managing  Editor,  The  Times-News.  PO  tox 
548.  Twin  Falls  ID  83301-  No  phone  calls. 


MEDICAL  WRITER 

The  Kansas  City  Star  seeks  a  medical  writer  to 
cover  health  care,  hospitals  and  medical  re¬ 
search.  Kansas  City  offers  two  major  Universi¬ 
ty-affiliated  hospitals  and  the  work  of  Midwest 
Research  Institute,  one  of  the  nation's  largest 
private  research  facilities,  as  a  starting  point  for 
the  enterprising  reporter.  The  successful  appli¬ 
cant  will  have  3-5  years  strong  reporting  exp^i- 
ence,  preferably  with  some  experience  in 
medical  or  science  writing.  Minority  applicants 
are  encouraged  to  apply.  Send  resume,  letter 
outlining  what  a  medical  writer  should  do  at  a 
major  metropolitan  daily  and  5  non-returnable 
clijk  tO:  John  Wylie.  The  Kansas  Ciiy  Star. 
1729  Grand.  Kansas  City  MO  64108.  Tele¬ 
phone  calls  WILL  NOT  be  accepted. 


WRITER/EDITOR 

ELECTRONIC  PUBLISHING 

Dow  Jones  &  Company,  Inc.,  publishersof  The  Wall  Street  Journal,  is 
seeking  Journalists,  including  a  Senior  Writer  Editor,  for  its  newly 
formed  division  dedicated  to  “interactive”  electronic  publishing.  The 
positions  will  be  located  in  our  Princeton,  New  Jersey  facility. 
Duties  will  include  developing  and  producing  narrative  and  statistical 
news  data  bases,  or  information  packages  for  on-line  retrieval,  using 
the  resources  of  The  Wall  Street  Journal  and  other  Dow  Jones  publica¬ 
tions,  as  well  as  outside  material. 

The  successful  candidate  for  Senior  Writer-Editor  will  have  5-7  years 
experience  in  financial  journalism  at  the  reporting  and  editing  level, 
while  the  other  writer-editors  will  have  2-3  years  of  financial  reporting 
and  writing  experience.  VDT  experience  helpful. 

We  offer  growth  potential,  attractive  salaries  and  excellent  benefits. 
Please  forward  a  detailed  resume  including  salary  history  and  repre¬ 
sentative  clippings,  in  confidence  tO: 

PERSONNEL  MANAGER 
DOW  JONES  &  CO. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

I _  An  Equal  Opportunity  Employer  (MiF) 
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HELP  WANTED 
JOB  LEADS 


MANAGING  EDITOR  for  weekly  newspaper 
group  in  northern  New  Jersey.  Call  or  write  Pub¬ 
lisher,  PO  Box  130,  Palisades  Park  NJ  07650i 
(201)  947-5000. 


NEWS  EDITOR 

Southern  Minnesota  morning  daily,  seeks  ex¬ 
perienced  writer-editor.  Duties  include  editing 
local  copy,  makeup  and  supervising  news  per¬ 
sonnel.  Salaiv,  mid-teens.  Contact  Steve  Rus¬ 
sell.  Editor,  Sentinel,  Fairmont  MN  56031. 


NEWS  AND  FEATURE  REPORTER  for  8000 
circulation  daily  in  Ohio.  $165  week  to  start. 
Send  letter,  resume,  references,  clips  to  Box 
1758,  Editor  &  Publisher. 


NEEDED  IMMEDIATELY 
Editor  to  cover,  write  and  edit  local  news,  fea¬ 
tures  and  manage  two  reporters  for  medium 
sized  weekly  in  Zone  1 .  Must  be  self-motivated, 
able  to  work  with  people  and  capable  of  putting 
out  a  quality  product.  Send  full  resume,  salary 
requirements  and  clips  from  most  recent  writ¬ 
ings  to  Box  1768,  Editor  &  Publisher. 


OIL  NEWS  REPORTER 
Wanted  by  leading  petroleum  news/technology 
publication:  an  experienced,  aggressive  repor¬ 
ter  and  accomplished  writer  to  cover  the  US 
West  Coast  from  a  southern  California  location. 
Petroleum  background  desirable  but  not  re¬ 
quired.  Salary  to  match  ability.  Send  resume, 
salary  requirement  and  samples  of  writing  to 
Box  1763,  Editor  &  Publisher. 


REPORTER  for  Zone  1  small  city  AM  daily.  1  or 
2  years  experience  or  well  qualified  beginner. 
Send  resume  to  Box  1786,  Editor  &  Publisher. 


STATES  NEWS  SERVICE  is  seeking  hard  work¬ 
ing  reporters  Florida,  who  are  enthusiastic  ab¬ 
out  tackling  nevrs  out  of  Washin^on  DC.  Send 
resume,  clips  to:  Editor,  States  News  Senrice, 
316  Pennsylvania  Av,  SE,  Washington  D(i 
20003;  (202)  546-7500. 


SOUTHERN  CALIFORNIA 
Morning-evening  combination  needs  gifted  fe¬ 
ature  writer  with  strong  reporting  background 
and  demonstrated  flair  for  writing  for  3  times 
weekly  Sidelight  section — everthing  to  do  with 
people  and  how  they  live.  Contemporary  profes¬ 
sional  daily  newspaper  experience.  Send  full 
resume,  ample  writing  samples  first  letter.  Nor¬ 
man  A.  Cherniss,  Executive  Editor,  The  Press- 
Enterprise  (>),  Box  792,  Riverside  CA  92502. 


THE  MISSOULIAN,  a  32,000  circulation  daily 
in  westerri  Montana,  has  an  immediate  opening 
for  an  assistant  city  editor.  Duties  include  copy 
editing,  layout,  headline  writing  and  some 
management  of  reporting  and  photography 
staff.  Applicants  must  have  a  minumum  of  two 
years'  reporting  experience  on  daily  newspaper. 
At  least  one  year  of  desk  experience  is  prefer¬ 
red.  Send  resumes  and  clips  to  Sharon  Barrett. 
City  Editor,  Missoulian,  Box  8029,  Missoula 
MT  59807. 


Attention: 
Minority  Journalists 

Are  you  interested  in  an  editing 
career  on  daily  newspapers? 
The  1981  Editing  Program  for 
Minority  Journalists  offers  a  li¬ 
mited  number  of  full- 
fellowship  slots  in  its  8-week 
summer  training  session  at  the 
University  of  Arizona,  Tucson. 
The  intensive  program  in  edit¬ 
ing  and  management  techni¬ 
que  results  in  a  full-time  copy 
editing  job  on  a  daily  newspap¬ 
er  at  the  end  of  the  summer. 
Approximately  3  years  profes¬ 
sional  background  in  journal¬ 
ism  or  related  field  preferred. 
For  details  phone  Liz  Flores, 
(602)  626-5777  immediately.  Or 
write:  EPMD,  Journalism 
Dept.,  Franklin  Bldg.,  Universi¬ 
ty  of  Arizona,  Tucson  AZ 
85721.  Applications  due  by 
February  23,  1981. 


OPPORTUNITY 

We're  destined  to  be  one  of  the  best  newspap¬ 
ers  in  the  South,  if  not  in  the  nation. 

Our  new  design  already  makes  us  one  of  the 
best  looking. 

We  already  nave  a  larger  staff  than  most  news¬ 
papers  of  our  circulation — 40,000 — and  we're 
adding  a  dozen  or  more  people  this  year. 

We've  won  two  national  reporting  awards  this 
year,  and  have  our  sights  set  high  for  the  future. 
If  you'd  like  to  become  a  part  of  this  drive  for 
the  top,  we'd  like  to  hear  from  you.  But  only  if 
you  have  a  journal  ism  degree,  at  least  two  years 
of  experience  and  have  demonstrated  signs  of 
abili^  and  growth  potential. 

Here  are  some  of  the  new  positions  we’re  seek¬ 
ing  to  fill: 

— Four  reporter  slots,  most  of  them  general, 
with  an  emphasis  on  investigative  or  depth 
treatment  of  stories.  One  slot  is  for  a  farm 
writer. 

—Photo  editor:  A  proven  professional  to  coor¬ 
dinate  our  photo  staff,  provide  leadership,  work 
with  desks  on  assignments,  picture  sizing,  us¬ 
age  and  pasteup.  Not  a  spot  for  a  "shooter", 
but  for  a  person  with  abilities  who  wants  to  help 
others  along. 

-Writer-editors:  We  have  a  special,  open  dai¬ 
ly  page  for  special  treatment  of  a  single  subject. 
It's  a  free-wheeling  pge,  but  we  lean  toward 
packages  that  are  informative  as  well  as  enter¬ 
taining,  packages  that  help  the  reader.  We 
need  two  writer-editors  for  this  project. 

— Editorial  writer:  We  need  a  progressive  con¬ 
servative  who  has  knowledge  and  interest  to 
study  issues  and  provide  opinion  with  fact  to 
back  it  up.  Layout  experience  necessary. 
—Entertainment:  We  need  an  entertaining 
writer  to  boost  our  tv,  movie  and  general  enter¬ 
tainment  coverage,  as  well  as  help  with  special 
section  on  Friday. 

— Lifestyles:  We  need  to  add  a  good  writer  to 
our  lifestyle  section.  You'll  do  features,  serving 
part-time  as  food  editor.  Some  layout  experi¬ 
ence  necessary. 

No  phone  calls,  please.  Send  resume,  salary 
requirements,  samples  of  work  to: 

Robert  H.  Gordon 
Managing  Editor 
Jackson  Daily  News 
PO  Box  160 
Jackson  MS  39205 


REPORTER— Aggressive,  award-winning  in  the 
New  York  metropolitan  area  looking  for  hard 
working,  smart  reporter  with  at  least  one  year 
exoerience  and  interest  in  urban  affairs.  Box 
1702,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  wanted  for 
large  25,000  circulation  semi-weekly.  Fast 
prolific  writer  needed  for  general  news  coverage 
and  features.  Sports  writing  experience  help¬ 
ful.  Position  open  now.  Write  John  Haden,  The 
Mid-Valley  Town  Crier,  927  W  Hvry  83,  Wesla¬ 
co  TX  78596. 


THE  AMERICAN  UNIVERSITY  School  of  Com¬ 
munication  in  Washington  DC  offers  graduate 
assistanships  with  tuition  remission  and 
stipend  to  experienced  journalists  working  to¬ 
ward  a  master's  degree  in  its  one-year,  full-time 
program  in  journalism  and  public  affairs.  For 
information,  write  Dean,  School  of  Com¬ 
munication,  The  American  University, 
Washington  DC  20016.  An  equal  opportunity/ 
affirmative  action  employer. 


WE'RE  LOOKING  FOR  a  writer/editor  to  put  life 
into  our  daily,  two-page  “living"  section.  Our 
rapidly-growing  Wyoming  community  is  bust¬ 
ling  with  interesting  people  so  there's  no  shor¬ 
tage  of  potenfial  news  and  feature  material. 
Applicant  must  be  a  self-starter  and  should 
have  own  camera.  Please  send  resume,  refer¬ 
ences,  salary  requirements  and  non-returnable 
clips  to  Box  1712,  Editor  &  Publisher. 


WEEKEND  TABLOID  editor  to  produce  new  Fri¬ 
day  leisure  publication  for  3,500  northeastern 
Pennsylvania  daily.  Must  have  strong  writing, 
photo,  editing  and  layout  background.  Send 
resume,  salary  history  to  Box  1736,  Editor  & 
Publisher. 


WRITER-PHOTOGRAPHER— Free  circulation 
weekly  newspaper  serving  ten  communities  in 
south  Texas,  (iirculation  48,000,  52  broad¬ 
sheet  pages  weekly.  Want  someone  to  generate 
exclusive  features  and  local  news  stories.  Must 
be  experienced  in  darkroom  work.  Immediate 
opening.  Send  resume  to  Valley  Town  Crier, 
1811  N  23rd  St,  McAllen  TX  78501.  Atten¬ 
tion:  Verne  Offerman. 


WE  SEEK  A  SPECIAL  PERSON  for  a  special 
job.  We  want  a  person  to  become  our  assistant 
managing  editor  who  will  come  to  us  with  the 
knowledge  and  experience  necessary  to  direct 
the  news  report  of  our  daily  and  Sunday  nevrs- 
paper.  This  is  a  newly  created  position  that  can 
lead  to  an  editorship  in  a  highly  successful 
group.  Please  write  to  us,  telling  us  of  your 
background  and  experience,  your  successes 
and  failures,  your  ambitions  and  goals.  Are  we 
interested  In  a  female?  You  bet.  if  she  is  qual¬ 
ified.  You  may  be  completely  confident  that  we 
will  contact  no  one  without  your  expressed  per¬ 
mission.  Box  1755,  Editor  &  Publisher. 


WEEKEND  EDITOR— Need  imaginative  person 
to  coordinate  layout  and  design  on  "universal" 
desk.  Some  special  pages,  tabloids,  package 
work  included  .writing  experience  needed .  M  is- 
sissippi  daily  25,000  circulation,  relaxed 
newsroom  atmosphere.  VDT  experience  prefer¬ 
red.  Send  resume,  designs,  writing  clips  to 
Metro  Editor.  The  Meridian  Star,  PO  Box  1591, 
Meridian  MS  39301. 

ASSISTANT  NEWS  EDITOR 
ZONE  5  metro  seeks  person  skilled  in  graphics, 
words,  leadership  for  key  role  on  110,000  AM. 
Salary  to  $23,000.  Box  1735,  Editor  &  Pub¬ 
lisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M.  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375. 


MAILROOM 


FLORIDA — Supervise  mailroom  and  mainte¬ 
nance  on  Muller  Martini  inserting  equipment. 
We  insert  on-line  plus  stitcher  and  trimmer, 
supervise  22  people.  Box  1664,  Editor  &  Pub- 
lisher. 

PHOTOJOURNUSM 


WE'RE  LOOKING  FOR  a  photographer  who  is 
truly  a  photojournalist.  In  addition  to  imagina¬ 
tion  and  initiative,  the  applicant  must  also  have 
polished  black  and  white  printing  skills.  We're 
a  growing  Wyoming  daily  which  isn't  afraid  to 
run  a  lot  of  photos,  giving  them  the  play  they 
desenre.  The  position  also  includes  some  fea¬ 
ture  writing.  Applicant  must  have  own  camer- 
a(s)  and  car.  Please  send  resume,  references, 
and  salary  requirements  to  Box  1713,  Editors 
Publisher. 


PRESSROOM 


EXPANDING  PRINTING  FIRM  requires  press- 
person  with  proven  background  in  4  unit  Goss 
Community.  Color  experience  helpful  but  not 
required.  Wages  negotiable.  Good  benefits. 
Contact  K.  Gilbert,  Herald  Progress  Inc,  Ash¬ 
land  VA  (804)  798-9031. 


WORKING  PRESS  SUPERVISOR.  Second  shift 
at  small  daily-job  shop  in  small  Northern  com¬ 
munity.  Experience  on  Goss  Community, 
camera,  plate.  A  friendly  organization.  If  you 
like  the  outdoors,  small  town  life,  this  is  your 
spot.  Box  1723,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  MANAGER— We  are  look¬ 
ing  for  a  hands-on  manager  for  our  typesetting 
and  composing  department.  Applicants  should 
be  skilled  and  knowledgeable  in  areas  of  equip¬ 
ment,  budget  management,  training  and  orga¬ 
nization  of  work,  personnel  and  changing 
priorities.  We  operate  a  highly  successful  pub¬ 
lishing  and  commercial  printing  plant  in  upper 
Zone  9.  We  offer  excellent  pay,  benefits  and 
grovrth  opportunities  and  a  good  team  of  people 
geared  to  successfully  meeting  new  chal¬ 
lenges.  Send  resume  to  Box  1737,  Editor  & 
Publisher. 


EXTREMELY  BUSY  New  York  weekly  needs 
organized,  technically  knowledgeable  candi¬ 
date  to  run  all  production  related  functions.  All 
typesetting  and  printing  performed  by  contrac¬ 
tors  making  "state  of  the  art"  technological 
know-how  a  must.  Salary  commensurate  with 
ability  and  experience.  Please  send  resume  to 
Box  1639,  Editor  &  Publisher. 


PRODUCTION  MANAGER  needed  for  semi¬ 
weekly  offset  newspaper  located  in  Rocky 
Mountains.  Outstanding  hunting  and  fishing. 
Quality  place  to  live.  Contact  Mark  Raymond, 

Sng  State  Journal,  Box  J,  Lander  WY 
.(307)  332-2323. 


MARKETING 

DIRECTOR 

Our  publishing  company  needs  a 
take-charge  individual  who  has 
held  managerial/marketing 
posts,  with  emphasis  on  space 
sales.  This  person  must  have 
served  In  a  leadership  role  in  all 
phases  of  marketing  —  advertis¬ 
ing  sales,  sales  promotion,  cir¬ 
culation  development  and  pub¬ 
lic  relations.  This  marketing  pro¬ 
fessional  should  have  creative 
writing  skills  since  the  job  occu¬ 
pant  will  help  conceptualize,  de¬ 
sign,  produce  and  Implement 
sales  programs  for  the  nation's 
largest  group  of  local  business 
newspapers.  Our  company,  a 
subsidiary  of  Scripps-Howard 
Newspapers,  publishes  local 
business  periodicals  in  nine  ma¬ 
jor  growth  markets.  Send  re¬ 
sumes  in  confidence  to  Bob 
Cray,  cordovan  Publishing,  5314 
BIngle  Road,  Houston  TX  77092. 


MARKETING 
REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeiting  salespeople  with  proven  ability 
in  the  graphic  arts  ineJustry  ancJ  a  sincere  eJesire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth -oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


larp'i^r^ak 


820  Wesf  Second  Wichita.  Kansas  67203 
800-835-2852,  In  Kansas  call  316-265-5277  , 
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HELP  WANTED 


PRODUCTION 


PRESSROOM  SUPERVISOR.  Goss  Urbanite 
experience,  for  strong,  growing  company  in 
Chicago  northwest  suburb.  Must  be  excellent 
hands-on  supenrisor.  Sam  McMichael.  (312) 
824-1111. 


WEEKLY  NEWSPAPER  GROUP  with  23.000 
circulation  in  Colorado  needs  top-notch  pro¬ 
duction  manager  with  knowledge  in  all  phases 
of  newspaper  production.  Seeking  person  with 
initiative,  proven  capabilities  who  will  work 
with  supervisors  of  pressroom,  typesetting, 
paste-up.  camera,  inserting,  copy  control,  de¬ 
livery.  commercial  printing.  Also  responsible 
for  quality  control,  supplies,  budgeting. 
Strength  in  people  skills,  proven  record  in  cost 
and  quality  control  essential  Must  be  know¬ 
ledgeable  and  experienced  in  latest  technolo¬ 
gy,  front-end  systems,  updating  production  de¬ 
partment.  Salary  plus  bonus  to  $35,000;  good 
company  benefits.  Respond  detailing  educa¬ 
tion.  experience,  salary  history;  all  responses 
held  in  confidence.  Send  resume  to  D.J.  Gore- 
han.  General  Manager.  Community  Publica¬ 
tions  Co.  3501  E  46th  Av.  Denver  CO  80216. 


HELP  WANTED 


PROMOTION 


FULL  SERVICE  building  design  firm  practicing 
internationally  seeks  public  relations  coordina¬ 
tor  to  be  based  in  its  Zone  5  headquarters. 
Reporting  to  vice  president  for  marketing,  re¬ 
sponsibilities  include  initiating  and  maintain¬ 
ing  relationships  with  client,  professional,  and 
general  media,  preparing  print  material  for 
same,  and  preparing  award-winning  newslet¬ 
ter.  We  seek  someone  with  experience  with  de¬ 
sign  firm  or  with  trade  publication.  Submit  re¬ 
sume  and  salary  objective  to  Box  1772,  Editor 
&  Publisher. 


PROMOTION  DIRECTOR 
Medium  size,  7-day  California  newspaper  seek¬ 
ing  experienced  promotion  person  to  serve  all 
departments.  Report  to  top  management.  Sal¬ 
ary  commensurate  with  experience.  Box  1794, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


CIRCULATION  effort?  Newsroom  direction? 
Are  your  fully  coordinated  for  revenue  growth? 
If  that's  doubtful.  I  have  time  still  open  for  one 
more  full  management  analysis  this  year.  Pub¬ 
lishers,  others  praise  tested  system.  4-6  weeks 
needed.  Write  for  details  to  Kenneth  Edwards. 
Box  5113,  University  AL  35486. 

GENERAL  MANAGER/marketing  or  advertising 
director.  Excellent  track  record/top  references/ 
20  years  experience  including  TMC.  Relocate 
anywhere.  Box  1695,  Editor  &  Publisher. 

GENERAL  MANAGER/SALES  MANAGER.  22- 
years  solid  experience.  Good  track  record  with 
major  groups  from  weekly  to  major  metro.  Know 
production,  sales,  promotions,  etc.  Good  peo¬ 
ple  person.  Good  references.  All  experience  in 
competitive  markets.  Box  1738,  Editor  &  Pub¬ 
lisher. 


EDITOR/JOB  PRINTER  seeks  combined  re¬ 
sponsibility  on  weekly  which  wants  to  expand 
its  job  printing  business.  Box  1687,  Editor  & 
Publisher. 

EX-WALL  STREET  JOURNAL 
EDITOR  SEEKS  NEW  CHALLENGE 
Salary  negotiable  as  my  weekly  folded.  At  43, 
I've  spent  24  years  on  dailies;  14  on  Journal 
desk,  6  as  weekend  slotman.  Served  medium 
dailies  as  wire-page  1  editor,  sports  editor.  Will 
relocate.  Harvey  Seymour,  4  Jeffrey  Ln,  East 
Windsor  NJ  08520,  (609)  448-5646. 


EXPERIENCED  NEWS  PHOTOGRAPHER,  10 
years.  Can  handle  all  photo/darkroom  work.  De¬ 
dicated,  self  starter,  ready  to  work.  Please  call 
David,  (716)  372-6246. 


EXPERIENCED  COPY  EDITOR  seeks  job. 
Send  replies  to 

Box  1751,  Editor  &  Publisher. 


ADVERTISING 


BA  JOURNALISM  with  4  grueling  years  in  “real 
world"  outside  field  seeks  advertising  or  public 
relations  writing  position;  prefer  Zones  2.  5,  or 
8.  James  F.B.  Sawyer,  96  Fairview  Av,  West 
Springfield  MA  01089  (413)  734-4754. 


PRESENTLY  EMPLOYED  advertising  manager 
desires  change  to  the  Pacific  Northwest  as 
manager  or  salesperson.  Box  1764,  Editor  & 
Publisher. _ 

ARTIGRAPHICS 

ARTIST/ILLUSTRATOR,  realistic  and  cartoon, 
16  years  experience  in  editorial  and  advertising 
illustration,  design  and  layout  for  major  news¬ 
paper  and  ad  agencies  in  Chicagoand  New  York 
seeks  relocation  to  an  artist  position  with  a 
small,  contemporary  newspaper  located  in  a 
pleasant  environment.  Will  respond  to  serious 
inquiries  immediately  with  resume  and  sam¬ 
ples.  J.  Mclnerney,  254  Park  Av  So,  Apt.  9B, 
New  York  NY  10010. 


AGRICULTURE  is  a  survival  subject.  I  can  write 
it  so  that  it  will  be  read  by  the  94%  not  in  farm 
related  occurations  as  well  as  the  6%  who  are. 
Box  1780,  Editor  &  Publisher. 

CONSCIENTIOUS  SPORTSWRITER- 
PHOTOGRAPHER,  columnist,  seeks  position 
with  larger  daily.  Knows  editing,  layout.  VDT. 
Also  experienced  with  major  college/pro  ball. 
Box  1726,  Editor  &  Publisher. 

CONGRESSIONAL  COVERAGE  by  newspaper 
and  magazine  writer  and  author  of  books  on 
Congress.  Box  1784,  Editor  &  Publisher. 

EXPERIENCED  BLACK  female  writer-reporter, 
1978  BSJ  Northwestern,  seeks  East  (ioast  or 
West  Coast  challenge.  Currently  beat  reporter 
for  Midwest  daily.  Box  1669,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  feature/general  assignment 
writer  seeks  position  on  20-50  circulation  Zone 
5  daily.  J-degree  plus  11  years.  Many  national 
and  metro  credits.  Box  1762,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


EDITORIAL 


EDITOR  of  well-staffed  Zone  6  weekly,  with  12 
years  reporting  experience  on  major  dailies, 
seeks  larger  management  challenge  on  small  to 
mid-size  daily  in  Zone  6  or  8.  Box  1783,  Editor 
&  Publisher. 


ESTABLISHED  HIGHER  EDUCATION  WRI¬ 
TER,  big  fish — little  pond,  seeks  fresh  waters; 
dro|)^me  a  line.  14  Spruce  St,  Springfield  MA 


FOR  SALE 

Editor's  anticipation  turning  to  trepidation  as 
paper  ready  to  be  sold  out  from  under  him.  He 
has  15-years  solid  profes^onalism  all  phases 
to  offer  and  share.  Box  1730,  Editor  &  Pub¬ 
lisher. 


FORMER  HOOSIER  seeks  top  spot  in  Midwest¬ 
ern  weekly.  Six  years  New  York  suburban  ex¬ 
perience.  Strong  local  reporting,  editing,  layout 
background.  Prefer  suburbs.  &n  spark  ideas. 
Consider  small  daily  desk.  Box  1782,  Editor  & 
Publisher. 


HARD-WORKING  reporter,  a  Missouri  grad 
with  two  years  experience,  seeks  position  on 
aggressive  10,000-plus  daily.  Accuracy  is  my 
strong  point.  Box  1750,  Editor  &  Publisher. 


MAGAZINE  EDITOR,  writer,  3-years  solid  ex¬ 
perience  with  children's  publication.  Talented 
professional  seeking  challenging  position  with 
magazine  or  newspaper.  Good  clips,  refer¬ 
ences.  Box  1728,  Editor  &  Publisher. 


MATURE,  highly  motivated  deskman  with 
strong  slot  background  wishes  to  leave  family 
business  and  resume  news  career.  Emphasis  is 
on  accuracy  and  sharp  presentation,  coupled 
with  ability  as  on-job  teacher.  Meaningful  refer¬ 
ences  and  degree.  Inquiries  from  all  regions  are 
welcome.  Box  1796,  Editor  &  Publisher. 

PREVIOUSLY  WORKED  16  months  as  sport- 
swriter-sports  editor  on  daily.  Produced  six 
page  sports  section  on  Sunday.  Seeking  similar 
position.  Successful  freelance  writer.  26  years 
old.  Zone  1  preferred.  (603)  542-6449. 


PRESS  SECRETARY  to  U.S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine-years  experi¬ 
ence  as  reporter  and  editorial  writer.  MSJ, 
Northwestern  University.  Box  1734,  Editor  & 
Publisher. 


PACKAGE  DEAL — Sharp,  creative,  energetic 
New  York  City  weekly  paper  editor:  Writes 
news,  features,  promotional;  edits;  layout, 
graphics,  production;  photography.  All  quality. 
Looking  for  challenge  on  organ,  consumer  or 
trade.  Big  Apple  (area).  Box  1792,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


VETERAN  sports  writer-slotman-copy  editor  at 
70,000-plus  daily.  Looking  to  move  upward.  I 
excel  at  everything  I  do  and  have  glowing  refer¬ 
ences  to  prove  it.  Box  1740,  Editor  &  Pub¬ 
lisher. 


VETERAN  SPORTS  PRO 
All-around  sports  professional— covered  all 
sports  at  all  levels  as  well  as  edit,  layout, 
makeup,  staff  direction  and  administration. 
Extensive  top  rank  spots  pr  experience.  Seek¬ 
ing  sports  editorship  or  key  writing  assignment. 
Box  1752,  Editor  &  Publisher. 


WISCONSIN  JOURNALIST  with  one  year  ex¬ 
perience  on  daily  seeks  position  with  another 
quality  conscious  daily.  Won  1980  state-wide 
award  in  sports.  Loves  pressure.  Mr.  Lauer 
(414)  771-1238. 


WRITER/EDITCR  with  three  years  of  experi¬ 
ence  on  mid-size  daily  covering  courts-pol ice- 
law.  A  self-starter  who  can  recognize  a  good 
story,  organize  it  well— and  meet  a  deadline.  A 
woman  who  can  cover  any  beat.  Will  relocate. 
Box  1761,  Editor  &  Publisher. 


WROTE  BOOK:  WILL  SETTLE 
Success  of  1876  Indian  Wars  series  now  per¬ 
mits  newsroom  return.  Salary  open.  Mountain 
states  preferred :  Other  areas  with  good  schools, 
top  library,  possible.  Ivy  grad,  divorced,  two 
kids.  All  news  beats;  pictures,  heads,  copy, 
etc.  PR  strong;  elections,  shows,  ads.  spots. 
National  magazine  credits.  Kent.  Box  151,  Ma¬ 
rion  MD  21838,  (301)  623-8211. 

YOUNG  award-winning  reporter  asking  for  chal¬ 
lenging  assignment  with  daily  50,000  or  lar¬ 
ger.  Experienced  in  news,  feature  amd  photo¬ 
graphy.  Will  relocate.  I  want  to  write.  Box 
1671,  Editor  &  Publisher. 


FREELANCE 


S(X)N  TO  RETIRE  couple  available  as  vacation 
replacements  or  part  time.  Experienced  in 
advertising  sales,  layout,  page  makeup,  job 
composition,  phototypesetting,  darkroom 
work,  offset  production  and  photography. 
Either  or  both  will  go  anywhere,  anytime.  Write 
Box  1748,  Editor  &  Publisher. 


EDITORIAL  CARTOONIST-CARICATURIST— 
Humorous  features  writer.  5-years  experience. 
Work  black/white  and  color.  Politics  are  flexi¬ 
ble.  Available  immediately.  Samples  and  re¬ 
sume.  Stu  Goldman,  1502  Green  St,  Harris¬ 
burg  PA  17102;  (717)  233-0350. 


REPORTER— PHOTOGRAPHER  with  13-years 
experience  in  education,  labor,  court,  political, 
police,  sports  beats,  wants  a  job  with  a  future  in 
Zone  6, 8,  or  9.  Features  a  specialty.  Call  Frank 
Orlando;  (203)  795-1150  or  write  228  Old 
Grassy  Hill  Rd,  Orange  CT  06477  for  resume 
and  references. 


SPORTSWRITER  seeks  position  on  metro  after 
3-years  on  small  Eastern  daily.  Layout,  writing, 
camera  experience.  Have  covered  pro  and  col¬ 
lege  teams.  Box  1667,  Editor  &  Publisher. 

TOUGH,  COMPLEX  investigations  is  my  spe¬ 
cialty.  Fast  on  deadline,  too.  Law  degree.  Six 
years  covering  government,  legal  affairs.  Any 
Zone  over  250,000.  Minimum  $525  per  week. 
Box  1760.  Editor  &  Publisher 

YOUNG.  EXPERIENCED  REPORTER  looking 
for  a  challenge  on  a  daily  50,000  or  larger. 
Have  written  news  and  feature  articles,  taken 
pictures,  done  layout  for  small  daily  in  Zone  1 
but  will  relocate  anywhere.  Box  1692,  Editor  & 
Publisher. 

20  YEARS  as  front-line  reporter,  city  editor, 
sports  editor,  weekly  editor/publisher  seeks  re¬ 
turn  to  field  as  news  executive.  Now  adminis¬ 
trator  in  state  agency.  Prefer  Zone  3  or  4 .  Reply 
to  Box  1793,  Editor  &  Publisher. 


REPORTER/EDITOR— Need  a  reliable  pro  who 
can  give  you  quality  news/features  with  excep¬ 
tional  photos?  Would  it  help  if  he  could  also 
handle  heads,  editing  and  layouts?  After  15 
years  as  a  globetrotting  Gl  journalist.  I'm  seek¬ 
ing  a  challenging  position  that  offers  tangible 
rewards  for  consistently  superior  results. 
(Zones  5,  7.  9  only).  Box  1777,  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT.  35  years 
experience  all  phases  presswork.  Letter  press, 
direct  printing,  offset.  1 5  years  in  management 
with  leading  south  Florida  newspaper.  Box 
1717,  Editor  &  Publisher. 


PRODUCTION  SUPERVISOR— 2B  years  ex¬ 
perience,  12  years  in  supervision.  Newspaper 
and  job  work.  Resume  of  detailed  qualifica¬ 
tions  and  background  sent  upon  request.  Call 
(313)  653-2451. 


PRODUCTION/OPERATIONS  MANAGER 
A  mature,  experienced  manager  who  has  been 
in  the  vanguard  of  new  technology.  Good  all- 
around  newspaper  background.  Calm,  capable 
leadership  with  strong  people  skills.  Your  in¬ 
quiry  appreciated  and  held  in  strict  confidence. 
Box  1766,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  February  7,  1981 


INAME  postscripts 

The  story  of  Frank  Savino  and  the  shiek  (E&P,  January  31) 
continues  this  week  with  the  disclosure  of  the  immediate  IN¬ 
AME  past-president’s  ejection  from  his  Hotel  Diplomat  suite 
on  the  last  night  of  the  annual  winter  meeting. 

Savino,  who,  fittingly,  was  occupying  the  presidential  suite 
on  the  top  floor  of  the  main  tower  during  the  convention,  was 
rousted  from  the  dais  at  the  annual  dinner-dance  by  hotel  em¬ 
ployees.  They  told  him  that  the  shiek  (actually  a  prince),  a 
ranking  member  of  the  Saudi  royal  family  who  was  occupying 
55  rooms  and  most  of  the  penthouse  floor,  had  asked  the  hotel 
to  clear  the  floor  because  his  son  was  seriously  ill  and  confined 
to  an  oxygen  tent. 

Savino,  at  first,  was  reluctant.  “After  all.  I’m  only  president 
once,’’  he  told  E&P.  But  he  consented  to  leave  his  suite  — 
only  he  had  a  problem.  The  following  day,  Wednesday,  Jan. 

28,  was  publisher  Mac  Borg’s  birthday,  and  Savino  had  planned 
a  party. 

“No  problem,”  said  the  hotel  staffers.  They  provided  the 
Celebrity  Room  in  the  hotel  lobby  for  the  affair,  complete  with 
a  four  piece  band.  Savino  said  he’s  not  seen  a  bill  for  any  of 
the  activities. 

The  hospitality  suites  which  were  located  on  the  top  floor 
were  also  forced  to  flee.  Branham  and  Sawyer-Ferguson- 
Walker  executives  reportedly  exchanged  heated  words  with  the 
hotel  over  the  ouster. 

Dave  Targe,  Newsday  ad  director,  sat  poolside  instead  of 
trackside  during  the  sales  conference.  Dave  and  Newsday  pub¬ 
lisher  David  Laventhol  are  part  of  a  syndicate  that  owns  thor¬ 
oughbreds.  Dave  told  E&P  he  didn’t  have  any  good  tips  to  fol¬ 
low  at  Gulfsteam,  about  2  miles  down  the  road  from  the  hotel, 
because  none  of  the  nags  from  his  Triple  Fox  stable  were  in 
Florida  that  week.  Their  top  winner.  Little  Current,  he  said,  re¬ 
tired  to  stud  a  few  years  ago.  He  did  say  we  could  look  for 
finish  line  results  from  Start  Presses,  a  Triple  Fox  entry  which, 
he  assured  us,  has  never  been  employed  on  the  paper’s  produc¬ 
tion  crew. 

Maynard  Small,  the  Coupon  Bingo  king  from  Shawnee  Mis¬ 
sion,  Kansas,  was  all  over  the  hotel  during  his  stay  pitching 
prospective  newspaper  clients  on  his  game,  which  is  designed 
to  sell  extra  ROP  ad  linage  and  increase  coupon  usage. 

Maynard  delivered  a  pitch  to  the  Gannett  group  en  masse. 

Dan  Tomlinson,  Sawyer-Ferguson-Walker  ad  exec,  was 
buying  drinks  at  poolside  during  the  final  day  of  the  conven¬ 
tion,  looking  forward  to  his  vacation,  which  started  at  conven¬ 
tion’s  end. 

And  the  NAB’s  Charlie  Kinsolving,  also  at  poolside,  regaled 
in  his  tale  of  a  past  family  outing  to  Yugoslavia  to  visit  in-laws. 
It  seems  Charlie,  a  relentless  shutterbug,  was  nabbed  by  local 
polizei  for  snapping  pictures  of  a  pastoral  scene  of  a  horse 
standing  in  front  of  a  barn.  He  now  wonders  what  was  in  that 
barn. 

Finally,  we  failed  to  report  last  week  that  INAME  general 
manager  Sid  Bordelon  was  given  a  life  membership  in  the  orga¬ 
nization  by  its  membership. 
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Affiliated  Publications  (AMEX) . 

.  28 

284s 

30  Vs 

Blue  Chip  Stamps  (OTC) . 

.  19V5 

19tS 

23VS 

Capital  Cities  Comm.(NYSE) . 

.  58^4 

5844 

47 

Charter  Company  (NYSE) . 

.  16^ 

174s 

N/A 

Cowles  Comm.  (NYSE) . 

.  Zi’M 

284s 

22  Vs 

CSX  (NYSE) . 

. 

50V4 

N/A 

Dow  Jones  (NYSE) . 

.  61V5 

63  Vs 

48  V4 

Ciannett  (NYSE) . 

.  38V537V5b 

46  V4 

Gray  Comm.  (OTC) . 

.  49 

52 

48 

Harte-Hanlis  (NYSE) . 

.  33 

32 

26VS 

Jefferson  Pilot  (NYSE) . 

.  24Vt! 

244s 

2944 

Knight-Ridder  (NYSE) . 

. .  27!^ 

284-4 

244s 

Lee  Enterprises  (NYSE) . 

.  2544 

25 

2144 

Media  General  (AMEX) . 

.  3144 

304s 

2744 

Meredith  Corp.  (NYSE) . 

.  49V5 

474s 

N/A 

Multimedia  (OTC) . 

.  29  V4 

294-4 

3244 

New  Yorl(  Times  (AMEX) . 

.  30 

3l4s 

22  V4 

Post  Corp.  (Wise.)  (AMEX) . 

.  22VS 

19 

19VS 

Quebecor  (AMEX) . 

.  14 

124s 

114S 

Southern  (CE) . 

.  39V4 

38 

N/A 

Stauffer  Comm.  (OTC) . 

.  43 

43 

2744 

Thomson  Newspapers  (CE) . 

.  2l4b 

21 V4 

1344 

Time,  Inc.  (NYSE) . 

.  53V4 

584s 

504S 

Times  Mirror(NYSE) . 

.  43Vfe 

43  Vs 

3944 

.  27Vi 

27  Vs 

13VS 

.  19 

19VS 

2344 

Washington  Post  (AMEX) . 

.  194s 

20 

20  Vs 
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Abitibi  (CE) . 

.  25 

224s 

23% 

Allied  Chemical  (NYSE) . 

.  48//S 

50  Vs 

564s 

Altair  (OTC) . 

444 

444 

44s 

Am  Inti  (OTC) . 

.  75 

74VS 

N/A 

Berliey  Photo  (NYSE) . 

444 

44s 

N/A 

Boise  Cascade  (NYSE) . 

.  35 

334s 

374s 

CBS  (NYSE) . 

.  4844 

49 

N/A 

Compugraphic  (NYSE) . 

.  244b 

24VS 

29% 

Compuscan  (OTC) . 

.  3Vb 

342 

N/A 

Consol.  Bath.  (CE) . 

.  224s 

2244 

1644 

Crown  Zellerbach  (NYSE) . 

.  4444 

46% 

4644 

Digital  Equipment  (NYSE) . 

.  86 

88  Vs 

7244 

Domtar  (AMEX) . 

.  23/38 

234s 

2544 

Dow  Chemical  (NYSE) . 

.  3344 

3344 

3444 

Eastman  Kodak  (NYSE) . 

.  694s 

7144 

49% 

Georgia  Pacific  (NYSE) . 

.  2744 

26VS 

2944 

Grace,  W.R.  (NYSE) . 

.  5144 

53  Vs 

40 

Great  Lakes  Forest  (CE) . 

,.  73VS 

7345 

64 

Great  Northern  Nekoosa  (NYSE) . 

..  39 

39% 

35 

Harris  Corp,  (NYSE) . 

.  45VS 

474s 

3744 

Hunt  Chem.  (NYSE) . 

.  9VS 

944 

12V5 

International  Paper  (NYSE) . 

.  4244 

414S 

3944 

Itek  Corp.  (NYSE) 

.  33 

35V5 

32  V5 

Kimberly  Clark  (NYSE) . 

.  57VS 

3844 

43% 

LogEtronics  (OTC) . 

.  1344 

1344 

14V5 

Logicon  (AMEX) 

.  264s 

27% 

2144 

MacMillan  Bloedel  (CE) . 

.  3744 

374s 

2944 

Minnesota  Mining  &  Mfg  (NYSE) . 

.  5844 

59 

4944 

Raytheon  (NYSE) 

.  94VS 

9544 

80 

Rockwell  IntT  (NYSE) . 

.  3744 

3544 

55V5 

St.  Regis  (NYSE) 

.  3444 

3244 

3244 

Signode  (NYSE) 

.  36VS 

37 

N/A 

Southwest  Forest  Ind,  (NYSE) . 

,.  22 

23% 

19% 

Foundation 

Tuscaloosa  (Ala.)  News,  managed  for 
several  years  by  the  Boone  Newspaper 
Corp.  under  a  lease,  has  passed  to  a  unit 
of  the  Public  Welfare  Foundation  Inc. 
Charles  H.  Land  remains  as  publisher. 
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BOX  17127  RALEIGH,  N.C.  27619 
NaHonwId*  Parsonol  Sarvica 
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EDITOR  &  PUBLISHER  for  February  7,  1981 


Announcing... 

1980 


Editor  &  Pubiisher 

Newspaper 

Promotion 

Awards 

Competition 

For  46  years,  newspaper  promotion,  pub¬ 
lic  relations  and  research  executives  have 
submitted  their  outstanding  efforts  in 
E&P’s  annual  promotion  contest.  The 
awards  have  added  to  the  prestige  and 
importance  of  promotion  and  the  promo¬ 
tion  executive  within  the  newspaper 
community.  The  exhibit  of  winners  and 
other  entries  at  the  INPA  conference  pro¬ 
vides  an  interchange  of  promotion  ideas 
and  techniques. 

This  year,  a  first  prize  and  certificates  of 
merit  will  be  awarded  in  13  classifications, 
and  in  five  circulation  categories.  Judging 
will  be  held  in  Atlanta,  Ga.  Winners  and  other 
entries  will  be  exhibited  at  the  INPA  confer¬ 
ence  at  the  Omni  Hotel  in  Atlanta,  May  17-20, 
1981.  Entries  must  carry  official  entry 
blanks,  available  fi:’om  Editor  &  Publisher, 
575  Lexington  Avenue,  New  York,  N.Y. 
10022,  or  from  INPA,  P.O.  Box  17422,  Dulles 
Airport,  Washington,  D.C.  20041. 


Deadline  for  Entries: 
March  16. 1981 


Judges  for  the  Roy  W.  Howard 
Public  Service  Contest 

(BROADCAST  DIVISION) 

The  Scripps-Howard  Foundation  takes  pride  in  announcing  that  prominent  figures  from  the 
judiciary,  government  and  the  media  will  serve  as  judges  later  this  month  of  The  Foundation's 
1980 public  service  reporting  awards  for  broadcasting.  The  contest  is  named  for  Roy  W. 
Howard,  the  late,  longtime  president  and  editor  of  the  New  York  World-Telegram  &  Sun, 
president  of  Scripps-Howard  Newspapers  and  president  of  United  Press.  The  judges  are: 


Sen.  Howard  H.  Baker^  Jr.  Nancy  Dickerson 

Majority  Leader,  U.S.  Senate  TV  News  Correspondent 

Author  and  Lecturer 


These  judges  will  select  one  television  or  radio  station  judged  to  have  been  the  most 
outstanding  in  exposing  and  alleviating  problems  inimical  to  the  general  welfare  during  1980. 
Those  responsible  for  the  first  place  entry  will  share  $2,500  in  cash  and  their  station  will  receive 
a  bronze  plaque.  There  will  be  additional  prizes  of  $1,000  each,  one  to  a  television  station  and 
one  to  a  radio  station.  Entry  deadline  for  these  awards  was  Feb.  1. 


Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

C/Ve  Light  and  the  People  Will  Find  Their  Own  Way  Roy  w.  Howard 
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